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P  toward  Tells  Administrative 
i>ogic  of  Newspaper  Sales 

Says  Field  Should  Be  Yielded  to  Competitor  If  He  Is  Better  Fitted  to  Serve  Needs  of  the  Community, 
But  Declares  Red  Ink  Not  the  Only  Consideration  Involved. 


The  secret  of  successful  newspaper 
administration  is  the  ability  to  coldly 
judge  the  facts  and  admit  the  worst. 

In  essence,  this  is  the  administrative 
philosophy  of  Roy  W.  Howard,  chair¬ 
man  of  the  board  of  the  Scripps-Howard 
Newspapers  who  recently  put  theory  into 
practice  with  the  sale  to  competitors  of 
two  Scripps-Howard  properties,  the  Des 
Moines  News  and  the  Sacrantento  Star. 

These  sales  caused  ripples  of  interest 
in  newspaper  circles  because  of  the  sup¬ 
posed  long-standing  precedent  of  the  or- 
pnization  to  suspend  rather  than  to  sell. 

It  was  more  than  a  curious  interest 
in  the  inside  workings  of  the  Scripps- 
J  Howard  administrative  machine.  Fun¬ 
damental  principles  of  journalism  of  con¬ 
cern  to  all  publishers  were  involved — to 
buy,  to  sell,  or  to  run  along  in  red  ink 
j  and  hope  for  better  times. 

'  In  an  interview  with  Editor  &  PfB- 
■  USHER  this  week,  Mr.  Howard  discussed 
•  frankly  not  only  the  considerations 
^  involved  in  the  sale  of  the  above- 
;  named  properties  but  in  the  pur- 
j  diase  and  consolidation  last  week  of  the 
i  Akron  (0.1  Times  by  the  Akron  Press, 

I  a  Scripps-Howard  newspaper. 

In  his  discussion  Mr.  Howard  gave  it 
as  his  belief  that : 

1.  Red  ink  is  not  the  only  considera- 
-tien  controlling  disposal  of  a  newspaper 
^property. 

2.  When  two  papers,  one  weak,  one 
!ltrong.  are  competing  with  virtually  the 
lame  editorial  appeal,  the  weaker  should 
admit  the  situation  and  go. 

Ieader  confidence  should  not  be 
d  away  by  the  sale  of  a  news- 
to  a  competitor  of  divergent  ed- 
views. 

he  proper  place  for  newspaper 
inn  is  through  the  editorial  depart- 

romotion  money  should  be  spent 
y  when  a  paper  is  forging  ahead 
c  of  editorial  appeal ;  curtailed 
hat  appeal  is  lacking. 

Howard  first  discussed  the  sales 
:  Des  Moines  News  and  the 
lento  Star. 

begin  with,”  he  said,  “there  was  an 
leory  that  under  Scripps-McRae 
enient  we  never  bought  a  news- 
and  never  sold. 

the  Scripps-McRae  newspapers 
ounded  and  directed  to  (ill  a  defm- 
ifspaper  need  in  the  communities  in 
they  were  published.  In  those 
the  general  tendency  of  the  opposi- 
ress  was  generally  more  conserva- 
id  reactionary  than  it  is  tcnlay. 

:  idea  was  that  a  public  existed  in 
any  city  which  would  support  a 
honest  newsjMper  with  pro- 
si  liberal  tendencies  such  as  ours, 
e  present  management  of  the  or- 
ticii)  as  represented  by  Robert  P. 
IS  and  myself  still  believe  thor- 
■  in  that  idea.  Hut  there  is  such  a 
as  viewing  a  situation  coldly  and 
ig  whether  your  newspaper  or  your 
titor's  is  best  fitted  to  serve  such 

is  not  simply  a  question  of  red  ink 


By  WARREN  BASSETT 


ROY  V.  H0W.4RD 


or  black.  The  field  must  be  considered  in 
its  entirety — whether  there  is  room  for 
the  future  development  of  a  newspaper 
of  the  aims  and  ideals  of  yours.  .\nd 
also,  the  public  which  has  supported  you 
must  be  considered — whether  it  can  be 
fairly  and  adequately  served  by  other 
newspapers.  When  this  has  been  done, 
and  we  find  that  by  reason  of  a  better 
newspaper,  or  a  better  start,  our  competi¬ 
tor  has  a  more  commanding  position,  we 
do  not  hesitate  to  look  the  situation 
squarely  in  the  eye  and  take  proper  ac¬ 
tion. 


“Take  the  case  of  the  Des  Moines 
News,  for  example.  We  found  that  our 
pajier  was  trailing  the  field,  the  third 
afternoon  newspaper  in  a  city  which 
C'yuld  not  adequately  support  that  many. 

“In  viewing  the  editorial  situation  _we 
saw  that  Gardner  Cowles’  Evening 
Tribune  was  a  fair,  liberal  newspaper, 
well  fitted  to  adequately  serve  the  pub¬ 
lic  we  were  seeking  to  attract. 

“There  was  but  one  thing  to  do — to 
yield  the  field  to  the  newspaper  best  fitted 
to  serve  it. 

“The  same  cowlition  existed  in  Sacra¬ 


mento  where  we  sold  the  Star  to  the 
Sacramento  Bee.  We  had  a  good  news-, 
paper,  well  edited,  competing  with  one 
of  the  best  papers  on  the  Pacific  coast. 

It  was  merely  a  matter  of  admitting  that 
the  field  was  already  adequately  served 
by  a  decent,  honest  newspaper  of  com¬ 
manding  position. 

“The  situation  in  each  case  was  ex¬ 
actly  the  same  as  between  two  pugfilists 
— a  good  little  fellow  does  not  often  lick 
an  equally  good  big  fellow.” 

In  Akron  the  situation  was  viewed 
coldly  as  in  the  foregoing  cases,  but  the 
verdict  was  to  buy,  not  to  sell. 

“We  would  never  have  sold  there  be¬ 
cause  we  believed  we  had  a  stronger  posi¬ 
tion  in  that  field  than  our  competitor,” 
.Mr.  Howard  said.  “But  there  was  ob¬ 
viously  not  room  for  three  successful 
afternoon  newspapers.  We  negotiated 
and  bought.” 

However,  there  is  such  a  thing  as  pub¬ 
lishing  a  newspaper  for  principle  as  well 
as  for  profit,  Mr.  Howard  believes. 
When  a  paper  has  found  a  niche  in  a 
community  not  filled  by  another,  or  at¬ 
tracted  a  loyal  group  of  subscribers  be¬ 
cause  of  some  special  editorial  appeal,  all 
the  red  ink  on  the  shelves  should  not 
force  a  sale. 

“We  are  operating  in  red  ink  in  some 
towns  where  we  wouldn’t  sell  for  any 
money,”  Mr.  Howard  continued.  “I,n 
Denver,  for  instance,  our  first  considera¬ 
tion  is  not  one  of  money.  We  feel  that 
the  E.rfiress,  though  small,  accomplishes 
a  special  work  in  ^at  city;  that  it  acts  as 
spokesman  for  a  group  not  served  by  any 
other  newspaper.  We  would  rather  kill 
such  a  newspaper  than  sell  to  the  opposi¬ 
tion  when  such  an  action  would  mean 
bartering  away  reader  confidence. 

“In  an  extensive  group  newspaper  op¬ 
eration  it  doesn’t  make  so  much  difference 
whether  the  paper  is  making  a  little  or 
losing  a  little,  making  a  lot  or  losing  a 
lot — the  test  is  whether  there  is  a  need 
for  such  a  newspaper.” 

.\ccording  to  Mr.  Howard,  a  news- 
paiver  start^  in  a  city  where  the  existing 
newspapers  are  highly  successful  because 
of  big  circulations  and  heavy  advertising 
patronage  has  a  better  chance  of  success 
than  a  paper  started  in  a  field  where 
existing  papers  are  anaemic  and  poorly 
patronised. 

“I  have  often  been  asked  why  we  started 
papers  in  cities  where  our  already  es¬ 
tablished  competitors  were  obviously 
highlv  successful. 

“The  reason  is  that  where  a  strong 
newspaper  has  been  built  up  for  a  certain 
public,  there  probably  is  another  public 
which  is  not  being  catered  to.  The 
strong  newspaper  has  educated  the  mer¬ 
chants  to  the  value  of  newspaper  ad¬ 
vertising.  When  another  paper  enters 
and  builds  up  its  own  clientele  it  will 
get  advertising,  once  it  can  demonstrate 
reader  following.” 

Newspaper  promotion  was  next  dis¬ 
cussed.  Mr.  Howard  was  asked  what 
he  considered  the  most  effective  method. 

“We  know  nothing  about  what  is  de- 
( Continued  on  page  21) 
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NEWSPAPER  PLANTS  SUFFERED  LITTLE 
IN  OHIO  VALLEY  TORNADO 

Help  for  Suffering  Townsmen  Chief  Concern  of  Press — News 
Service  Men  Overcame  Great  Difficulties  in 
Filing  Disaster  Story 


TVO  newspaper  plants  suffered  serious 
^  damage  in  the  tornado  which  swept 
the  Ohio  valley  last  week.  No  news¬ 
paper  men  were  killed  or  seriously  in¬ 
jured.  Less  than  a  score  of  newspaper 
workers  were  among  the  thousands  who 
lost  their  homes  when  the  great  wind 
passed.  Newspaper  enterprise,  the  busi¬ 
ness  of  giving  the  stricken  region  the  news 
of  the  disaster  and  of  the  outside  world 
was  carried  on  during  the  first  days,  to 
l)e  sure,  but  the  former  was  secondary 
in  the  minds  and  the  actions  of  the  press 
to  giving  and  obtaining  succor  for  those 
who  needed  it  worst. 

In  Murphysboro.  Ill.,  at  the  heart  of 
the  tornado,  no  newspaper  plants  were 
damaged,  but  there  was  no  power  or  gas 
for  two  days.  The  Daily  Independent, 
through  Fred  M.  Rolens,  publisher,  de¬ 
clares  tliat  it  was  the  only  local  daily  to 
issue  extra  or  regular  editions  from  the 
19th  to  the  23d  of  March,  its  early  re¬ 
ports  of  the  storm  being  set  from  two 
cases  of  hand-type  and  printed  on  a  hand- 
power  job-press.  A  copy  is  reproduced 
on  this  page.  Eight  of  the  paper's  twelve 
employes  found  themselves  homeless,  as 
did  two  of  the  Republican-Era  men. 

“Words  cannot  picture  the  desolation 
in  the  finest  residential  section  of  the 
city,”  Mr.  Rolens  said.  “The  schools  and 
industrial  plants  are  also  in  ruins,  but 
we  are  rebuilding  now  and  Murphysboro 
will  arise  from  her  ruins  a  more  pros¬ 
perous  city.  The  spirit  of  our  people  is 
wonderful.” 

Carbondale.  ten  miles  east  of  Murphys¬ 
boro,  virtually  escaped  damage,  and  be¬ 
came  the  centre  of  relief  work  and  the 
filing  of  news.  The  day  after  the  storm, 
the  Free  Press  was  the  only  paper  issued 
in  the  county  and  did  not  miss  an  issue. 

“Our  facilities  were  crippled,  however,” 
stated  Joe  McGuire,  editor  of  the  Free 
Press,  “the  gas  supply  being  cut  off. 
One  linotype  operator  who  lived  at  Mur¬ 
physboro  was  unable  to  work,  his  house 
having  been  destroyed.  Our  weekly  con- 
temp<irary,  the  Herald,  with  one  type¬ 
setting  machine,  set  our  copy  for  the  day 
following  the  storm,  which  carried  _  a 
7.0<K)-word  story.  Our  pony  wire  service 
was  out  of  commission,  but  the  Associ¬ 
ated  Press  did  very  quick  work  and 
within  less  titan  30  hours  had  established 
a  special  wire  in  the  Free  Press  office  to 
send  out  news  to  the  world.” 

“Reports  that  our  plant  was  destroyed 
in  the  tornado  were  erroneous,”  stated 
W.  H.  Purcell,  city  editor  of  the  IPest 
Frankfort  (Ill.)  American,  “Our  plant 
was  seven  blocks  from  the  storm  path 
and  was  undamaged.  Mechanical  and  ed¬ 
itorial  staffs  are  working  night  and  day 
in  publishing  extra  editions  to  keep  the 
public  informed  of  relief  plans  and  of  the 
best  means  of  assistance.  We  need  no 
personal  assistance,  but  it  is  impossible 
to  exaggerate  the  suffering  and  storm 
damage  in  residential  sections.” 

“No  casualty  to  staff  or  damage  to 
plant,”  reported  the  Princeton  (Ind.) 
Daily  Democrat.  “The  building  was 
slightly  damaged.  Our  entire  force 
gave  its  time  to  removing  the  dead  and 
injured  from  the  wreckage  and  we  issued 
no  special  editions.  A  limited  force 
workH  on  the  regular  editions  while  the 
others  devoted  their  time  to  aiding  strick¬ 
en  people.  All  the  devastated  sections 
were  served  with  the  regular  edition  by 
carriers.  Princeton's  devastated  sections 
nec<l  help  to  rebuild  the  demolished 
homes.  It  takes  money  to  do  this  and 
our  relief  committee  is  co-operating  with 
the  Red  Cross.  Will  Balir,  president  of 
the  Farmer’s  National  Bank,  is  general 
treasurer." 

Press  associations  concentrated  all  men 
available  in  the  region  and  filed  quick 
and  marvelously  accurate  detailed  stories 
of  the  di.saster  with  careful  and  frequently 
checked  estimates  of  the  number  of  casu¬ 
alties. 

The  .Associated  Press  handled  the  tor¬ 


nado  story  through  its  Chicago  office, 
where  field  men  sent  their  stories  and 
leads  were  written.  Seven  news  men 
and  four  operators  wer  sent  by  the  A.  P. 
into  the  stricken  district.  Fred  /\.  Dye 
and  H.  W.  Magee  of  the  staff  and  Ralph 
Abernathy,  Chicago  night  chief  operator, 
reached  Carbondale  early  Thursday 
morning  on  the  relief  train  from  Chicago. 
By  11  a.  m.  direct  communication  was 
cstablislied  with  Chicago  over  the  only 
Western  Union  wire  available.  Aber¬ 
nathy  filed  continuously  until  8.30  p.  m., 
when  a  direct  .\.  T.  &  T.  wire  was  con¬ 
nected  with  Oiicago,  and  a  second  West¬ 
ern  Union  direct  wire  set  up. 

First  A.  P.  news  from  Murphysboro 
was  brought  to  Cairo  by  Operator  Clar¬ 
ence  Grubbs,  who  jumped  into  an  auto¬ 
mobile  shortly  after  the  cyclone  passed, 
drove  to  Murphysboro  and  returned  to  file 
bulletins.  He  made  several  trips,  getting 
and  filing  news  until  staff  men  arrived. 

The  next  day  wires  to  Benton  and 
Murphysboro  were  established,  making 
contact  witli  the  three  strategic  points  in 
the  tornado  area. 

The  .V.  P.  personnel  in  the  field  also 
included :  F.  N.  Shunk,  who  was  sent 
from  Springfield  to  Murphy.sboro  and 
Carbondale ;  Kenneth  Clark,  St.  Louis 
correspondent,  and  Graydon  Bower  of 
Cincinnati,  who  were  detailed  to  Benton 
and  West  Frankfort.  L.  Abernethy, 
Louisville  correspondent,  was  sent  to  St. 
Louis  to  relieve  Clark  and  take  charge 
of  general  filing.  W.  P.  Brown,  Indian¬ 
apolis  state  editor ;  C.  H.  Wolff,  Indian¬ 
apolis  office,  also  worked  in  the  tornado 
area.  B.  G.  Wyrick  of  Chicago,  took 
charge  the  first  night,  writing  leads  and 
bulletins. 

“The  story  was  impressive  to  me  be¬ 
cause  it  was  simply  told  in  practically  all 
accounts  I  saw,  with  no  adjectives  or 
florid  description,”  said  Jackson  S.  Elli¬ 
ott.  asistant  general  manager  of  the  As¬ 
sociated  Press.  “The  night  the  tornado 


story  broke  was  one  of  the  heaviest  we 
have  had  in  a  long  time,  as  the  hotel  fire 
at  Palm  Beach,  the  mine  disaster  in  West 
Virginia  and  the  adjournament  of  the 
Senate  were  all  on  the  .schedule  before 
the  tornado  story  broke.” 

The  United  Press  used  14  regular 
correspondents,  including  C.  M.  McCabe 
and  Robert  Loughran,  St.  Louis  staff 
men,  and  it  is  estimated  by  Max  Buck¬ 
ingham,  St.  Louis  bureau  chief,  that  50 
to  55  men  worked  on  the  storv  sent  out 
by  U.  P. 

First  warning  of  the  storm  reached  St. 
Louis  late  Wednesday,  with  intermittent 
spells  of  complete  darkness  caused  by 
rain  and  cyclone  clouds.  Then  word 
came  from  Southeast  Missouri  that  three 
people  had  been  killed  by  a  tornado  in 
-Annapolis,  Mo.  Next  came  a  flash  from 
the  Duquoin  (Ill.)  correspondent  that  25 
had  been  killed  in  De  Soto.  When  re¬ 
ports  started  coming  from  West  Frank¬ 
fort,  it  was  apparent  that  a  terriffic  tor¬ 
nado  had  swept  all  of  Southern  Illinois. 

Early  Wednesday  night  the  Western 
Union  operator  at  Murphysboro,  badly 
injured,  dragged  himself  from  Murphys¬ 
boro  to  Benton  and  informed  St.  Louis 
that  the  tornado’s  wreckage  was  burning 
and  that  hundreds  were  lying  dead  in 
the  street.  Special  staff  men  were  rushed 
to  the  storm  area  while  local  men  hounded 
the  St.  Louis  wire  chief  all  Wednesday 
night.  Wires  were  opened  to  West 
Frankfort,  Murphysboro,  McLeansboro, 
and  other  stricken  towns,  and  the  first 
message  came  through  after  six  hours  in 
transit. 

Throughout  the  first  night  the  U.  P. 
based  stories  on  railroad  and  Red  Cross 
information  and  a  few  messages  that 
reached  St.  Louis.  After  midnight  tele¬ 
phone  lines  were  put  through  to  unhit 
towns  and  the  mopping-up  started.  The 
railroads  kept  “open  house”  all  night  and 
furnished  the  press  with  all  available 
scraps  of  information. 

The  second  day  found  correspondents 
on  the  gorund,  but  unable  to  get  news  out 
because  of  broken  wires.  Some  reporters 
had  to  walk  eight  or  ten  miles  to  another 
town  to  file  their  stories.  Telephone 
transmission  was  uncertain  and  subject 
to  indefinite  delay.  Roads  were  blocked 
with  debris  and  all  but  impassable  to 
automobiles,  and  many  correspondents 
(Continued  on  page  31) 
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DE4TH  LIST 

Stora'a^  fire  dead  108  hare  at  9:40.  More  bodies  rsaehinC  aornes 
ooprly.  Hundreds  injured  Mery  seriously. 

DfiSoto  dee4  reported  lie.  School  collapsed  at  87^.  Town  flat. 

Gdrbaa  destroyed.  Countryside  southwest  hard  hit.  Carbondale  net  hit. 
Country  safe  east  of  river.  Hoaes  flat  porth  of  city.  Ava,  Ora.  Xlkrille. 
ver^onnes  reported  safe.  MedioaX  aid,  supples  rushing  in.' 


Italian  wonan,  4  children 
Mrs. J.W. Gibson 

J. V. Mifflin 
Frances  Banner 
Dnidentified  wtisnn  at 

high  school 
'^oe  Moore 
Loris  Miller 
David  Ulis 
daa  Kereona 
Arthur  Duncan 
John  Baaerhehl 
,  and  brother  Ben 
Mary  Davis 
John  Swafford 
Frank  Baroni. 

MrS'Ardell  Spangler 
and  child 
Mrs. Louis  Miller 
3  unidentified  children 
Robert  Pijts 
Luella  Flits 
Tressy  Schnallerbegei 
Clara  Bailey 
Dr .L.R.faynan's  son^ 

1  unidentified  girl 
3  dead  In  Tower  Grove 
settlenent 
August  Bassebrook 
Alworth  Gregory 
Belen  Boweman 
Mrs. George  Baker 
John  DeWitt 

K. J.BJik 


Bassebrook 's  child 
1  unidentified  child 
Dorris  Stevenson 
Jerry  Callahan.'s  child 
Alberi  Calllhan*s  child 
Ernie  A.Blnpbellff 
Robert  Stevenson 
1  unidentified  girl, 

Joe  Correnti*s  child 
Belen  May  Cook  (child) 
Coluabus>\Plerson*'s  child 
JrG. Barrie 
Caapbell  Lipe 
H.S.Coonts 
1  unidentified  girl 
0 . E . Jarby 

Dh.Forshee*s  son-in-laW 
Mrs. Mary  Brandon 
1  unidentified  wonan 
Mrs  Geo. Berger 
1  unidentified  nan 
Mrs. Mart  Halllday 
S. M. Haney , Meridian, Miss 
J* A. Jones 
f .E.Meal 
Ernest  Hardwig 
Ben  McAllister 
Mrs. Janes  Fielding 
Son  of  Janes  Fielding 
Claud  Lipe 
Jerry  N,  Mifflin 

-  tlllls  (child) 

Joe  Baroni 
Baker's  child 


.Mrs.Vallaee  Blaokloek 
Ivan  Lipe 
Bernard  Sheley 
Mrs.L.E.Filo 
Minnie  Beck 
B.  A. Or  land 
B.C. Barrio*  boy 
Octavia  Trenbly 
Evelyn  Boston 
Bdna  Bays 

Robert  McCord's  child 
Mr. and  Mrs.O.S.Sllvey 
— —  Gregory 
Earl  Russell 
John  J. Brewer' 

3  unldentiried  children 
Ye.Spurlossle 
Dolph  Ison,  colored 
Mrs  ..Jones,  colored 
Mrs. Kelly,  colored 
1  unidentified  nan. 

Major  Verbal  and*  wife 
Mary  Malnard 
1  Stit^er  children 
3  unidentified  wonen 
... —  Clenents- 
Herbert  Lenningtbn 
Mrs.Sae  Rohnan 
Mrs. Slater,  colored 
Sister  of  Meole  Coffer 
Joe  Henry 

Albert  Naosley.son  of  Ray 
Unidentified  Ian 


Facsimile  of  First  Page  of  Murphysboro  Independent  the  Day  After  the  Tornado 


MEXICO’S  PRESS  SHAREsI 
NATION’S  PROSPERITY 


kJ 


Newspaper.  Install  New  Plants  ..j 
Have  Metropolitan  Air,  Karl 
Bickel  Says,  Reporting  Good 
Feeling  General 


Mexico  is  waking  up.  The  cycle 
revolutions  has  run  its  course  and 
Republic  settled  by  Spain  has  entei 
an  era  of  peace.  And.  riding  on 
wave  of  concomitant  prosperity, 
the  newspapers  of  this  once  war-t( 
land  beyond  the  Southern  border. 

Optimisms  like  these  were  brought 
New  York  this  week  by  Karl  A.  Bi 
president  of  the  United  Press  Ass.  , 
tions,  returned  from  a  vacation  investij, 
tion  of  Mexico  City  and  Vera  Cruz. 

“There  is  more  real  prosperity  in  Mex¬ 
ico  now  than  ever  before  in  its  history,” 
he  said  in  an  interview,  “and  the  news¬ 
papers  are  reflecting  the  change  mos 
noticeably. 

“The  Mexican  cycle  of  revolutions  and 
civil  wars  with  subsequent  economic  dis¬ 
aster,  which  started  in  1910,  seems  to 
have  gone  through  its  every  phase 
President  Obregon’s  administration  cleared 
away  the  war  clouds  and  created  the  at¬ 
mosphere  of  peace. 

“President  Calles  is  an  exceedingly  able 
and  forceful  man,  who  has  surrounded 
himself  with  a  group  of  leaders  all  of 
whom  are  now  giving  sincere  considen- 
tion  to  an  economical  and  careful  regime 

“In  the  Mexican  treasury,  when  1 
was  in  Mexico  City,  there  were  6,000,000 
pesos,  an  almost  unprecerlented  sum  for 
the  Republic.  Civil  servants  are  now  be¬ 
ing  paid  and  government  expenses  r^ 
duced. 

“The  newspapers  are  showing  definite 
signs  of  this  state  of  affairs.  The  Mexico 
City  Excelsior  is  building  a  new  plant 
and  installing  complete  modern  mechan¬ 
ical  equipment. 

This  daily  is  operating  its  own  radio 
broadcasting  station,  and  has  widely  ex¬ 
tended  its  cable  and  domestic  news 
sources. 

“El  Universal  is  installing  the  largest 
battery  of  presses  ever  erected  south  of 
the  border.  /:/  Graphico,  a  tabloid,  claims 
a  big  increase  in  circulation,  while  an¬ 
other  tabloid.  El  Sol,  seems  to  be  on  a 
sound  and  profitable  basis. 

“El  Globo,  a  daily  started  about  two 
months  ago,  is  operating  from  a  new 
building  of  its  own  and  has  a  metropolita0 
appearance. 

"What  this  means  as  I  see  it,  is  that 
Mexican  newspapers  arc  now  all  getting 
on  a  self-supporting  basis.  They  are  no 
longer  dependent  upon  subsidies.  They 
are  growing  Irecause  they  are  turning  out 
worth-while  products." 


A.  N.  A.  E.  PREPARES  PRCXIRAM 
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Tentative  Convention  Plans  Announced 
by  President  Carroll 


Maitis 


Tentative  plans  for  the  convention  pro¬ 
gram  of  the  Association  of  Newspaper 
Advertising  Executives  to  be  held  in 
Houston,  Tex.,  May  11-14,  as  part  of  the 
21st  annual  meeting  of  the  Associated 
-Advertising  Clubs  of  flie  World,  were 
announced  this  week  by  Frank  _T.  C»{- 
roll,  advertising  manager,  Indianapohs 
Xeu’S,  and  association  president. 

The  first  official  meeting  of  the  A.  N. 
A.  E.  is  scheduled  for  May  11,  when  the 
afternoon  will  be  devoted  to  display  ad- 
vesting  problems. 

National  advertising  will  be  the  topic 
under  discussion  on  the  next  day,  for 
which  a  full  program  of  important  ques¬ 
tions  is  scheduled,  Mr.  Carroll  said. 

The  last  official  meeting  is  scheduled 
for  Thursday  May  14,  when  considera¬ 
tion  will  be  given  to  problems  confront¬ 
ing  the  advertising  department  as  a 
whole. 


Founded  Arkanut*  Papers 

Newman  Erb,  financi<‘r  and  railrMd 
man,  who  founded  the  Little  Rock 
Daily  Herald  and  the  Freie  Presse,wta 
this  week  at  the  Roosevelt  Hospital,  New 
York,  following  an  operation. 
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?  A.  A-  C.  W.  PICKS  HOUSTON  CONVENTION  SPEAKERS 

.r^lNotoble*  in  Advertising,  Publishing,  Finance  and  Business  to  Appear  on  General  Sessions  Program — 
Coolidge  Unable  to  Be  Present,  Will  Send  Address — Departmental  Programs  Uncompleted 


Gwict  E.  Robf*ts  Sen.  Morris  Sheppard 

PRINCIPAL  speakers  and  arrangement 
i  of  the  general  sessions  program  of 
the  21st  annual  convention  of  the  Associ- 
jted  Advertising  Clubs  of  the  World  at 
Houston.  Tex..  May  9-15.  were  announced 
in  New  York  March  23,  by  C.  K.  Wood- 
bridge,  chairman  of  the  general  program 
cofflfflittee.  ,  ,  ,  ,  . 

Programs  for  the  departmental  sessions 
and  the  Pan-.\merican  Trade  Develop- 
'  inent  Conference,  which  will  be  a  feature 
of  this  year's  gathering,  have  not  yet  been 
completed,  Mr.  Woodbridge  said. 

The  list  of  speakers  will  include : 
Gov.  Miriam  A.  Ferguson  of  Texas. 
Senator  Hiram  Bingham.  Connecticut, 
Senator  Morris  Sheppard,  Texas ;  Rev. 
Charles  A.  Eaton,  Baptist  clergyman  and 
congressman  from  New  Jersey,  Martin 
J.  Insull,  president  of  the  Middle  West 
Utilities  Company,  Chicago,  and  George 
W.  Briggs,  vice-president  of  the  City 
N'aticnal  Bank,  Dallas,  Tex. 

.Among  prominent  men  who  will  ad- 
'  dress  the  Pan-.American  Conference  arc 
George  Roberts,  vice-president.  National 
City  Bank,  New  York,  and  Frank  D. 
i  Waterman,  president  of  the  L.  E.  Water- 
nan  Company,  New  Y'ork,  fountain  pen 
manufacturers. 

Names  of  Latin- 
American  civic 
and  business  lead¬ 
ers  who  will  ad¬ 
dress  this  confer¬ 
ence  will  be  an¬ 
nounced  later,  Mr. 
Woodbridge  said. 

It  had  been 
hoped  that  Presi¬ 
de  n  t  Coolidge 
would  attend  the 
convention  and 
make  an  address. 
He  will  be  unable 
Vaitin  J.  Insui  l  to  be  present, 
however,  and  in¬ 
stead,  a  message,  written  by  him,  will  Ik- 
tead  at  one  of  the  sessions. 

■According  to  the 
popgram  li  nail  y 
Adopted  this  week, 
the  convention  will 
open  Saturday  eve¬ 
ning  May  9  at  the 
Houston  auditor- 
nmi  with  addresses 
of  welcome  to  the 
attending  delegates 
hy  Senator  Shep¬ 
pard.  Gov.  Fer- 
tnsnn.  Mayor  ( ). 

P  IlolcomlK'  o  f 
Houston.  Amnn  G. 

Carter.  Fort  IVorth 
itar-T  ele gr a  m. 

President  o  f  the 
Tenth  District,  .\. 

A  C.  W.,  and 
''illiam  S.  Patton, 
president  of  the 
■Wvertising  Asso- 
riatidn  of  1  louston. 

Response  will  Ik- 
by  Lou  IC. 

Holland,  .A.  A.  c. 

"■president. 

Following  these 
Mdresses  the  of- 
grand  ball  of 
'lie  cn,  vention  will 


LOl’  E.  HOLLAND,  who  will 
preside  at  Houston  over  his 
fourth  .A.  A.  C.  W.  Convention 


Sen.  Hiram  TtivcHAM  Rev.  Ciiarles  A.  Ea'OM 

J.  Buckley  is  chairman,  will  meet  Tues¬ 
day  noon. 

Tuesday  afternoon.  Wednesday  morn¬ 
ing.  and  Thursday  morning  will  be  de- 
voteel  to  departmental  meetings,  details 
of  which  are  to  be  announced  shortly. 

The  official  dinner  of  the  board  of 
club  presidents  will  be  held  at  the  Rice 
Hotel,  Houston,  Tuesday  evening,  for 
nomination  of  officers  and  other  busi¬ 
ness. 

The  next  afternoon,  Wednesday,  a 
short  business  session  will  be  held  in  the 
Galveston  auditorium,  after  which  there 
will  be  an  elaborate  entertainment  pro¬ 
gram  carried  out  on  Galveston  beach. 
The  principal  business  session  of  the 
be  held,  with  every  ctTjrt  made  to  emulate  of  Sydney,  .Australia ;  and  .Arthur  Reber  convention  is  scheduled  for  Thursday 

the  affair  held  m  Royal  Albert  Hall,  of  Berne,  Switzerland,  will  speak.  afternoon,  at  which  reports  of  officers 

London,  last  year.  These  speeches  will  be  followed  by  the  of  the  association  will  be  read,  the  1926 

On  Sunday  special  church  services  will  reading  of  President  Coolidge’s  message  convention  city  announced,  and  officers 
be  held  for  the  delegates  in  the  14  down-  to  the  convention,  probably  by  one  of  elected, 
town  Houston  churches,  with  sermons  on  his  cabinet  members.  Senator  Bingham 

the  topic.  “Advertising  as  a  Means  to  will  take  the  floor  next,  before  adjourn- 

World  Progress.”  The  church  program  ment  at  noon. 

will  be  under  the  direction  of  Dr.  Chris-  During  luncheon  Monday,  the  annual 
tian  F.  Reisner,  head  of  the  church  ad-  meeting  of  the  National  Advertising  taking  keen  interest  in  the  live  circuit 


It  is  understood  that  President  Hol¬ 
land.  who  has  already  served  three  years, 
will  decline  another  term. 

Cities  in  various  parts  of  Texas  are 


vertising  department. 

At  an  inspirational  meeting  Sunday  at- 


Commission  will  be  held. 

The  Monday  afternoon  session  has  been 


ternoon,  Lt.  Gov.  Lynch  Davidson  of  cut  short,  in  order  to  permit  delegates  to 
Texas  will  preside,  and  the  principal  leave  at  3.30  for  a  trip  down  the  ship 
speaker  will  be  Dr.  Charles  .Aubrey  channel  to  the  San  Jacinto  battle  ground, 
Eaton  of  New  Jersey.  Music  will  be  where  a  pageant  is  to  be  staged.  Mr. 
furnished  by  a  chorus  of  125  Negro  Patton  is  to  preside  at  this  short  session. 


for  which  speakers  have  not  yet  been  $2,  and  it  is  es- 


tours  which  will  follow  the  convention. 
The  cost  of  these 
tours  to  the  del¬ 
egates,  as  now 
planner!,  will  be 
■one  fare  for  the 
round  trip,  plus 


timated  that  the 
longest  one  will 
cost  less  than  $20 
for  railroad  fare 
and  Pullman. 

Delegates  will 
embark  for  the 


L.  E,  Waterman 


In  the  city  auditorium  that  evening  named, 
addresses  by  Rt.  Rev.  Clinton  S.  Quinn,  .A  woman  will  open  the  general  ses- 
Episcopal  Bishop  of  Texas  and  Harry  H.  sions  Tuesday  morning,  Mrs.  Edith  Mc- 
Rogers  of  San  Antonio,  Tex.,  are  sched-  Clure  Patterson  of  Dayton,  O.,  repre.sent- 
uled,  with  a  concert  by  massed  bands.  ing  the  General  Federation  of  Women’s 
Business  sessions  open  Monday  morn-  Clubs.  She  will  speak  on  “How  .Adver- 
ing  May  11,  in  the  auditorium  with  Mr.  tising  Serves  the  Consumer.”  Follow- 
W'oodbridge  presiding.  Addresses  of  ing  her  will  be  Martin  J.  Insull.  itours  at  11  to  12 
welcome  to  visiting  foreign  delegates  will  president  of  the  Middle  West  Utilities  p.  m.  Thursday, 
he  made  by  President  Holland  and  Mayor  Company,  Chicago,  and  George  W.  These  tours  in- 
Holcombe.  In  reply,  C.  Harold  Vernon,  Briggs,  vice-president  of  the  City  Na-  elude: 
chairman  of  the  14th  District,  A.  A.  C.  tional  Bank,  Dallas.  No.  1. — The  interests  of  the  Rio 

W.,  Great  Britain;  Norman  S.  H.  Catts,  The  Joint  Assembly,  of  which  Homer  Grande  Valley,  starting  at  Corpus  Christi, 

will  arrange  a  cir¬ 
cle  tour  to  include 
all  the  valley  towns 
and  Matamoras, 
Mexico. 

No.  2.  —  Ar¬ 
ranged  by  San  .An¬ 
tonio,  Austin  and 
Laredo,  with  inter¬ 
mediate  towns  par¬ 
ticipating. 

No.  3 — -Arranged 
by  Fort  Worth, 
Waco  and  Dallas, 
including  North 
and  Northwest 
Texas. 

No.  4 — New  Or¬ 
leans  will  be  the 
terminal  of  a  tour 
arranged  by  Beau¬ 
mont,  Port  Arthur 
and  Orange  ad 
clubs. 

No.  5 — .Arranged 
hy  Mexia,  Worth¬ 
am,  Corsicana,  to 
Dallas:  mcludes 
the  Mid-Texas  oil 

Houston  Auditorium,  where  the  Advertising  Clubs  Will  Do  Their  Convention  Business  fields. 
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ROADS  TO  LOWER  RATf 
TO  HOUSTON  IN  MAYf 


Passenger  Associations  Quote  Sp 
Fare  to  Advertising  Men  Bound  i 
A.A.C.NV.  Meet — Price  from 
30  Cities  Listed 


Meaty  Topics  Slated  for  Discussion  When  Association 
Members  Flock  to  Texas  Next  May — Special  Session  to 
I-  Be  Held  with  Advertising  Managers’  Group 

gASED  on  the  purpose  of  developing  discoveries  and  accomplishments  of  the 
the  best  possible  sales  ideas  for  clas-  past  twelve  months — Policies — Methods, 
sifted  advertising,  the  program  for  the  Ideas  in  the  Sales,  Promotion,  Mechani- 
sixth  annual  con-  cal,  Clerical  and  Credit  Divisions. 

-  vention  of  the  As-  ll.(X)  A.  M. — Discussion  of  association 

sociation  of  business — (a)  “The  Classified  Tournar' ; 
Newspaper  Clas-  (b)  “What  Should  the  Association  En- 
silied  Advertising  deavtir  to  do  during  the  coming  year” ; 
Managers,  Hous-  (c)  “Election  of  Officers” ;  (d)  "Reports 
ton,  Tex.,  May  and  Recommendations  of  Officers  and 
10  to  14,  was  Committees.” 

meeting  of  asso-  TnuRsD.^y,  M.\\  14 

ciation  directors  ^  10.00  A.  M. — Discussion  of  the  classi- 
in  Chicago,  and  fied  calendar  ;  50  business  building  ideas  ; 
announced  this  sales  contests ;  ways  to  save  money ;  ef- 
week.  feet  of  new  postal  rates  on  direct  by  mail 

Plans  for  the  promotion :  and  of  the  ({uestion,  “What 
-  program  were  are  the  advantages  and  disadvantages  of 

loHN  I..  Irvin  submitted  by  the  alphabetical  arrangement  of  classi- 
Harry  Gwaltney,  fications?” 

chairman  of  the  program  committee.  1.30— Topics  considered  will  be:  What 
Following  is  the  complete  program:  can  be  done  to  build  "weak”  days,  such 

as  Mondays,  Saturdays?  Does  the  big 
Mosdav,  M.\y  11  Sunday  volume  of  classified  take  lineage 

10.00  .\.  M. — Opening  address,  John  from  the  daily  paper?  Does  it  affect 'the 
L.  Irvin,  president;  reports  and  recom-  resultfulness  of  the  daily  ad?  and.  What 
mendations  of  officers  and  committees;  can  lie  done  to  build  up  the  smaller, 
communications;  committee  appointments,  weaker  months? 

10.50  .\.  M.-Purpose  and  outline  of  XEwsp.M-tut  Groip 

program  by  member  of  program  commit-  ^  ^  ^ 


Special  railroad  rates  of  fare  at 
half  for  the  round  trip  from  any 
in  the  United  States  to  the  World 
vertising  Convention  at  Houston, 
9-15,  have  been  authorized  by  the  1 
ous  passenger  associations. 

The  rates  take  effect  Thursday, 
7.  They  do  not  include  Pullmans,’* 
will  cost  about  $6  and  $4.80  for  k 
and  upper  berths,  respectively. 

From  thirty  of  the  larger  cities  ii 
parts  of  the  United  States,  the  1 
are  as  follows: 

Seattle . $140 

Portland .  133 

San  Francisco .  101, 

Eos  Angeles .  gg 

Butte .  107^ 

Denver .  5g 

Santa  Fe .  60, 

St.  Paul .  66! 

Detroit .  90! 

Chicago .  59 

Milwaukee .  64. 

Omaha .  51 

Des  Moines .  52 

St.  Louis .  44 

Indianapolis .  57 

Cincinnati .  59 

Columbus .  66, 

Cleveland .  72. 

Pittsburgh .  76 

Philadelphia .  gg 

New  York .  92 

Boston . 103 

Liiuisville .  53 

New  Orleans .  20 

Baltimore .  82 

VN'ashington .  82 

.\tlanta .  52 

Jack.sonville .  61 


MRS.  HEARST  GIVES  “GYPSY  BALL’ 


PICK  THE  NINE’S  MASCOT 


Oklahoma  City  Paper*  Conduct  Scbwl 
Contest  for  Baseball  Prise 

The  best  baseball  stunt  of  the  seasoc. 
ccitning  to  the  attention  oi  Editor  i  Pi> 
i.isHER.  is  being  promoted  by  the  Mi 
OUahoiiian  and  Oklahoma  City  Tiwi 
'if  which  Walter  M.  Harrison  is  manag¬ 
ing  editor. 

The  newspapers  received  pennissioc 
from  the  owner  and  manager  of  the  loo! 
Western  I.eague  baseball  team  to  sdte 
the  official  team  mascot  from  boys  in  tht 
schools,  above  the  fourth  grade,  in  gwcj 
standing  in  their  studies  and  deportnw.' 
This  calls  for  a  voting  contest.  Bod] 
rotes  for  the  mos 


boys  and  girls  cast  v _  . 

ixipular  boy  in  each  school,  above  four? 
grade  and  under  14.  On  Saturday,  i 
week  after  election,  indoor  and  outdoor 
baseball  tournaments  will  be  held  amoeg 
the  several  choices  and  by  this  elimina¬ 
tion  process  the  mascot  will  be  found.  I’ 
IS  agreed  that  the  mascot  will  be  tale 
<m  one  complete  trip  around  the  baseba. 


Paper  Gets  Town  a  Slofsn 

The  Timcs-Herald  has  just  compktf 
a  Contest  for  a  slogian  for  Norristos*. 
Pa.  .-\  committee  of  nine  represenu 
tive  citizens  of  the  town  was  selecif- 
to  judge  the  winning  slogan.  Howert: 
the  success  of  the  campaign,  which  la.^ 
only  two  weeks,  was  such  that  on  tM 
last  day  five  additional  people 
asked  to  serve.  The  prize  winning  ^ 
gan— “NORRISTOWN— Rivals  « 

Best,  Surpasses  the  Rest,”  was  S"!®: 
ted  by  Arthur  Marland,  who  will 
presented  with  a  sterling  silver  tr^ 
donated  by  the  Times- Herald  miw- 
it>  publisher,  Ralph  Beaver  Strassburge 


.Mexander  P.  Moore,  Ambassador  to  Spain,  and  former  publisher,  was  the 
guest  of  honor  at  a  eostume  ball  given  the  night  before  he  sailed  for  his  Madrid 
post,  by  Mrs.  William  R.  Hearst,  who  appeared  in  the  eostume  pictured  above. 
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WORDS  AND  MUSIC  -  BY  DEEMS  TAYLOR 

Critic  of  New  York  World  Staff,  Success  as  Composer  and  Newspaper  Man,  Began  Writing  as 
“Smeed’’  in  F.  P.  A.’s  “Colyum” — Has  Had  Story  Book  Career 


Deems  TAYLOR,  composer  and 
music  critic  for  the  -Vcif  York 
IVorld,  has  been  leading  these  last  few 
days  rather  a  story-book  life.  Twice  in 
a  week  or  so  a  composition  of  his,  played 
bv  the  Philharmonic  orchestra,  has 
swept  New  York  audiences  to  their  feet. 

There  have  been  those  crys  of  “Com¬ 
poser,  Composer,”  which  greet  so  sud- 
dmly  the  obscure  musician  of  fiction,  who 
anakes,  you  know,  to  find  himself  ab- 
mptlv  famous,  after  long  garret  year? 
of  raw  carrots,  lentils,  and  ci'mmunion 
with  his  soul. 

“Storms  of  applause”  said  new^pajier 
accounts,  “finally  brought  the  embaira>ed 
and  reluctant  Mr.  Taylor  to  the  platfiirni 
for  a  speech.” 

The  Philharmonic  was  playing 
Through  the  Looking  Glass.”  a  suite 
written  by  Deems  Taylor  of  the  XVorl  '. 

Mr.  Taylor,  in  a  gorgeous  purple-and 
black  silk  dressing  gown,  slipped  over 
pale-blue  pajamas,  ushered  me  at  about 
llio  o’clock  of  a  mornmg  this  week  inti  i 
his  living  room  in  a  57th  street  apai-l- 
ment  house.  He  is  a  short  man,  about 
5  feet  7.  has  sandy  hair,  aitd  wears  tor¬ 
toise  shell  glasses.  He  is  39  years  old. 

Left  alone  a  moment.  I  looked  at  the 
^nd  piano,  on  the  rack  of  which  were 
scores,  ready  to  be  filled  in  with  notes 
by  this  brilliant  New  York  composer. 

Can  he  be  interested  in  anything  but 
music?  I  wondered. 

Then  he  came  back  and  the  question 
was  answererl  by  conversation. 

Mr.  Taylor  is  leading  the  double  life 
of  composer  and  critic  and  has  somehow 
the  wit  and  ability  to  be  enthusiastic 
about  both  of  them. 

XVTiile  he  can  flaunt  journalistic  cyni¬ 
cism.  he  can  also  he  as  interested  in  his 
work  of  musical  criticism  and  repim- 
ing,  as  in  the  pleasure  of  music  creation. 

“Of  course,”  he  told  me,  “like  most  of 
the  newspaper  men  I  know.  I’m  always 
about  to  quit.  But  like  them,  too,  1 
stick  on. 

"Newspaper  work  is  like  drink.  The 
only  way  for  some  to  quit  is  to  have  left 
it  alone  in  the  first  place. 

“But  while  in  it,  there  is  a  sparkle 
to  the  jag  that  makes  the  morning  after 
feeling  of  the  pay  check  of  small  account 
compared  to  the  thought  of  getting  drunk 
again.” 

Yes.  Mr.  Taylor  can  talk  as  enthusi¬ 
astically  about  newspaper  work  as  he 
can  about  harmony  and  counterpoint. 

“Reporting,”  he  said,  “should  be.  I 
think,  synonymous  with  talking. 

“To  write  successfully  for  newspaiters. 
one  must  speak  rather  than  write,  and 
sprak  informally,  too.  In  writing  music 
criticisms  I  try  to  say  what  I  think  of 
what  I  have  heard  as  if  I  were  talking 
to  someone,  not  necessarily  nui?ical,  but 
interested  in  the  subject. 

“If  one  cannot  make  one's  opinions 
reasonably  simple  and  understandable  to 
almost  anybody,  one  doesn’t  know  much 
about  one’s  subject. 

There  are  roughly  two  distinctly  dif¬ 
ferent  styles  of  writing.  There  are  writ¬ 
ing  authors  like  Joseph  Conrad  and  Henry 
James  and  talking  authors  like  (ieorge 
Berord  Shaw. 

“The  latter  is  the  style,  I  think,  best 
suited  for  newspaper  work.  Newspapers 
are  read  hastily  and  the  less  conscious 
r«ders  are  of  the  words,  the  more  likely 
(hey  are  to  get  at  the  ideas.” 

Mr.  Taylor  as  an  example  of  the  con¬ 
versational  writer  talked  of  Heywood 
nroim.  whose  desk  is  next  to  his  on  the 
'Vorld. 

He  himself  first  began  “talking”  in 
rj"^«wspapers  for  pay  in  1916,  when 
ne  b^me  second  assistant  editor  and 
^tnbutor  for  the  Sunday  magazine  sec- 
h'ru’  York  Tribune. 

His  journalistic  gateway  was  guarded 
P  LT*  Heter  to  young  writers, 
't?  P'cvce  Adams  of  the  “Conning 
As  Robert  Benchley,  Laurence 
•tailings,  and  Newman  Lew  were  ad- 


By  PHILIP  SCHUYLER 


Deems  Taylor  knows  no  rea¬ 
son  why  music  critics  should  be 
abstruse  and  ponderous. 

“If  one  can’t  make  one's  opin¬ 
ions  reasonably  simple  and  un¬ 
derstandable  to  almost  every¬ 
body,  one  doesn't  know  much 
about  one's  subject,''  he  holds. 

Reporting  should  be  synony¬ 
mous  with  talking,  in  his  opin- 


DF.F.MS  TAYLOR 


and  lived  on  Scotch  whisky  and  bananas. 
Conn’s  only  reading  was  Shakespeare  and 
Bach’s  Preludes.  He  read  the  latter  as 
anyone  else  might  read  a  novel.  Con¬ 
centrated  training  under  him  must  have 
given  Taylor  a  good  foundation  for  a 
musical  career. 

In  1909,  however,  he  was  forced  to 
go  back  to  the  encyclopedia,  this  time 
with  the  Britannica,  collecting  evidence 
for  a  suit  against  a  competitor  who.  it 
was  believed,  was  copying  the  Britannica 
biographies. 

This  literary’  sleuthing  came  to  an 
abrupt  end,  when  in  the  Spring  of 
the  same  year,  Charles  Dillingham 
bought  “The  Echo,”  one  of  the  Uni¬ 
versity  shows.  Riding  on  the  top  of  a 
wave,  Taylor  lived  on  e.xpectations  for 
a  year.  The  musical  play  opened  in  1910 
in  Chicago,  closed,  and  entirely  rewrit¬ 
ten,  finally  came  to  New  York,  where 
it  playetl  several  months,  before  going 
out  on  the  road. 

Soon  after  this,  Taylor,  broke  again, 
appealed  to  F.  P.  A. 

“You  write  for  my  column,”  grumbled 
that  gentleman,  “why  not  write  humor¬ 
ous  verse  for  the  magazines?  Write  one 
thing  a  day  and  send  them  out.” 

With  this  advice,  he  dismissed  him, 
and  Taylor  went  out  and  established  a 
record.  For  about  three  months  he  ac¬ 
tually  lived  on  money  received  from 
mitted  to  the  heaven  of  success  by  known  a>  a  playwright  and  at  present  humorous  verse  of  his  making  printed 
F.  P.  A.,  so  Deems  Taylor  fouml  the  jiriKlnction  miuiager  for  Famous  Players  in  magazines. 

i:ate  unlocked  through  contributions  to  came  forward  and  announcerl  they  were  "The  strain  told,  however,  and  I 

the  “Colyum.”  willing  to  try  their  hand  at  it.  ^  cracketl  under  it,”  Taylor  laughed.  “I 

Mr.  Taylor  wrote  under  the  name  of  “He’d  write  the  book,  and  I’d  write  couldn’t  think  funnily  any  longer,  so  1 
"Smeerl,”  his  first  name  spelled  back-  the  music,  we  said,  and,  accepted  in  went  over  to  Newark  to  work,  punching 
wards.  His  first  contribution  was  printerl  exasperation  by  the  Senior  Class,  we  pro-  player  piano  rolls  from  5  o’clock  in  the 
in  1906.  Five  years  later  he  met  Mr.  ceeded  to  do  it  with  agility,”  Mr.  Taylor  morning  until  8  o’clock  at  night. 

Xdanis.  and  in  1912.  F.  P.  -A.  got  him  a  remembered.  “The  light  began  to  dawn  on  me  at 

job  on  the  lYe.fteni  Electric  News,  an  “The  narne  of  the  show  was  the  this  time,  and  I  saw  I  wasn’t  going  to 

employes’  magazine,  which  he  ran  for  ‘Isle  of  Skidoo.’  It  was  terrible,  but  be  a  great  hit  as  a  popular  composer.  I 

four  years.  nevertheless  was_  produced  in  Carnegie  noticetl  an  announcement  in  Musical 

In  1916,  F.  P.  .A.,  then  on  the  Tribune,  Lyceum  with  suitable  enthusiasm.”  Courier  of  a  prize  contest  for  a  sym- 
hclped  him  obtain  his  first  regular  news-  Graduated  that  year.  Deems  Taylor,  phonic  poem,  and  I  decided  to  try  to  be 

paper  position  on  the  Sunday  magazine  now  determined  to  chase  the  mad  ideal  serious  for  a  change.” 

section.  Working  a  year.  Deems  Tay-  and  become  a  great  composer,  crashed  Then  it  was  he  wrote  “The  Siren 

lor  somehow  managerl  to  save  $700.  He  into  the  necessity  of  earning  a  living.  Song,”  which  has  been  played  by  the 

wanted  to  see  the  war,  but  the  trouble  lie  became  sort  of  literary  office  boy  for  Philharmonic  Orchestra.  It  won  the 

was  to  get  abroad,  since  he  couldn’t  pass  Nelson’s  encyclopedia,  reading  proof  and  t'ourier’s  prize. 

the  army  tests.  checking  up  material.  In  1921  Mr.  Taylor  was  married  to 

“I  would  like,  if  you  don’t  mind,  to  ."Ql!-  1  *>1*0  wrote  articles  on  pins,  Mary  Kennedy,  an  actress,  now  appear- 
be  a  war  correspondent  for  the  Tribune,”  minting  and  handball,”  he  laughed.  “It  ing  in  “The  Blue  Peter”  on  Broadway, 
he  told  the  Sunday  editor.  was  a  magnificent  article  on  handball.  Mrs.  Taylor  is  also  a  co-author  with. 

He  didn’t  get  the  job.  But  he  was  ,‘‘;^tt‘l  f  drew  colored  plates  of  the  Ruth  Hawthorn  of  “Mrs.  Partridge 
granterl  a  year’s  leave  of  absence  and  United  States  flags.”  Presents,”  which  is  also  now  playing 

while  abroad  spending  his  $760  he  did  send  A’ ears  later  a  book  salesman  knocked  in  New  York. 

some  mail  stories  to  the  Sunday  magazine  at  the  Taylor  door.  He  just  wanted  Besides  “Through  the  Looking  Glass,” 

and  one  cable.  the  man  of  the  house  to  look  at  this  Mr.  Taylor  has  also  written  “The  High- 

Returning  in  1917,  he  tried  free-lancing  marvelous  encyclopedia  he  had  to  offer,  way  Man,”  music  for  the  poem  by  Al- 
for  a  while  and  had  a  couple  of  stories  Just  look  at  it,  you  know.  fre'd  Noyes,  and  the  incidental  music 

printeil  in  Ceiitiiry  Magacine.  In  the  Then  he  openetl  the  page  to  the  coloreil  for  the  Bnxidway  successes,  “Liliom,” 
fall  of  that  year,  however,  he  was  again  plates  of  the  flags.  ^  “Will  Shakespear,”  “The  .Adding  Ma- 

ready  for  regular  employment  and  got  “See,”  he  said,  “all  drawn  by  experts.”  chine.”  “Casanova,”  and  “The  Beggar 
work  supervising  the  erlitorial  page  of  He  failed  to  clinch  the  sale.  on  Horsekick.” 

Colliers.  While  writing  of  handball,  pins,  mints  ,\t  present  he  is  writing  a  new  or- 

.Alxnit  this  time,  the  composing  side  of  aiwl  drawing  flags.  Taylor  kept  in  touch  chestral  suite,  and  is  planning  to  com- 
his  life  became  bread-winner  and  it  was  with  LeBaron.  Together  they  formed  a  pose  music  for  another  operetta, 
not  until  1921  that  he  again  went  back  Collx-rt  and  Sullivan  team  for  New  York  His  “Through  the  Looking  Glass” 
to  regular  newspaper  work.  I’niversitv’s  dramatic  society.  brought  him  story  book  attention,  and 

In  that  year.  James  Huneker,  inter-  In  1907  they  wrote  another  musical  the  facts  of  his  life  build  up  a  pretty 
nationally  known  music  critic  of  the  comedy  for  the  seniors  called  “The  plot,  which  seems  somehow  to  he  lead- 
World,  died.  When  World  executives  be-  Oracle.”  which  was  prorluced,  and  fol- 

gan  casting  about  for  a  successor,  F.  P.  A.  lowerl  in  succeeding  years  with  “Cap- 

again  steppetl  in  aiul  suggested  Deems  tain  Kid  &  Company.”  and  “The  Echo.” 

Taylor.  Mr.  Taylor  was  introducerl  to  Meanwhile,  tired  of  encyclopeding. 

Herbert  Bayord  Swope,  the  World’s  ex-  Taylor  tried  another  way  to  make  a 


ing  to  a  brilliant  climax. 

$100,000  Libel  Suit  Dismissed 


On  motion  of  counsel  for  both  sides, 
ecutive  editor,  who  did  the  usual  thing  living.  With  Robert  .Ament,  now  art  the  $100,000  libel  suit  filed  by  Mr.  and 

asking  him  to  write  a  letter,  telling  why  erlitor  of  the  Sunday  World,  he  went  Mrs.  .A.  R.  Lawson  against  the  St. 

he  should  have  the  job.  into  partnership  in  a  commercial  art  Louis  Post  Dispatch,  has  been  dismissed 

“I  wrote  and  told  about  my  musical  business.  They  did  book  plates,  posters,  in  Federal  court  at  Waco,  Tex.  The 

qualifications,  but  I  had  no  idea  why  I  and  lettering,  finishing  the  year  with  a  suit  grew  out  of  news  reports  concem- 

-hould  have  the  position  and  frankly  net  loss  of  $17.  ing  plaintiffs’  daughter.  Miss  Louise 

said  so.”  Mr.  Taylor  recalled.  Rut  Victor  Herbert,  the  late  light  I.awson,  mysteriously  slain  in  New  York 

He  got  the  job.  opera  composer,  had  happened  to  attend  City  last  year. 

Running  parallel  with  this  newspaper  one  of  New  York  University’s  musical  _ _ _ 

career  was  the  life  of  Tavlor,  composer  shows.  He  sought  out  Tavlor  after-  ,  e  •  »  i 

of  music.  In  1906.  the  year  he  sent  his  wards.  Service  to  Italy 

first  contribution  to  F.  P.  .A.,  Deems  “If  you  are  going  to  write  music,”  The  Commercial  Cables-Postal  Tele- 
Taylor  was  a  student  at  New  York  he  adviserl.  ‘/you  ought  to  know  some-  graph  System  announced  this  week  its 

Lhiiversity.  thing  about  it.”  direct  connection  at  the  .Azores  with  the 

Came  time  for  the  Senior  show.  The  Consequently  Taylor  took  the  summer  new  cable  of  the  Italian  Submarine  Cable 
‘•big  boys”  of  the  campus,  who  were  off  to  study  harmony  ami  counterpoint  at  Company,  which  makes  possible  for  the 

going  to  write  the  book  and  music  were  home  under  a  certain  Oscar  Coon,  who.  first  time  direct  cable  communication  he- 

lireil.  Taylor  a’ld  William  LeBaron,  now  he  recalled,  wore  a  long  wh'te  beard  tween  the  United  St.ates  and  Italy. 


Editor  &  Pub.tshcr  for  March  28,  1925 


WHY  DISCUSS  GLOOMY  NEWS  SUBJECTS,  <"»  i’™  m  V  ?i  '■»!'« 

•  .....  _ _  ^  ^  sends  a  postal  card  objecting  to  tlie 

WHEN  YOU  MAY  TURN  YOUR  BACK?  exiK>sure  of  prominent  men  in  Texas. 

_  Suppt»se  he  is  talking  about  that  prison 

Editor  Foster  Candidly  Takes  His  Readers  Into  His  Confidence  [J^stffSs^’"'  puwfcity*’°’^r%ardiS’  "’well 
by  Revealing  One  Day’s  Experiences — His  Cynical  Morning  knnwti  persons,"  Maybe  he  is  right. 

Resolution  Did  Not  Survive  the  First  Edition  'rea^mOTt'^of  "conv‘iL?^They^^^^^^ 

vertise  nor  subscribe  for  newspapers. 

IVO  local  feature  in  any  new.spaper  is  to  listen  to  his  story.  His  son  fought  What  do  you  gain  by  taking  up  cudgels 
’  more  discussed  in  its  vicinage  than  in  France.  He  was  at  the  battle  of  in  behalf  of  poor  devils  like  that?  They 
the  column  “Our  City."  written  daily  by  the  .\rgonne.  Gassed  and  nearly  died,  had  no  business  committing  crimes  any- 
Marcellus  K.  Foster,  on  page  one.  col-  h'inally  returned  to  Houston.  Has  a  way.  Let  the  guards  beat  them,  and 
umn  one,  of  the  Houston  Chronicle,  of  job  which  pays  him  $30  a  week.  Wife  shoot  them,  and  let  the  higher  officials 
which  he  is  both  the  real  editor  and  the  and  two  little  children  to  support.  The  steal  all  they  can  get  their  hands  on. 


real  publisher. 

Mr.  Foster  contributed  .i  column  re¬ 
cently  which  was  so  striking  and  so 
signiticant  to  the  newspaper  audience 
that  F'niTOR  &  Pi'blt.sher  herewith  re- 
protluces  it  in  full.  It  is  signed  “By 
MEFO,"  which  everyone  in  Houston 
and  vicinity  knows  is  M.  E.  Eoster. 

It  read  as  follows: 

One  day  in  the  life  of  a  column- 
conductor  : 

*  *  * 

Coffee  in  bed.  Thoughts  struggling 
for  expression.  One  hundred  and  lifty 
thousand  words  in  the  dictionary,  but 
they  refuse  to  group  themselves  into 
anv  sentences  worth  putting  into  type. 

♦  *  * 

What's  the  use  anyway?  Why  for¬ 
ever  discuss  the  problems  of  the  weak 
and  downtrodden?  Why  not  look  the 
other  way  and  not  see  man's  inhumanity 
to  man?  Whenever  you  attack  or  ex¬ 
pose  something  you  make  somebody  mad. 
Why  do  it?  Wouldn’t  it  be  far  easier 
to  see  only  the  beauty  on  earth  and  not 
the  dirt  and  grime?  Why  uncover 
things  that  are  unpleasant? 

«  *  * 

Breakfast  resolve:  Today  I  shall 


Marcexlus  E.  Foster 


®The  excitement  will  soon  die  down. 
Everything  will  go  on  just  the  same, 
and  nobody  will  be  unhappy  except  the 
fellow  who  is  being  persecuted.  What 
does  he  matter  in  a  big  state's  progress? 
*  *  * 

All  that  was  written  yesterday.  This 
is  Sunday.  Beautiful  day,  isn't  it  ?  Fine 
weather  we  are  having.  A  little  too  dry. 
perhaps,  but  the  golf  links  are  in  good 
shape.  Let's  play  the  game  this  morn¬ 
ing  and  keep  our  minds  on  the  beauties 
of  nature  and  man's  utilization  of  it. 
Then  tonight  we  will  go  to  church  and 
drop  a  dollar  in  the  basket  for  the  hea¬ 
then  Chinese.  We  must  bring  those 
lost  souls  into  the  folds  of  Christianity. 

TRIPP  EMPIRE  GROUP  CHIEF 

Becomes  General  Manager  of  F.  E. 

Gannett’s  Group  of  Six  Papers 

The  appointment  of  Frank  E.  Tripp  of 
Elmira,  X.  V.  as  general  manager  of  the 
Empire  State  Group  of  N'ewspapers  has 
been  announced  by  F.  E.  Gannett  of 
Rochester,  editor  and  publisher  of  that 
group  of  six  papers.  He  becomes  Mr. 
(jannett's  per.sonal  representative  in  edi¬ 
torial.  advertising  and  management 


write  only  about  the  joys  of  living,  the  ,-,1,111  ,1  *1,  tonal,  advertising  and  management 

progress  of  Houston,  our  great  build-  mistreated  rhe^b^v'rc^L^"  of' 'a 

refou^L.*’’’ Aren’t 'tlSsVt^^  rS“S7  will'"coT'hl’m  1 

which  we  are  all  really  interested  any-  ^  ^  *  newspaiier  business.  He  started  as  a 

wav^  You  can’t  hurt  anybody’s  feel-  something.  Just  write  a  earner  boy  37  years  ago  with  tlie  oldest 

ings'by  talking  about  the  dollar.  Don't  ‘w'h’’*  h  mi Gannett  group  of  papers  and  has 

we  all  honor  that  above  all  else?  '"x.  ^  ,ri!;  fhut  ^  ^i*  ^  practically  every  position  in  both 

*  ♦  *  do  It.  It  IS  true  that  boy  fought  for  the  business  and  editorial  ends  of  a  news- 

W'alkiiiff  to  the  office:  Sorine  sun-  his  praises  paper.  With  Mr.  Gannett  he  is  the 

shine  flowers  blooming,  trees  budding.  ?•  owner  of  the  Elmira  properties,  the 

the  singing  of  birds  in  Sam  Houston  V"*i  Star-Gazette,  Advertiser  and  Telegram 

Park-  Stark  the  caretaker  hannv  and  as  heroes  while  they  were  and  for  the  past  two  years  has  been  pub- 

smiling  \  iittle  further  on  the  sounds  death.  But  now  our  great  gov-  Usher  of  those  papers.  Prior  to  that  he 

of  hammer  and  saw,  concrete  mixers  ^.VTalriilat^n^and^'the  V®  advertising  manager  for  seven  years, 

crushing  rock,  new  buildings  going  up,  "^^opk  havrforgotten^t^^^^^^  f  war  f  * 

the  great  Auditorium  being  remodeled,  ‘  ?  departments. 

a  monster  iiarage  iust  nearing  comule-  "  should  I  remember.  The  Empire  State  fxroiip  consi.sts  of 


crushing  rock,  new  buildings  going  up. 
the  great  .\uditorium  being  remodeled, 
a  miinster  garage  just  nearing  comple¬ 
tion.  everybody  busy,  nobody  unhappy,, 
nothing  wrong  with  the  world. 


Again  looking  through  the  mail. 


the  Rochester  Times-Union,  Utica  Ob¬ 
server-Dispatch,  Ithaca  J  oitrnal-N  eu's 


.•\l  my  office :  .Some  letters  of  praise, 
any  of  censure.  Thinking  again : 


Here's  a  letter  from  a  fellow  who  says  Elmira  s  three  paiiers  named  above, 

he  is  desperate.  “I  am  down  and  out,”  Trip])  will  divide  his  time  among  the 

he  writes.  “Can’t  even  get  a  ditch-  papers  of  the  group,  retaining  his  head- 


not  make  them  all  sing  vour  digger  s  job  in  this  city  of  which  you 
praises?  Whv  hurt  the  feelings  o;  .-uv  hrag.  I  am  an  ex-service  man.  My 
living  soul?  What  do  you  accomnbsh?  former  employer  didnt  hold  my  job  for 


can  be  so  easily  overlooked? 


be  the  result?  Mainly  the  hatred  of 

every  man  who  thinks  a  uniform  gives  - -  -  -  -  xx  ,  l 

him  the  right  to  kick  and  cuff.  about  tlie  dirt  and  trash  in  our  streets.  pap<?r.  Mr.  Reck  has  an  unbroken 

*  *  ♦  Some  bady  wants  me  to  tell  about  con-  record  of  SO  years  as  editor  of  the  paper. 

Then  the  phone  rings.  \  lady  tells  ditions  in  her  section  of  the  town.  “It’s  S.  Beck,  managing  editor  of  the  C/ii- 
me  of  horrible  conditions  she  has  seen  disgraceful,”  she  writes.  “Jump  in  your  Tribune,  son  of  the  editor^  of  the 

on  our  prairies.  De.ad  animals  b’ft  there  car  some  day  and  take  a  look  for  your-  Recorder,  has  a  column  of  reminiscences 

to  breed  disease,  and  to  scent  the  air.  self."  Why  should  I?  What  you  don’t  anniversary  number, 

destroying  all  the  sweet  odors  of  early  see  can't  disturb  you.  Let's  take  an-  .  .  ; 

spring.  Why  should  1  worry?  I  don't  other  street.  Suppose  there  are  disease-  Daillei  Merge  in  Modesto 


Confound  it,  here’s 


papers  of  the  group,  retaining  his  head- 
i.uarters  in  Elmira  for  the  present. 

Hendersonville  Times  Sold 

J.  T.  Fain,  for  some  time  connected 


Let's  quit  talking  about  poverty,  crime  Have  had  only  odd  jobs  since  then.  J.  T.  Fain,  for  some  time  connected 

aiid  disease.  Why  see  the  evil  'vhen  it  '  haven't  even  the  money  to  pay  for  an  v.  ith  the  Spartanimrg  (S.  C.)  Sun,  has 


a  dvertisement  in  your  paper  asking  for  purchased  the  Hendersomnlle  (N.  C.) 
V,  >rk.  1  can  keep  books  and  use  a  type-  iimes  from  W’.  E.  and  John  Eubanks 


,  ,  ,  writer  fairlv  well.  '\’ou  don’t  know  ir.e  for  approximately  $20,000,  according  to 

I  hen  a  young  man  who  has  l^en  a:inouncenient  this  week.  The  Times, 

waiting  outside  or  wo  noiirs  „e  s  in  have  a  svmpathetic  heart.  Some-  ojierated  for  several  months  last  vear  as 

he  office  He  tel  s  a  tale  of  cruel  mis-  •  j  j  ^  semi-weekly  for  the 

treatment  b>  po  memen  w  lo  arres  e  another  bit  of  sensational  past  few  months.  It  is  understiwid  that 

him  and  then  beat  him  because  he  formerly  was  connected 

wanted  to  kmow  what  crime  he  had  j  (g  ^ 

committed.  ®  s  m  iing,  story  will  not  add  anything  to  to  operate  the  paper  as  a  daily  during  the 

no  for  him,  but  for  other  poor  unfor  u-  ^ 

nates  who  may  be  subjected  to  similar  B.-You  will  find  his  adver-  - - 

abuse  if  our  guar  lans  o  le  peace  ^e  jisement  in  the  classified  columns.  I  Elditor  Celebrate*  50th  Anniversary 

''»«'■>  r  “  =d..or  ot  ,h, 

(Kan.)  Recorder,  March  12,  issued  the 
another  letter  littieth  anniversary  number  of  his  news- 


WILLIAMS  NOW  EDITOR! 
OF  BOSTON  AMERICAN  | 

New  Hearst  Executive  Wai  (or  1}  ^ 

Year*  Editor  of  Boaton  Eveniag 
Tranacript  —  Started  New*-  | 

paper  Work  in  South  ! 

James  T.  Williams,  Jr.,  who  hs)  | 
month  resigned  as  editor  of  the  Bostn  | 
Lvenmg  Transcript,  a  post  he  had  f 
for  12  years,  be-  ‘ 
came  editor  o( 
the  Boston  .-Inier.  I 

If  nil,  March  25.  K 

He  succeeds  .V  | 

L.  Southwick.  R 

In  making  tht 
announctment  tht 
American  ik 
voted  an  entire 
page  to  the  hh- 
tory  of  Mr.  Wil- 
liams’  life,  hi, 
achievements  b 
newspaper  wort 
James  T.  Williams,  Th  oi 

the  .‘\merican,  to¬ 
gether  with  a 

three-column  cut  of  its  new  editor. 

Born  in  the  South,  educated  in  the  East 
familiar  with  the  West,  he  enjoys  a 
country-wide  acquaintanceship  and  has 
achieved  a  national  reputation  as  a  pro¬ 
gressive  editor  who  thinks  constructive^ 
and  writes  with  sincerity.  He  was  born 
in  Lincolnton,  N.  C.,  but  grew  up  in 
Greenville,  S.  C.,  where  his  father  no* 
resides.  He  was  educated  at  the  Univer¬ 
sity  of  the  South  at  Sewanee,  Tenn.,  and 
at  Columbia  College,  New  York,  being 
graduated  from  the  latter  in  1901. 

His  first  newspaper  work  was  on  the 
Columbia  (S.  C.)  Slate,  going  to  Wash¬ 
ington  as  its  correspondent.  In  1902  he 
joined  the  Washington  staff  of  the  Asso¬ 
ciated  Press,  and  for  four  years  was  its 
representative  at  the  Navy  Department 
and  with  the  diplomatic  corps.  From 
1907  to  1909  he  was  Washington  corre- 
siRimlent  of  the  Boston  Evening  Trm- 
■fciipt.  He  was  appointed  United  States 
Civil  Service  Commissioner  in  1909,  but 
held  this  post  only  a  few  weeks,  teing 
compelled  to  resign  due  to  ill  health.  Ht 
went  to  New  Mexico,  and,  recovering  his 
health,  for  three  years  as  editor  of  the 
T ueson  ( .\riz. )  Citizen  lead  the  fight  for 
Statehood.  In  Novemlier,  1912,  he  b^ 
came  editor-in-chief  of  the  Boston  Tran¬ 
script,  which  position  he  held  12  years, 
until  his  resignation  last  month. 

.\ctive  in  the  founding  and  development 
of  the  American  Society  of  Newspaper 
Editors,  Mr.  Williams  was  its  first  le- 
gional  governor  for  New  England,  and 
the  1923  chairman  of  its  committee  on 
ethical  standards.  President  Coolidge 
appointed  him  a  member  of  the  board  of 
visitors  to  the  United  States  Naval 
■Academy  in  1924. 

The  ITniversity  of  the  South  recently 
conferred  upon  him  the  honorary  degree 
of  Doctor  of  Civil  Law. 


Mack’s  Lose  Jewels  in  Fire 

F'or  the  second  time  within  a  few 
months  Norman  E.  Mack,  publisher  of 
the  Buffalo  Times,  and  Mrs.  Mack  have 
suffered  a  heavy  loss  in  jewelry.  They 
were  forced  to  watch  $25,000  worth  of 
jewels  burn  with  many  of  their  other  be¬ 
longings  in  the  destruction  of  the  Hotel 
Breakers  at  Palm  Reach  last  week.  Re¬ 
cently  burglars  took  jewelry  worth  $100.- 
(XX)  from  the  Mack  home  in  Buffalo, 
about  $40,000  of  the  stolen  property  later 
being  recovered  in  Cleveland. 


to  breed  disease,  and  to  scent  the  air,  self."  Why  should  I?  What  you  don’t  anniversary  number, 

destroying  all  the  sweet  odors  of  early  see  can't  disturb  you.  Let’s  take  an-  _  _  ; 

spring.  Why  should  1  worry?  I  don’t  other  street.  Suppose  there  are  disease-  Dailie*  Merge  in  Modeato 

live  out  there.  If  f  say  anything  about  breeding  conditions  out  there?  This  Consolidation  of  the  Modesto  (Calif.) 

it  some  county  official  v  ill  have  his  isn't  a  health  department.  Let ’em  alone.  f/craW  and  AVwr.  to  take  effect  April  1st, 

feelings  hurt.  Let  tlie  buzzards  do  their  Maybe  the  sun  will  destroy  all  the  was  announced  this  week.  The  combined 
work.  germs.  Besides  that,  it  isn't  a  pleasant  papers  will  be  known  as  the  Modesto 

*  *  *  subject  to  write  about,  and  some  reader  News-Herald.  According  to  present 

A  gray-b:iired  man  craves  admission,  would  have  his  or  her  aesthetic  sensi-  plans  one  edition  will  be  issued  at  noon 


I  am  getting  peevish,  but  finally  agree  hilities  grievously  shocked. 


and  the  other  at  midnight  daily. 


Winnipeg  Rai*e*  Ad  Fund 

H.  C.  Hotaling,  secretary  of  the  Na¬ 
tional  Editorial  Association,  was  principal 
speaker  at  a  meeting  held  in  Winnipeg 
recently  for  the  purpose  of  raising  a 
$40,000  fund  to  advertise  the  lakes  and 
summer  resorts  in  the  Winnipeg  distnd. 
The  sum  of  $26,000  was  subscribed  with¬ 
in  an  hour.  The  fund  will  be  used^prii'' 
cipally  in  newspapers  of  the  United 
States,  according  to  present  plans. 


two-edged  campaign  to  sell  750,000  RAZORS 


Auto  Strop  Safety  Razor  Company  Appealing  to  Both  Dealer  and  Consumer  in  Special  $100,000 
Drive  to  Reach  Huge  New  York  Market — Regular  Schedule  Unaffected 

Mail,  AVw  Vork  Times,  New  York 
Morning  and  Evening  IVorld,  New  York 
Gral'hic,  New  York  Mirror,  New  York 
News,  New  York  Staats-Zeitwig,  New 
York  Staats-Herold,  Brooklyn  Eagle  and 
Staten  Island  Advance. 

The  drive  was  supplemented  by  copy 
appearing  in  newspapers  in  Passaic,  New 
iirunswick  and  Atlantic  City. 


AX  amazingly  efficient  and  far-reaching 
merchandising  scheme  is  being  given 
test  in  New  York  newspapers  this  week 

_  by  the  Auto  ' 

Strop  Safety 
Razor  Company 
promoting  a  bar- 
gain  sale  of  their 
product. 

The  special 
campaign,  de- 
^  dared  by  execu- 

lives  steering  it  to 
be  the  biggest 
ever  conducted  in 
y  the  history  of  the 
A  .  razor  business, 

^ -  will,  the  firm  said, 

„  be  duplicated  la- 

S  E-  Stavplevanx 

cities  of  the  coun¬ 
try.  Before  coming  to  New  York  the 
bvgaiit  sale  was  promoted  in  dailies  else¬ 
where  in  test  drives  with  astonishing 
success. 

The  drive  to  reach  the  huge  New  York 
market  quickly  and  in  a  large  scale  man¬ 
ner,  makes  use  of  22  newspapers  in  Met¬ 
ropolitan  New  York.  Of  this  number 
dre  represent  the  foreign  language  press. 

Cost  is  estimated  at  $100,000  by  S.  £. 
Stampleman,  general  sales  manager. 

While  this  sales  promotion  stunt  is 
being  boosted  in  New  York  and  else¬ 
where  later,  the  regular  Auto  Strop 
newspaper  schedule  which  this  year  has 
an  appropriation  of  more  than  $500,000, 
will  continue  as  usual,  N.  R.  Maas,  ad- 
itrtising  manager,  informed  Editor  & 
PimJSHER. 

■‘Our  1925  campaign  calls  for  more  ex¬ 
tensive  use  of  newspapers  than  ever  be¬ 
fore,”  Mr.__  Maas  said.  “We  are  using 
space  in  350  newspapers  in  towns  of  25,- 
{jOO  to  100,000  three  times  a  week  regu¬ 
larly.  and  in  800  smaller  newspapers  once 
a  week. 

“In  addition  we  use  space  in  the  larger 
city  dailies  periodically.” 

The  New  York  drive  now  under  way 
began  with  756-line  copy  inserted  one  day- 
last  week  in  the  22  dailies.  It  was  de¬ 
signed  to  appeal  to  dealers  of  the  city, 
l^uiry  from  retailers  regarding  the  hint 
given  of  an  “enormous  advertising  cam- 


York  City  to  explain  the  details.  It  is  These  cami>aigns  have  run  at  a  mini- 

too  big  a  task  for  such  a  short  time.  mum  of  eight  _ 

“To  give  every  dealer  an  opportunity  days  and  a  maxi-  f 
to  participate  in  this  sensational  sale  is  mum  of  three 

the  reason  for  this  advertisement.  weeks,  depending  r 

“Over  a  million  men  will  take  advan-  entirely  on  the  I  , 

tage  of  this  remarkable  offer,  we  estimate,  means  the  Arm 
“You  will  want  to  share  in  the  success  covering 

of  this  big  sale.  the  market  and 

“You  will  not  want  to  disappoint  any  't®  .  L 

of  vour  customers.”  I."  Philadelphia,  f 


DAILIES  USED  IN  NEW 
CIGAR  AD  DRIVE 


using  small  copy 
in  two  newspapers 
over  a  period  of 
weeks,  13,000 
razors  were  sold, 

Mr.  Stampleton 
said.  In  Roches- 
ter,  one  news¬ 
paper  used  accomplished  the  sale  of  40,- 
000.  One  newspaper  in  Chicago  printing 
a  two  weeks’  campaign  was  responsible  A  national  newspaper  campaign  for 
for  the  sale  of  273,000.  Muriel,  club  perfecto  cigar,  product  of  P. 

Commenting  on  the  value  of  newspa-  Lorillard  &  Co.,  Inc.,  may  develop  later 
pers  for  selling  merchandise,  Mr.  Maas  using  a  new  series  of  testimonial  copy 
said:  now  appearing  in  New  York  dailies,  Redj- 

“We  use  all  forms  of  advertising.  One  ert  W.  Orr,  space  buyer  for  Lennon  & 
electric  sign  we  operate  on  Broadway  Mitchell,  New  York  agency  handling  the 

costs  us  ^,000  a  year.  But  we  have  account,  informed  Editor  &  Publisher 

likewise  always  used  newspapers  and  al-  this  week. 

ways  advocated  them.  Each  year  we  ^  The  copy,  running  under  the  caption, 

have  increased  our  newspaper  appropria-  “The  Confessions  of  Muriel  Lovers,”  car- 
tion.  ties  drawings  of  prominent  newspaper 

“We  have  done  this  because  newspapers  men  whose  work  is  syndicated,  with  text 
produce  results  for  us  and  produce  praising  the  cigar  written  by  them.  The 

quickly.”  drawings  are  sketched  from  life  by  Frank 

Newspapers  used  in  this  two-edged  ,,  , 

campaign  are’  Ehis  New  \ork  campaign  for  Muriel  is 

Newark  News,  New  York  American,  somewhat  similar  to  a  drive  for  Murad 
New  York  Herald  Trihur^,  Bronx  ci^rettes.  another  Ix^dlard  product  han- 
Hame  News,  Jewish  Daily  Forward,  Lennon  &  Mitchell.  Both  are 

Jewish  Day,  Jewish  Journal,  New  York  ^as^  on  the  testimonial  type  of  copy. 
Journal,  Progresso  I taliano- Americano,  'Jot**  sp^ial  campaips  in  addition  to 
Nexv  York  Sun,  New  York  Telegram-  r-egular  Lorillard  schedule. 

1  he  Murad  sales  drive,  which  also 

. . —  - ^ -  started  in  New  York,  is  now  spreading 

out  to  a  growing  list  of  daily  newspapers. 

S  O _ _ rjL  The  inquiring  reporter  idea  forms  the 

1 1  I  1 1  basis  of  the  Murad  copy.  Local  celebri- 

S/  ties  are  interviewed  on  the  merits  of 

Murads.  The  advertisements  average  12 
inches  over  three  columns  with  text  and 
photographs. 

Starting  Feb.  1,  the  /Murad  stunt  is  now 
being  put  through  a  schedule  of  newspa¬ 
pers  in  the  principal  eastern  cities,  and 
will  gradually  move  west  and  south,  Mr. 
Orr  said. 

“Increased  sales  for  Murads  have  re¬ 
sulted  in  the  cities  where  the  copy  has  so 
far  appeared,”  he  declared.  “It  is  neces¬ 
sarily  a  slow-moving  campaign  as  far  as 
space  buying  is  concerned,  since  it  hinges 
on  a  local  tie-up  and  separate  campaigns 
must  be  conducted  in  each  city.” 

The  Muriel  cigar  copy  first  appeared 
in  New  York  cities  Feb.  15.  The  series 
represents  testimonials  written  by  12 
prominent  newspaper  writers  and  artists 
who  have  more  than  New  York  reputa¬ 
tions. 

Among  the  “Muriel  lovers”  who  have 
written  their  “confessions”  for  the  news¬ 
paper  campaign  are  H.  I.  Phillips  and 
.Alexander  Woollcott,  New  York  Sun; 
Oeorge  McManus,  comic  strip  artist; 
“Bugs”  Baer,  B.  C.  Forbes  and  Alan 
Dale,  New  York  American;  Milt  Gross, 
comic  strip  artist ;  Rube  Goldberg,  comic 
strip  artist ;  Tad,  cartoonist,  and  Med- 
bury,  sports  columnist. 

Effort  is  made  to  place  the  Muriel  copy 
on  sports  pages  of  newspapers,  Mr.  Orr 
said. 

“We  believe  that  next  to  the  front  page, 
when  the  advertising  appeal  is  to  men, 
the  sporting  page  is  the  livest  a  newspa¬ 
per  has  to  offer  advertisers,”  he  e.x- 
plained. 


Testimonial  Copy  for  Lorillard  Pro¬ 
ducts  Forms  Basis  for  Special 
Campaigns — Newspaper  Men 
Featured  in  Stunt 


Get  up  your  posters  (reproduced  below)  no  later  than  Thursday,  March  26th. 
Arrange  your  windows  and  counter  exhibits.  Enormous  sale  assured. 


49  cents. 

On  Thursday  this  week  the  actual  sale 
opened  with  full  jMge  display  copy.  After 
Thursday  the  drive  was  to  extend  si.x 
iliys  with  about  5,000  lines  of  advertising 
ippearing  in  each  daily  on  the  list  of  22. 

“Within  one  week  after  the  one  inser¬ 
tion,  12.000  dealers  in  New  York  were  ac¬ 
tually  supplied  with  goods  ready  for  the 
sale,”  Mr.  Stampleman  said.  “We  expect 
to  make  it  20,0(X)  by  the  time  the  cam- 
paiRii  actually  gets  under  way. 

“This  special  advertising  drive  will, 
we  estimate,  bring  us  a  minimum  of  7.50.- 
•W  new  .-\uto  Strop  users  in  New  York 
citv. 

“We  generally  get  what  we  aim  at. 
especially  when  we  use  newspaper  col¬ 
umns. 

“For  immediate  response  there  is  no 
other  media  like  the  newspapers.” 

Mr.  Stampleman  described  how  dealer 
requests  for  information  were  met  by  his 
roncem. 

The  dealer  copy  carried  a  special  tele- 
phoiw  number  and  to  it  was  also  attached 
*tt  inquiry  coupon.  To  meet  telephone 
requests  for  information  a  special  ex- 
rliinge  was  installed  with  12  trunk  lines. 
Copy  to  dealers  was  worded  as  fol- 


Railio  Campaign  Successful 

The  campai^  of  the  Chicago  Tribune 
to  provide  radio  sets  for  the  needy  blind 
were  closed  last  week,  after  hundreds  of 
sets  had  been  distributed  to  blind  persons 
whose  names  had  been  submitted  by  the 
Council  of  Social  Agencies 


“To  all  dealers  interested  in  selling 
rjtors:  We  are  about  to  announce  in  an 
®onnous  advertising  campaign  the  most 
sttsational  razor  sale  ever  offered  to  the 
public. 

“We  can’t  call  on  every  dealer  in  New 


Calchiiij!  ihe  dealer  and  his  customers  at  one  stroke — through  newspaper  copy. 
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Mr.  Bennett  Complimented  on  His  Efficiency 

Mr.  Bfiinott  refjularly  received  a  vast  mass  of  clippings  of  all  kinds 
from  contemporaries,  and  thus  kept  himself  well  informed  as  to  the  trend 
of  jnihlic  ojiinion. 

.\  Xew  ^'ork  cones] londent  of  a  Western  jiajier  amusingly  com¬ 
mented  on  the  effect  of  one  of  Mr.  F>emiett’s  sudden  returns  from  Europe. 
It  was  in  the  Fall  of  and  he  ordere<l  the  insertion  of  the  clipping 

as  follows; 

‘‘Jamc-  (inriloii  HiniU'tt  <>n  liis  return  t mk  vigurous  cliarjje  of  the  Herald. 
Every  reader  can  see  a  wonderful  chan>:e  in  all  it'  deiiartinents.  The  editorial  page 
had  liwotne  of  little  interest  to  people  out>ide  of  Xew  York  City.  It  needs  some¬ 
thing  of  the  ability  of  the  editorial  page  which  John  Russell  Young  gave  it  in  the 
days  gone  by. 

‘‘They  say  whene\er  Bennett  comes  home  he  takes  the  Herald  Building  by  the 
nape  of  the  neck,  and  shakes  it  uji — and  wakes  it  up.  The  remarkable  change  in  its 
cohnniis  during  the  past  ten  days  Kxiks  like  it.” 

The  Howard-Pulitzer  Fight 

The  Herald  oti  Fehruary  h.  1887  immortalizetl  the  physical  encoutiter 
that  t(xik  place  lietween  Joe  Howard.  Jr.,  and  his  employer.  Mr.  Joseph 
I’ttlitzer  on  the  previous  day. 

It  seems  that  Howard  had  heeu  assigned  to  report  the  Montreal  Ice 
Carnival  for  the’W’orld.  and  had  tnade  all  prejiarations  to  go  with  a  party 
of  friends,  and  had  bought  his  tickets. 

Unexpectedly  Mr.  Pulitzer  changed  his  mind,  and  the  following  col- 
loqtty  led  up  to  the  “scrap." 

“What  have  you  been  doing  today.  Joe?" 

"Xothitig."  he  replied.  "I'm  getting  ready  to  go  to  Montreal.’’ 

"I  don’t  want  you  to  go  now."  said  Mr.  Pulitzer,  authoritatively, 
])ointing  his  finger  at  him. 

'Won  d - . - . - .’’  shouted  Howard,  “don’t  point  that  at 

me !’’ 

riien  Pulitzer  ordered  him  out  of  his  office,  and  on  his  refusing  to 
go.  hit  him.  Howard  jnmehing  his  boss  in  return. 

Mr.  Bennett,  roused  by  Mr.  Pulitzer’s  success  in  rehabilitating  a 
dying  news]>a])er  into  a  dangerous  and  jirosperous  rival,  and  also  not 
having  the  kindliest  feeling  toward  Joe  Howard,  who  had  left  him  in 
the  lurch  as  W  ashington  corres]iondent.  ordered  the  sporting  department 
to  jirejiare  a  sensational  write-u]>  of  the  "sera]).’’  I'hat  the  “hovs"  emi¬ 
nently  succeeded  was  demonstrated  on  the  following  morning,  when  a 
mad  rush  for  the  Herald  ensued,  and  not  a  co])y  could  he  had  at  the 
office  or  anywhere  else  by  ten  o’clock. 

With  a  diagram  of  the  World’s  editorial  rooms,  showing  the  scene 
of  the  conflict,  the  report  appeared  as  follows; 

("X'OT  A  ‘FAKE  EIGHT  ) 

(■•JOE  HOWARD.  JR..  DOE.S  OR  DOE.'^  NOT  WIPE  IP  THE  FLOOR 
WITH  JO.SEPH  PCLITZER.) 

("AX'  IMPRO.MPTC  .SCRAP  WITHOl'T  ROPES  OR  STAKES.) 

“Howard  was  in  line  condition,  hut  Pulitzer  'Cetned  tinely  drawn;  the  over- 
exertioti  of  swearitig  to  the  circulation  of  the  ‘(lift  etiterprise’  sheet  fX.  ^■.  World) 
had  evidently  worn  on  him. 

"I  IRST  ROeXT) 

"Pulitzer  swung  his  right.  Howard  countered,  and  as  the  room  is  small,  landed 
on  Pulitzer’s  smeller.  The  very  bluest  editorial  Wood  tints  suddenly  tapjied  began 
to  flow  in  streams.  However.  Pulitzer  recovering,  did  some  gootl  two-handed 
flghtitig,  visiting  Howard’s  bread  basket  and  giving  him  one  or  two  jileasant  re¬ 
minders  on  the  jaw.  Then  they  siKtrred  for  wind.  Mr.  Pulitzer  being  fuller  of 
wind  than  any  other  man  in  Xew  York,  first  recovered.  He  knocked  Howard  about 
for  a  moment  pretty  well  as  he  pleased.  Pulitzer  aimed  a  left  hander  at  the  jugular 
but  fell  short,  and  succeeded  in  stopping  an  awful  jab.  which,  had  it  landed  would 
have  put  him  to  sleep  for  a  week. 

"SECOXT)  ROUXD 

“Howard  came  itp  fresh  as  usital.  and  smiling,  led  out  and  Pulitzer  dmlged — he 
learned  the  trick  during  the  few  weeks  he  served  in  the  war.  in  tlie  rear  ranks  of 
the  I.iticoln  cavalry.  Pulitzer  rushed  for  his  adversary  atid  grappled  with  him. 
There  was  a  fearful  struggle.  They  swayed ;  they  reeled  ;  they  staggered  here  and 
there.  Their  hot  and  angry  breaths  blew  on  each  other’s  flushed  and  drippittg 
brows.  They  fell ;  Joe  Howard  underneath.  Gh  !  what  a  fall !  It  shook  Howard’s 
eye  glasses  from  his  ‘Bard  of  .\von’  nose.  He  lost  his  sight,  but  he  kept  his  wits. 
.\s  Pulitzer  struggled  to  his  knees,  with  firm  purpose  of  finishing  his  antagonist, 
Howard  grablied  him  by  the  lapels  of  his  coat  atid  shook  him  as  a  terrier  does  a  rat. 
So  vigorously  did  he  shake  that  Pulitzer’s  glasses,  too.  dropped  from  the  arch  of 
his  nose.  Neither  combatant  had  theti  his  senses — at  least  all  of  them. 

“It  was  strife  between  blind  men.  .Howard  cried  a  truce. 

“‘Hold  on.’  he  exclaimed,  or  rather.  ‘Get  off;  I  can’t  fight  in  the  dark.  I’ve 
dropped  my  glasses.’ 

“Pulitzer  climbed  off.  They  groped  about  the  floor.  Each  i>icked  up  a  pair 
and  adjusted  them,  but  they  had  exchanged  the  pairs!  .\bout  to  grapple  once  more, 
their  fury  was  frustrated  by  the  interposing  rush  of  editors  and  reporters.’’ 


The  Sun  next  day,  in  ctiinnientins:  on  the  fij;ht  said ; .  | 

“The  loss  of  Mr.  Howard’s  eyeglasses  at  an  early  stage  of  the  tight  undoubtedly  | 
cut  short  what  might  have  been  one  of  the  great,  decisive  battles  of  history.  *  *  • 

"It  is  not  imixissible  that  Howard  might  have  thrashed  Ex-Congressman  Pulit¬ 
zer.  if  the  fight  had  proceeded  to  a  finish;  but  whether  he  wcmld  have  thrashed  him 
till  he  squealed  is  very  doubtful." 

"Hash** 

-Mticli  aninscment  was  alTordetl  on  both  sides  nl  the  .\tlantic.  by 
tile  a])])eat  ance  of  the  following  facedious  cahle];rani  in  the  Eveniii];  Tele- 
j^rani  on  May  22,  1887,  written  by  Bennett  himself,  and  intended  as  a 
sharp  ’’di)^  ”  at  the  enteqirises  of  the  two  I’ttlitzers.  with  a  side  slap  at  a 
well  known  I’aris  correspondent.  It  reads  as  follows; 

“HASH” 

“P\ms.  May  21,  Ifft^/. — The  most  remarkable  breakfast  ever  given  in  Paris  was 
served  on  Thur.s’day  by  Mr.  Henry  ILaynie.  correspondent  of  the  Philadelthia  Times, 
Boston  Herald,  Chicago  Xc-u-s,  San  h'raneisco  Chronicle,  Cinciiniati  Times.  Pitts- 
burgh  Dispatch,  Oshkosh  Repudiator,  Paris  (Ky.)  Badaxe  and  other  papers.  He 
had  invited  Joseph  Pulitzer  of  the  World  and  his  brother,  Albert,  of  the  Morning 
Journal  to  meet  a  distinguished  company.  Joseph  Pulitzer  is  owner  not  only  of  the 
\\'orld,  but  also  of  its  several  editions — the  Brooklyn  edition,  the  Hoboken  edition, 
the  Philadelphia  edition,  the  P'aked  edition,  the  Yubadam  edition,  and  the  Mixed  up 
edition. 

“.\mong  the  distinguished  guests  were  His  Serene  Highness.  Prince  of  Limburg; 
the  Grand  Duke  of  Mesopotamia;  M.  de  Blowitz ;  the  .\kound  of  Swat;  the  Sultan 
of  Timbuctoo;  the  King  of  Siam;  a  few  rajahs  from  India;  some  ex-Tammany 
statesmen,  and  a  dash  of  Fenians. 

“The  occasion  recalls  the  memorable  dinner  given  by  the  late  Mr.  Sothern,  iIk 
actor,  in  which  every  famous  personage  in  .\merica  particijiatcd  by  proxy." 

Poetic  Headlines 

III  Xovctiihcr.  1888.  at  .sniiiehody’s  suggestion.  Mr.  Bennett  ordered 
the  use  of  what  were  termed  “I’oettc  Headlines."  The  innovation  bewail 
on  the  17th  of  that  month,  and  lasted  just  three  days,  for  a  veritable  storm 
of  ])rotcst  came  from  anpry  readers,  coiiqilaiiiiiifi  of  the  offensive  cap¬ 
tions.  We  cull  a  few  of  the  best  as  sani])les  of  what  the  “boys"  were  up 
against,  riiere  was  always  a  mad  scramble  in  the  library  for  anthologies 
and  collections  of  poetry,  the  nifrht  editor  energetically  shouting,  “Hurry 
u]),”  while  the  writers’  stories  lay  on  the  desks  awaitin^r  heads. 

“Too  cold  a  companion,  ”  from  .Alls  Well  that  h?nds  Well.  Article  on 
the  frijgid  manners  of  President  Harrison. 

’’.\  Cozening  Knave."  from  Shakespeare,  .\rticle  on  attenqit  of  a 
Boston  man  to  pose  as  J.  G.  Blaine.  Jr. 

"Why.  They  are  Vi])ers!’’  from  .Shakespeare.  Artick'  on  the 
Chictigo  .Anarchists. 

The  Herald  Office  "A  Normal  School** 

Mr.  Chambers  returned  from  Paris  early  in  December.  1887.  con¬ 
tinuing  actively  in  charj^e  until  finally  on  Xov.  1,  l888.  he  resigned  from 
the  Herald  to  acce])t  the  ])osition  of  managing  editor  of  the  World.  Mr. 
Bennett,  it  was  said  at  the  time,  regretted  the  loss  of  such  ;i  valuable 
iT.an.  hut  made  no  vain  plea  to  have  him  remain,  and  in  :i  very  kindly  way. 
the  Herald  on  Xov.  3.  said  editorially; 

"Mr.  Chambers  was  connected  with  the  Herald  for  fifteen  years  as 
re])orter.  correspondent  in  Europe  and  Philadelphia,  and  last  as  news 
editor — not  managing  editor,*  as  sometimes  said,  for  there  is  no  such 
])lace  in  the  Herald  Office. 

“He  is  a  brilliant  and  active  journalist  and  we  have  no  doubt  that 
as  managing  editor  under  so  able  a  chief  as  Col.  Cockerill,  he  will  show 
his  own  qualities  and  the  value  of  his  Herald  training.  Mr.  Chambers  is 
only  one  of  many  graduates  from  the  Herald  school.  This  office  has  been 
for  many  years  a  normal  school  of  journalism.  We  are  glad  our  contem- 
])orary  has  given  Mr.  Chambers  a  place  which  does  not  exist  on  the 
Herald,  and  which  therefore  he  could  not  hope  for  here. 

“The  Herald  has  a  dozen  or  two  of  active,  brilliant,  zealous  young 
men,  any  one  of  wbom  can  fill  the  place  left  vacant. 

“Colonel  Cockerill,  the  Napoleonic  young  chief  of  the  World, 
came  here  from  the  World,  and  taught  us  all  some  new  things.  We  think 
it  a  compliment  to  the  Herald,  that  when  he  wanted  an  assistant,  he 
took  him  from  the  Herald  Office.’’ 


•While  Mr.  Bennett  spoke  of  Mr.  Chambers  as  “News  Editor,”  his  powers  were  generally 
recognized  as  those  of  a  Managing  Editor. 

(To  Re  CorJinued  Next  Week) 


How  The  Detroit  News  Helped 
Sell  Holland  Furnaces 


NEWSPAPER 

ADVERTISING 

STARTED^ 


Holland  Furnace  Company's  Sales  Chart  Showing  How  Much  More 
Rapidly  Sales  Increased  Year  by  Year  After  Newspaper 
Advertising  Started. 


to  3  inches  but  in  the  year  following  it  would 
be  considered  much  of  a  miracle  to  increase  the 
3-inch  apples  to  6-inch  apples. 

“This  seems  to  me  to  be  very  complimentary 
to  the  two  newspapers — The  Detroit  News  and 
the  Grand  Rapids  Press.  It  is  principally  so  to 
T he  Detroit  News,  because  it  is  much  more  diffi¬ 
cult  to  increase  the  business  of  a  large  branch 
in  the  same  proportion  that  it  is  increased  in  a 
smaller  branch. 


^4  J  yOLLAND  FURNACES  Make  Warm 
I  I  Friends” — hardly  heard  of  a  few  years 
ago— is  rapidly  becoming  one  of  the  best 
known  slogans  in  America  because  its  sponsor 
takes  full  advantage  of  the  modern  newspaper’s 
selling  power. 


In  Detroit,  particularly,  the  success  of  the 
Holland  Furnace  Company  has  been  marked. 
The  Holland  sales  branches  were  established  in 
Michigan  before  other  states  were  entered,  but 
the  increase  in  business  in  that  State  and  Detroit 
has  been  practically  as  great  as  in  the  cities  out¬ 
side  Michigan  in  which  branches  were  opened 
years  after  the  Michigan  branches  were  estab¬ 
lished. 


“We  do  not  publish  the  amount  of  business  we  are  do¬ 
ing  in  any  one  place,  but  I  can  tell  you  that  our  business 
in  the  city  of  Detroit  has  grown  in  a  few  years  from  prac¬ 
tically  nothing  to  a  total  each  year  of  hundreds  of  thou¬ 
sands  of  dollars.” 


The  Detroit  News  is  used  exclusively  in  the  Holland 
Furnace  Company’s  campaign,  as  it  is  by  more  than  250 
other  national  advertisers.  The  Detroit  News,  alone, 
covers  the  field  thoroughly.  In  fact,  no  other  city  of  De¬ 
troit’s  size  is  covered  so  thoroughly  by  one  newspaper  as 
Detroit  is  by  The  News. 


As  C.  D.  Karr,  advertising  manager  of  the 
company,  says:  “It  is  not  difficult  to  take  care  of 
an  apple  tree  so  well  that  in  one  year’s  time  the 
size  of  the  apples  is  increased  from  iVz  inches 


The  Detroit  News 


Greatest  Circulation  Week  Days  or  Sunday  in  Michis[an 


2.  Manufacturers  or  wholesalers, 
their  home  office  outside  of  Milwauk* 
selling  their  product  to  Wisconsin  rctaj 
crs  or  consumers  are  “general”  advert* 
ing  accounts. 

3.  Manufacturers  or  wholesalers,  wij 
their  home  office  within  MiKvauk^ 
county,  selling  their  prfxluct  at  wholeia^ 
to  dealers,  are  "general”  accounts. 

4.  Manufacturers  or  wholesalers,  wji 
their  home  office  in  Milwaukee  counh 
selling  their  product  through  a  com^ 
tion  of  their  own  retail  outlet  and  ala 
through  dealers  in  Wisconsin  are  “gt* 
eral”  accounts. 

5.  Manufacturers  or  general  distrib# 
crs,  with  their  home  office  within  Milw* 
kee  county,  doing  a  general  business  a 
consumers  or  dealers  in  Wisconsin  a^ 
outside  of  the  state  are  “general”  ac¬ 
counts. 

6.  Any  advertisement  carrying  one* 
more  retail  dealers’  names,  selling  thej 
product  or  service,  is  subject  to  a  “g*! 
eral”  rate. 

7.  .Any  advertisement  carrying  a  dei 
er’s  name  as  a  general  distributer,  is  $4 
ject  to  the  “general”  rate. 


PREFER  SALARY  BASIS 
TO  BONUS 


NEW  NEWSPAPER  RULE 
IN  MILWAUKEE 


Journal  Now  Classifies  Display  Adver¬ 
tisers  as  “LocJ”  and  “General” 
and  Tightens  Limits  on  For¬ 
mer  Group 


Seventy-five  of  110  Newspapers  Cov¬ 
ered  by  A.  N.  A.  EL  Survey  Pay 
Advertising  Men  a  Stated 
Salary  Only 


(lay  of  the  week  do 
you  recommend  as  most 
produetive  for  national  advertis¬ 
ing?”  is  a  question  placed  before 
newspaper  advertising  men  almost 
daily.  It  was  answered  in  Neivs- 
paper  Advertising,  house  organ  of 
the  Association  of  Newspaper  Ad¬ 
vertising  Executives,  recently,  by 
a  six-day  metropolitan  newspaper, 
after  a  study  of  its  own  columns, 
showing  the  following  apportion¬ 
ment  of  space: 

Wednesday,  23.8  per  cent 

Tuesday,  23.6  per  cent 

Thursday,  20.0  per  cent 

Monday,  15.2  per  cent 

E'riday,  12.2  per  cent 

Saturday,  5.0  per  cent 


By  a  change  in  classification  the  MH- 
umikce  Journal  has  shifted  about  250  ad¬ 
vertisers  from  a  local  to  a  general  basis. 
Under  the  Journal's  new  ruling,  which 
is  now  in  force,  manufacturers  or  whole¬ 
sale  distributers  of  any  product,  or  per¬ 
sons  doing  a  business  which  is  both 
wholesale  and  retail,  are  “general”  ad¬ 
vertisers.  As  such  they  are  subject  to  the 
rate  charged  national  display  advertisers. 

The  Journal  decided  to  adopt  the 
classification  of  “local”  and  “general"  ad¬ 
vertising  because  it  believed  those  terms 
are  more  accurate  than  the  old  classifica¬ 
tion  “local”  and  “national.”  Local  ac¬ 
counts  are  to  be  charged  at  the  local 
advertising  rate  on  a  sliding  scale.  Gen¬ 
eral  accounts  are  billed  at  the  rate  which 
in  the  past  has  been  considered  "luational.” 
General  advertisers  are  entitled  to  con¬ 
tracts  for  a  year  and  may  buy  position. 
Local  contracts  run  from  month  to  month 
and  no  position  is  sold. 

The  following  seven  points  are  used  by 
the  Journal  in  making  public  its  interpre¬ 
tation  of  the  new  ruling : 

1.  Firms  doing  a  retail  to  consumer 
business  exclusively  through  their  own 
retail  outlet  in  Milwaukee  are  to  be  con 
sidered  as  “local.” 


.A  survey  just  completed  by  the  Asso¬ 
ciation  of  Newspaper  Advertising  Ex¬ 
ecutives  indicates  that  while  a  number  of 
.American  newspapers  are  now  offering 
bonuses,  commissions  or  prizes  to  adver¬ 
tising  staffs,  newspai>crs  operating  on  the 
straight  salary  basis  are  approximately 
twice  as  numerous. 

The  outstanding  problem  seems  to  be 
to  locate  the  most  equitable  basis  for  de¬ 
termining  the  amount  of  the  total  extra 
remuneration  and  the  basis  upon  which 
it  should  be  divided  among  various  in¬ 
dividuals. 

Systems  now  in  common  use  vary 
widely  on  these  points.  Many  newspaper 
executives  who  depend  exclusively  upon 
straight  salaries,  accept  the  bonus  idea 
as  sound  in  principle  but  have  been  unable 
to  find  a  basis  of  operation  adaptable  to 
their  own  needs. 

The  results  of  the  survey  are  outlined 
in  detail  in  the  following  paragraphs.  In 
each  case,  the  individual  name  of  the 
newspaper  has  been  deleted. 

.Seventy-five  of  the  110  newspapers  that 
replied  to  the  questionnaire  do  not  pay  a 
bonus  or  other  remuneration  in  addition 
to  straight  salaries.  Of  the.se  75  news¬ 
papers,  two  formerly  paid  extra  remun¬ 
eration  but  discontinued  it. 

Of  the  75  newspapers  that  do  not  have 
bonus  systems,  16  expressed  themselves 
as  favorable  to  the  idea.  Ten  newspapers, 
in  addition  to  the  two  that  formerly  paid 
a  bonus,  expressed  themselves  as  unfavor¬ 
able.  The  remaining  47  newspapers  mere¬ 
ly  replied  that  they  do  not  pay  special 
remuneration  of  any  kind. 

Ivxtra  remuneration  in  one  form  or 
another,  is  paid  by  thirty-five  of  the  110 
newspapers  that  participated  in  the  sur¬ 
vey. 

Twenty  of  the  35  consider  their  plan  a 
success,  while  two  of  the  newspapers  are 
uncertain  as  to  the  advantage  or  di.sad- 
vantage  of  their  system.  None  of  the  35 
reported  its  plan  as  unsuccessful.  The 
remaining  13  newspapers  did  not  state 
whether  or  not  the  plan  is  satisfactory 
but  it  is  presumed  that  the  system  in 
operation  is  reasonably  successful  in  each 
case  or  it  would  be  discontinued. 

The  individuals  receiving  the  extra 
compensation  vary  on  different  news¬ 
papers.  Those  who  qualify  for  the  bonus  Bogali 
are  listed  below,  together  with  the  num¬ 
ber  of  newspapers  reporting  each  plan. 
Complete  advertising  department....  12 
All  advertising  salesmen,  but  not 

executives  .  7 

Display  department  only .  7 

Classified  department  only .  3 

.Advertising  executives  only .  2 

Adv.  Dept,  and  other  Dept,  heads..  2 

All  departments .  2 

Reports  covering  the  basis  of  the  extra 
remuneration  were  not  definite  in  every 
case,  and  although  a  statistical  summary 
of  this  question  is  difficult,  one  of  a 
reasonably  accurate  character  is  given 
following : 

Rased  upon  increased  business .  13 

Special  contests,  special  pages,  com¬ 
mission  on  contracts,  etc .  7 

Percentage  of  net  profits  earned ....  3 

Basis  changed  from  time  to  time. ...  3 

Based  upon  increased  revenue .  1 

Rased  upon  length  and  quality  of 

service  .  1 

Three  of  the  newspapers  did  not  state 
the  basis  upon  which  they  operate  and 
four  additional  newspapers  gave  explana¬ 
tions  that  cannot  be  summarized. 


‘SWAT  THAT  FLY' 


A.  P.  Doubles  Service  in  New  Jen^ 

The  .Associated  Press  March  25  » 
creased  its  service  to  five  New  Jers^ 
newspapers  by  expanding  from  a  single  * 
a  (louble  wire  circuit,  with  printers  r* 
ning  parallel  with  Morse.  The  five  dailia 
affected  are  the  Union  Hill  Hudson 
patch,  Newark  Ledger,  Paterson  C4 
Trenton  State  Gacette  and  Atlantic  CJj 


N.B.  — This  adverti»  ] 
ment  is  one  ofi 
scries  appearing  in  Tl» 
Enquirer.  Each  adw* 
tisement  personalizci  i 
Cincinnati  suburb  by  d* 
scribing  the  type  d 
woman  characteristic  of 
this  suburb;  in  each  ad 
vertisement,  too,  Tk 
Enquirer’s  coverage  of 
the  district  is  shown. 


BATON  ROUGE  NEWS  SOLD 


MRS.  NORWOOD 

her  home  is  her  castle 


Some  might  call  her  “mid- Victorian";  others  “ultra-modern."  As  a 
matter  of  fact  she  is  neither,  but  a  charming  combination  of  both — 
a  woman  who  has  kept  the  best  of  the  age  that’s  gone;  who  has 
added  the  best  of  the  age  that’s  here! 

Musical  and  literary  clubs,  Red  Cross  and  Community  Chest  drives 
know  her  well.  But  while  Mrs.  Norwcxxl  lends  heftelf  unselfishly 
to  these  activities,  her  heart  remains  in  her  home.  Mr.  Norwood 
says  she  is  a  “wonderful  little  manager” — and  she  proves  it  every 
day  in  her  buying. 

It  is  as  a  help  in  this  latter  dutv  that  The  Daily  Enquirer  enters  Mrs.  Nor¬ 
wood’s  life.  In  the  hour  after  the  children  leave  for  school  she  plans  her 
shopping  and  reads  her  paper.  A  few  hours  later,  with  shopping  information 
fresh  in  her  mind,  she  does  her  day’s  buying. 

Hove  many  Mrs.  Norwoods  are  there?  For  example,  in  a  single  district 
there  are  869  homes.  Here  619  Enquirers  are  delivered  every  morning. 

Combined  with  such  coverage  is  real  purchasing  power.  Out  of  Norwood’* 
5,500  families,  3,210  pay  income  taxes — a  market  as  fertile  as  any  advertise^ 
could  wish.  Cultivate  it  with  the  home  paper  of  this  market — The  Daily  Enqairer- 

I.  A.  KLEIN  R.  J.  BIDWELL  CO, 

-r  The  CINCINNATI 

ENQUIRER 

“Goes  to  the  home,,  stays  in  the  home'' 


The  Average 
Daily  Circulation  - 

net  paid — of  the  Baltimore 
Sun  (morning  and  eve¬ 
ning)  for  the  month  of 
February,  1925,  was: 


For  the  four  Sundays  in 
February  the  average  net  paid 
circulation  of  THE  SUNDAY 
SUN  was  183,667. 

Everything  in  Baltimore 
Revolves  Around 


Rocbeiter  Daily  Incorporated 

.Articles  of  incorporation  have  been 
filed  by  the  Rochester  (Minn.)  Post- 
Bulletin  with  a  capital  stock  of  $150,000. 
The  two  daily  newspapers  were  recently 
consolidated.  The  incorporators  are 
Clare  VV.  Blakely,  G.  S.  Witherstine, 
Amelia  A.  Blakely  and  Bessie  K.  With- 
stine. 


THE 

Morning,  Evening,  Sunday 
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Boston  News  Bureau: 

“Your  first  proposals  that  we  run  a  feature  page  did  not 
impress  us  favorably,  as  you  know.  We  realized  your  success 
and  the  long  experience  you  had  had.  But  we  felt  that  it  had 
been  with  the  regular  daily  newspapers  and  that  your  methods 
of  solicitation  and  the  type  of  business  concerns  which  you  were 
accustomed  to  approach  might  not  be  suited  to  the  Boston 
Xews  Bureau,  a  daily  business  and  financial  publication. 

“We  are  pleased  to  acknowledge  that  our  first  impressions 
were  not  correct. 

“When  we  agreed  with  you  to  publish  a  feature  page  we 
were  fearsome  that  we  should  be  obliged  to  devote  much  time 
and  thought  to  it.  .\s  things  have  worked  out  we  have  been 
obliged  to  do  nothing.  Your  representatives  have  not  only 
developed  the  business  but  have  assumed  every  detail  of  the 
many  connected  with  the  page.” 


Kansas  City  Journal-Post: 

“I  am  writing  you  this  letter  to  inform  you  how  well 
pleased  we  are  with  the  method  and  the  way  you  have  con¬ 
ducted  your  affairs  while  doing  business  with  the  Journal-Post 
over  the  past  two  years. 

“I  am  safe  in  saying  that  I  have  never  seen  any  firm 
handling  this  line  of  advertising  that  is  so  reliable  and  satis¬ 
factory. 

“You  have  gone  after  only  accounts  that  are  not  regular 
advertisers  in  the  paper  and  all  the  business  that  we  have 
received  through  you  was  in  the  non-advertising  class.  This  is 
a  very  satisfactory  arrangement  that  would  be  impossible  to 
land  any  other  way. 

“This  condition  plus  the  fair  way  you  have  acted  makes  the 
whole  arrangement  entirely  satisfactory.” 

FRANK  CROWELL,  Adv.  Mgr. 


Fort  Worth  Star-Telegram: 

“It  is  a  pleasure  to  advise  that  we  arc  going  to  press  Satur¬ 
day,  December  31st.  with  a  second  feature  page  containing 
128j/i  inches  of  advertising. 

“VVe  desire  to  express  our  appreciation  of  the  splendid  corps 
of  salesmen  who  have  secured  this  business.  We  are  very  much 
pleased  with  the  manner  in  which  they  have  co-operated  with  us 
in  placing  only  the  best  class  of  business  on  this  page.  The 
entire  crew  is  to  be  commended  for  their  efficient  methods  and 
dignified  solicitation.” 


Publishers- Write  for  Details  of  our  Plan 


OMiveiitinii.  At  tlif  same  time  Mr.  r 
hert  C.  Tompkins  of  Stanford  Briggs 
Xew  York,  also  a  member  of  the  .^dvi 
tising  Club,  was  presented  with  the  ; 
trophies  which  he  won  in  the  Wa!- 
Heath  Tournament.  The  prc^intati. 
were  made  at  the  Advertising  Club 
Xew  York  by  President  H.  II.  Clw;' 


FOR  THE  GOOD  OF  SERMONS 


NEWSPAPER  MAKERS  AT  WORK 

-  By  PHIUP  SCHUYLER _ 


Preacher*  Need  Three  Month*’  Work 

on  New*paper*,  Say*  One  of  Them 

Xo  minister  should  be  given  charge  of 
a  parish  until  he  has  held  a  reporter’s  job 
on  a  daily  newspaper  for  three  months,  in 
the  opinion  of  l)r.  George  M.  Hunter, 
editor  of  the  Presbyterian  Banner,  Pitts¬ 
burgh. 

“The  e.\i)erience,"  says  Dr.  Hunter  in 
an  editorial  in  this  week's  issue,  "would 
teach  the  preacher  the  strength  of  brev¬ 
ity  :  respect  for  facts ;  how  to  make  one 
word  do  the  work  of  three ;  choice  of  ad¬ 
jectives:  the  power  of  a  wisely  chosen 
noun  and  how  the  average  person  looks  at 
the  world  around  him." 

In  writing  news  for  the  religious  press. 
Dr.  Hunter  urges  his  ministerial  readers 
to  “state  plaiidy  what  you  have  to  say  and 
stop." 

“Avt>id  trite  jihrases  such  as  ‘Brother 
Smith  is  doing  a  great  work.’  Tell  what 
he  is  doing :  let  the  reader  infer  whether 
his  work  is  great  or  not. 

"Take  a  solemn  vow  never  to  use  the 
word  ‘great.’  By  constant  usage,  its  edges 
are  worn  off.’’ 


Would  Publi*h  Village  Minutes 

bill  which  if  passed,  may  pnvl-; 
considerable  extra  revenue  for  Micliij 
weekly  newspaiters,  is  a  measure  intr 
duced  in  the  lower  house  of  the 
legislature  by  Representative  Dexter ' 
Loeik  of  Lowell.  The  bill  would  add 
section  to  the  present  act  relating 
the  incorporation  of  villages  to  prov' 
that  proceedings  of  the  village  oiur 
be  published  in  the  local  newspaper,  i 
there  be  one. 


Publi*her  Suing  Judge  1 

Cirady  Webster,  publisher  of  the  H'. ! 

uoka  (Okla.f  Caf>ilal-Democral,  his  kj 
stituted  suit  for  $40,000  against  Distrt 
.Judge  George  C.  Crump,  charging  tb 
jurist  with  attempting  to  coerce  attonr 
into  withholding  legal  advertising  fn* 
his  newspaper.  Webster  publishes  tk 
only  paper  in  Wewoka,  the  county  seat( ' 
.'seminole  County. 


Douglas  Taylon  Sales 
Manager  of  Printers’  Ink, 
recently  wrote:  ■  -  - 


W.  P.  HOBBY — ^"Wholly  Adequate’ 

IJl  S\  as  a  newspaiHT  maker,  a  ligure  date  fur  Lieutei 
^  in  I'exas  politics.  ex-<  iovernor  W .  in  1914.  He  \v 
P.  I  lobliy.  principal  owner  of  the  Beau-  years,  and  was  t 
inant  (Tex.)  Pnterl'rise  and  Journal.  aiv\  I  )uring  this  til 
president  of  the  //oii.v/mi  Post-Dispatch,  the  business  of  I 
has  added  a  new  activity  to  his  list.  and  in  1921  he 

He  is  arranging  amusunent  for  some  Beaumont  Jour 
S.tHXl  advertising  men  exjK'Cted  to  arrive  two  newspaiK-rs 
in  Houston  next  May  for  the  21st  annual  In  Beaumont,  J. 
convention  of  tlie  .\ssociated  Advertising  assiKiate  publisl 
Clubs  of  tile  World.  came  joint  owni 

,\’id  ill  iliis  role.  Mr.  Hobby  is  proving  the  Houston  Pc 
hiiiwell.  as  a  metroixilitan  dramatic  critic  Xative  of  Te: 
might  mildly  state,  "wholly  adequate.”  Mr.  Hobby  is  i 
I'ellow  Texans  aptly  remark  he  is  rulin’  He  thinks  Texa 
it  hard. 

"We  have  .s(K)  Houston  |>eople  prepar¬ 
ing  pageants  and  other  spectacles  to 
amuse  the  advertising  delegates,”  Mr. 

Hobby  said  this  week,  when  he  was  in¬ 
terviewed  as  chairman  of  the  Houston 
entertainment  committee. 

■■(  )ttr  plan  is  to  give  them  entertain¬ 
ment  that  truly  partakes  of  Texas.  Hous¬ 
ton  i,s  intensely  interested  in  the  conven¬ 
tion.  The  entire  citizenship  and  business 
interests  are  going  to  give  the  delegates 
all  they  have  got,. in  the  way  of  enter¬ 
tainment.  We  are  doing  the  best  we 
know  how." 

hroin  this  siatenieiit  one  jjtrase  must  m.wspaper  readers  need  it  still  more." 
stand  out  in  an.v  consideration  of  Mr.  James  Melvin  Lee.  director,  depart - 

Hobb.v.  lexas  publisher,  ment  of  journalism,  Xew  York  Univer- 

1  asked  him  once  on  what  he  based  his  conductor  of  F.ditor  &  Pub- 

success  111  the  newspaper  tie  d  principally.  ,  World  of  Letters," 

"By  always  doing  the  liest  I  know 

Tie  Uran'doiTg^his  lust  in  business  f''’  -^>"•s- 

wheii  16  vears  old.  Paid  $8  a  week  for  view,K,mt  ot  news- 

general  clerical  work  in  the  suliscription  "  ’T  ‘'P'"'*’" 

department  of  the  Houston  Post,  he  was  solicited,  Mr.  Lee  said: 
transferred  to  the  reiiortorial  staff  of  the  any  newspaper  actually  printed 

same  newspaiicr.  \\hcn  he  was  25,  he  "  , actually  knew'  about  crimes  ac- 
was  made  the  Post’s  managing  editor.  fua'.'-V  committed  m  high  and  low  estate 
While  Mr.  Hobbv  was  still  directing  '•  hterally  would  turn  the  world  opd.le 
the  Post’s  news  staff  in  1907,  the  Beau-  ''“wn.  But  what  purpose  would  :  rrh. 
moiit  Enterprise,  which  had  overtaxed'  publication  serve?  The  iiewspaiie: 
itself  in  zeal  following  the  early  oil  boom  do«sn  t  want  to  crush  society,  break  up 
days,  went  into  bankruptcy.  Mr.  Hobby  homes,  clisrupt  the  church,  tear  flown  a 
was  among  those  present  at  a  subsequent  university  just  for  the  fun  of  the  thing, 
bankruptcy  sale.  With  others  he  pur-  “Every  city  editor  would  prefer  to 
chaseti  tile  newsiiaiK-r  and  put  it  on  such  send  his  men  out  to  hunt  for  the  goml 
a  firm  basis  that  by  1914  he  was  able  to  things  of  life  if  only  the  reading  public 
lea^e  some  of  the  publishing  details  in  had  as  much  interest  in  such  .accoun's 
the  hands  of  others  and  liecome  a  candi-  as  they  have  in  crime.” 


“Any  keen  buyer  of  space  is 
interested  not  only  in  how 
much  circulation  you  have, 
but  also  in  how  you  get 
that  circulation.” 


The  Standard  Union  cir¬ 
culation  has  been  secured 
by  producing  a  Brooklyn 
honest  to  the 


newspaper 
interests  of  all  honest 
Brooklyn  people. 

No  premiums,  no  gifts,  no 
schemes,  no  begging — 
nothing  but  the  news. 

R.l  ft.  JIwwIMm, 


READERS  NEED  REFORM 


LARlifc>T  C:iR<:UI  ATION  OF  ANY  RRCXTKLYN  NEWSPAFFR 
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PROVED  BY  SERVICE 

f-«UNDTYPE“>0  Models  25  and  26  (..^LINOTYPE-O 


Model  25 


Two  Standard  Linotype  Magazines, 
interchangeable  with  other  Lino¬ 
types. 

Faces  from  both  magazines  mixed  in 
the  same  line. 

Continuous  distribution  to  both  mag¬ 
azines  at  all  times. 

Easy  Magazine  Shift.  Magazines  are 
counterbalanced  so  that  a  light 
touch  shifts  either  into  operative 
position. 


Model  26 

Just  like  the  Model  25  with  the  addi¬ 
tion  of  two  Standard  Auxiliary 
Magazines,  interchangeable  with 
Auxiliaries  on  other  Single  Key¬ 
board  Linotypes. 

Faces  from  all  magazines  mixed  in  the 
same  line. 

A  Single  Power-Driven  Keyboard 
operates  all  magazines. 

A  touch  on  a  keybutton  shifts  the 
keyboard  action  from  main  to 
auxiliary  magazines. 


In  all  parts  of  the  country,  in  all  kinds 
of  printing  plants,  under  widely  varying 
operating  conditions,  the  Models  25  and 
26  Linotypes  have  during  the  past  year 
won  for  themselves  the  enthusiastic  ap¬ 
proval  of  operators,  machinists,  execu¬ 
tives  and  owners. 

Here  are  a  few  quotations  from  letters  in  our  files  commenting  on 
the  operation  of  these  models : 

“Our  experience  with  our  first  Model  26  Linotype 
machine  was  so  satisfactory  that  we  ordered  two  more 
at  once/' 

“We  are  well  pleased  with  the  performance  of  our 
new  battery  of  fourteen  Model  26's/' 

“After  four  months'  operation  of  the  two  Model 
26's  I  am  convinced  it  is  the  most  practical  machine 
made. " 

“The  Models  25  and  26  have  acted  like  a  powerful 
tonic  to  the  ad  alley." 

“It  is  the  favored  machine  of  all  operators  and 
subs  who  have  a  chance  at  it.  Our  next  machines  will 
undoubtedly  be  25's  or  26's." 

“They  are  wonderful  machines  when  it  comes  to 
mixing  faces  and  fill  a  long  felt  want  in  the  job  shop." 

(JESnotypE)' 

Write  the  nearest  Agency  for  a  copy  of  the  folder  ” Suggested  Head  Letter 
Layouts  for  the  Model  26  Linotype’*  and  full  information 

MERGENTHALER  LINOTYPE  COMPANY 

Brooklyn,  New  York 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE  LIMITED.  TORONTO 
Agtncies  in  tht  Principal  Cities  of  the  World 


COMPOSED  ENTIRELY  ON  THE  LINOTYPE  IN  BENEDICTINE  EXCEPT  FOR  ENLARGED  TITLE  LINE 
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OREGON  CIRCULATION  MEN  OUT  IN  FORCE  FOR  ANNUAL  MEETING 


Circulation  managers  of  Oregon  newspaperii  formed  a  large  and  active  part  in  last  week's  assemblage  of  the  state’s  newspaper  men  at  Eugene.  Proceedings  «I 
the  group  pictured  above  were  chronicled  in  EDITOR  &  PUBLISHER  of  March  21. 


CIRCULATORS  SUGGEST 
HIGHER  YEARLY  RATES 


Proposed  Increase  in  Railroad  Baggage 
Rates  for  Newspapers  Denounced 
at  Altoona  Meet  of  Inter¬ 
state  Association 


Fixing  uiKin  Wilmington.  Del.,  as  the 
next  convention  seat  and  electing  as  presi¬ 
dent  C.  T.  Buck,  of  the  Lancaster  \nv 
Lra,  the  semi-annual  convention  of  the 
Interstate  Circulation  Managers’  .\s.so- 
ciation  come  to  a  close  at  .\ltoona,  Pa^. 
March  24. 

In  the  election  of  officers,  the  la.st  item 
taken  up  by  the  convention,  1-ewis  P. 
Rutherford,  of  the  IVilntinglon  Every 
Evening,  was  moved  up  from  second  to 
first  vice-president;  J.  S.  Still,  of  the 
Baltimore  \etvs.  was  given  the  second 
vice-presidency,  and  J.  11.  J.  Kurtz,  of 
the  Lancaster  1  ntelligenccr-\ ews  Journal, 
was  chosen  secretary-treasurer. 

The  afternoon  business  session  was 
preceded  by  a  series  of  discussions  center¬ 
ing  on  whether  it  is  more  advisable  to 
have  collections  made  by  carriers  or  by 
siR’cial  collectors,  on  recreation  for  boy 
carriers.  «>n  the  cross-word  puzzle  craze 
as  a  circulation  stimulant  and  on  the 
effect  tif  casli  prize  puzzles  on  circulation. 

A  foreseen  advance  of  66^^)  per  cent  in 
rates  for  tlie  transi)ortation  of  newspapers 
in  baggage  cars  were  denounced  by  the 
association  in  a  resolution  passed  at  th.e 
morning  session.  The  re.solution  enters 
“solemn  protest  against  the  proposed  in¬ 
crease  in  rates  ...  by  the  Pennsyl¬ 
vania  Railroad,  Baltimore  &  Ohio  and 
Reading  Railway,”  and  asks  that  the  rail- 
roails  named  withdraw  the  applications 
for  increased  rates  and  “return  to  the 
broad  policy  which  has  been  of  much 
mutual  benefit.” 

Tlie  delegates  were  welcomed  to  .\I- 
t<Mina  by  D.  X.  Slep,  president  of  the 
Mirror  Printing  Company.  A  rejwrt 
from  Secretary-Treasurer  Henry  C.  Car- 
pe-nter.  of  the  Lancaster  Intelligencer- 
Xews  lournal,  showed  the  association  to 
have  Si.slJO  on  the  credit  ledger,  the  re¬ 
ceipts  for  the  past  year  having  amounted 
to  S,I25.3l)  and  the  exiKmses  $17.LfiO. 

New  zone  mailing  rates  established  by 
the  postal  department  were  gone  over  by 
R.  L.  McLean,  of  the  Philadelphia  Bulle¬ 
tin,  who  quoted  figures  showing  what  the 
new  rates  will  mean  in  the  expense  of  dis¬ 
tribution.  The  only  remedy  he  could  see 
from  the  standpoint  of  a  publisher  is 
higher  subscription  rates. 

Carrier  systems  came  in  for  a  discus¬ 


sion  by  A.  C.  Ginley,  of  the  Atlantic  City 
Gasctte-Rcvicve,  president  of  the  associa¬ 
tion,  who  argued  adult  carriers  are  the 
most  efficient,  even  though  somewhat 
more  expensive  than  boys.  Fred  G. 
Pearce,  of  the  Altoona  .Mirror,  addressed 
the  convention  on  the  relation  of  circula¬ 
tion  to  advertising,  insisting  circulation 
means  advertising  and  that  each  depart¬ 
ment  of  the  newspaper  should  be  self- 
sustaining.  Each  address  was  followed 
by  an  open  forum  in  which  questions  per¬ 
taining  to  the  subject  were  answered  and 
ideas  exchanged. 


NEW  TABLOID  MARCH  31 


Philadelphia  Daily  News  Ready  to  Start 
Publication 

Publication  of  the  Philadelphia  Daily 
News,  new  tabloid,  will  start  March  31, 
L.  M.  Elmoker,  publisher,  announced  this 
week. 

Frederic  E.  Shapiro,  managing  editor, 
has  arranged  for  complete  wire  of  the  In¬ 
ternational  News  Service,  sports  wire  of 
the  United  Press  Associations,  United 
News  Pictures  picture  service  and  Inter¬ 
national  News  Picture  service  and  the 
Henry  Miller  service  of  Washington, 
D.  C.  Mr.  J.  H.  Keen,  former  city  editor 
of  the  li'ashington  f/cra/d,  will  be  picture, 
feature  and  dramatic  editor. 

John  C.  Marscher,  formerly  of  the  Xew 
York  Herald  Tribune,  is  advertising  man¬ 
ager,  and  C.  Israel  Lutsky,  classified  man¬ 
ager. 

The  Goss  Printing  Press  Company  com¬ 


pleted  the  se.xtuple  press  purchased  from  complete  new  stereotyping  equipment  »is 
them  in  five  weeks.  It  is  supplemented  by  purchased.  The  plant  is  equipped  whii 
a  quad  press  already  in  the  new  plant.  A  fourteen  linotypes  and  a  Ludlow  machint 


In  the  Course 
of  the  Day 

From  early  morning  till  late  at  night 
there’s  a  steady  demand  for  Rhode 
Island’s  representative  ne'wspapers 

THE  PROVIDENCE  JOURNAL 
and  THE  EVENING  BULLETIN 


These  newspapers  have  built  through  rigid 
sujjervision  of  advertising  columns  as  well  as 
the  high  character  of  editorial  and  news  pages, 
a  reader  confidence  and  influence  that  make 
them  valuable  mediums  for  manufacturers 
who  seek  good  company  and  a  friendly  wel¬ 
come  in  this  prosp>erous  Rhode  Island  market. 


Circulation 

101,000 

Net  Paid 


Flat  Rate 

23  cents 
a  line 


Providence  Journal  Company 

Providence,  R.  /. 

Ch«i.  H.  Eddy  Company  li«pre*entative«'  J-  B««Jwell  Company 

BoAton  New  York  ChicAffo  Ban  Francisco  Los  Anfoles 
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Strictly  a  Newspaper— for  Intelligent,  Thoughtful  People 

Npm  fork  Stmra 


Without  Comics  Without  Puzzles 

Without  Equal  in  Completeness  and  Quality  of  News 


DAILY,  OVER  350,000  SUNDAY,  OVER  600,000 

Net  paid  sale — No  returns  of  unsold  copies 


A  D VE  R T I S  E  M  E  N T S :  INFORMATIVE— CLEAN— TRUSTWORTHY 
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BUILDING  REAL-ESTATE  PAGES 


TUI-'  publisher  of  a  city  daily  asks  our  opinion  on 
how  to  start  a  successful  real-estate  page.  He 
says  his  paper  carries  less  than  two  columns  of 
real-estate,  classified  or  display,  and  that  the  efforts  of 
his  solicitors  have  been  in  vain.  His  newspaper  ranks 
third  in  circulation,  but  is  well  supported  by  depart¬ 
ment  stores,  specialty  shops  and  carries  fair  national 
lineage. 

The  basis  of  eveo’  successful  department  page  is 
news.  .\nd  the  direct  method  of  establishing  a  real- 
estate  page  is  to  set  apart  properly  labelled  and 
adequate  space  and  proceed  to  make  a  page  which  de¬ 
mands  the  respectful  attention  of  real-estate  men  and 
the  general  public.  An  advertising  solicitor  is  not 
needed  until  a  very  capable  editor,  one  who  knows 
news  and  how  to  play  it,  has  paved  the  way. 

All  else  is  detail,  with  one  scheme  perhaps  as 
good  as  another.  One  editor  may  be  effective  at  writ¬ 
ing  editorials  on  real-estate,  discussing  values,  trends, 
styles  of  architecture,  telling  stories  of  successful 
speculations,  arousing  discussion  of  local  real -estate 
planning.  Another  editor  may  draw  attention  by  bold 
illustrated  features  in  the  field.  Still  another  may 
find  an  improved  form  for  recording  transactions  or 
speedier  reporting.  The  page  which  merely  flatters 
local  dealers  may  not  win  much  business,  if  it  does  not 
contain  elements  that  make  it  attractive  to  the  public. 

Xothing  is  much  better  for  a  page  of  this  kind 
than  the  old-fashioned  question  box.  assuming  that 
you  have  a  man  capable  of  giving  sound  replies  to 
inquiries.  The  average  real-estate  owner  does  not 
follow  the  market  closely  and  naturally  has  many 
questions  to  ask,  and  if  replies  are  lilieral  and  compre¬ 
hensive  they  should  make  interesting  reading  for  Iwth 
dealer  and  ordinary  reader. 

The  good  editor  will  be  interested  in  small  affairs. 
He  will  appreciate  the  fact  that  the  first  down  pay¬ 
ment  on  a  home  represents  a  major  event  in  the  life 
of  the  common  man.  He  will  have  a  lively  interest  in 
the  welfare  of  tenants  and  the  ceaseless  human 
struggle  to  establish  better  homes.  He  will  consider 
his  writing  not  the  hack  product  of  a  mere  recorder 
of  real-estate  trading  but  a  true  civic  mission. 

However  the  page  may  be  treated  in  detail,  the 
fact  that  it  is  first  with  the  news  of  the  real-estate 
market  will  cbmmand  attention  and  advertising  in¬ 
variably  flows  where  such  interest  is  served.  Your 
problem  is  to  find  the  editor. 


A  check-up  of  New  York  state  papers  shows 
that  more  than  half  use  graduated  adrertising 
rate  cards,  as  against  half  that  hai'c  applied  the 
principle  of  flat  rates. 


THE  GREAT  FUTILITY 


The  amazing  fact  is  that  war  censorship  flour- 
i.shes  abroad  six  years  after  the  Peace  Treaty. 
So  convenient  is  this  public  gag  that,  once  pos¬ 
sessing  it,  weak  governments  are  loath  to  let  it  go. 

We  learn  from  Savel  Zimand,  writing  in  Neiv 
York  Times,  that  press  censorship  prevails  today  in 
Russia,  Spain,  Italy,  Hungary,  Bulgaria,  Rumania  and 
Greece,  in  some  instances  being  backed  by  martial 
law.  Internal  censorship  is  continuously  practised  in 
Czechoslovakia,  Yugoslavia,  Japan,  Korea  and  is  not 
unfamiliar  in  Chili  and  Brazil. 

In  every  country  there  is  at  least  “mild”  super¬ 
vision  of  cables  sent  abroad.  Every  correspondent 
knows  that  his  messages  are  being  read  by  the  Foreign 
Office  of  the  country  in  which  he  is  stationed,  and 
acts  accordingly. 

Severe  penalties  are  imposed  in  Russia,  Italy, 
Hungary,  Spain  and  Balkan  States  on  editors  who 
violate  prescribed  rules  in  reference  to  making  in¬ 
formation  public  and  there  are  instances  of  discipline 
of  foreign  correspondents,  Mr.  Zimand  declares. 

People  who  do  not  know  the  facts  of  state  are 
not  free.  Censorship  is  a  remnant  of  that  brutal  auto¬ 
cracy  which  this  generation  made  supreme  sacrifice 
to  overthrow,  yet  is  one  of  the  neglected  problems  of 
this  day.  If  nations  can  meet  to  discuss  limitation  of 
armament,  cannot  they  discuss  the  inherent  right  of 
peoples  to  have  an  understanding  of  life’s  questions 
and  events?  The  more  one  studies  the  institution  of 
free  press  the  more  one  finds  it  to  be  the  acid  test  of 
democracy. 


I  A  L 


.4  wholesome  tongue  is  a  tree  of  life;  but 
perverseness  therein  is  a  breach  in  the  spirit. — 
Proverbs:  XV,  4. 


A  DELICATE  LETTER 

HE  letter  which  you  do  not  enjoy  writing  de¬ 
mands  the  iwyment  of  a  bill.  In  newspaper  prac¬ 
tice  it  is  the  most  Dangerous  letter  that  goes  from 
the  office.  .4  newspaper  cannot  afford  to  lose  friends 
among  advertisers  or  subscribers.  But  money  due 
must  be  collected. 

The  danger  that  lies  behind  a  vigorous  <liinning 
letter  is  that  it  may  do  an  injustice.  .4  bill  is  over¬ 
due,  it  is  right  that  the  money  should  be  sought,  but 
j'ou  may  not  know  of  sound  reasons  which  have  de¬ 
layed  payment,  tender  subjects  in  the  mind  of  the 
debtor.  If  you  knew  the  facts  you  would  not  write  a 
caustic  dun  and  above  all  else  you  would  not  be  in 
the  attitude  of  a  sarcastic  scold. 

A  letter  came  this  way  recently  which  seemed  in 
such  excellent  taste  that  we  make  bold  to  pass  it 
along  as  a  model  form  for  a  letter  to  be  sent  when 
conventional  forms  fail.  We  venture  to  say  that  it 
has  pulled  a  high  percentage  of  prompt  replies.  Here 
it  is: 

“Dear  Mr.  Blank: 

“It  cannot  be  more  unpleasant  for  you  to  receive 
this  letter  than  it  is  for  me  to  write  it.  I  am  con¬ 
fident  that  the  small  bill— $6.75  contracted  January  7. 
1925 — has  merely  been  overlooked  by  you,  but  it 
stands  on  our  books  and  I  am  sort  of  put  in  the  at¬ 
titude  of  dunning  by  reason  of  the  fact  that  this  is 
the  third  time  that  I  have  been  forced  to  call  it  to 
>  our  attention,  as  a  routine  matter  of  accounting.  *  The 
amount  is  so  small  that  we  will  not  talk  alwut  it,  but 
in  our  business,  as  in  all  others,  these  small  items  are 
important  and  we  naturally  have  to  clear  them  up. 
So  will  you  kindly  drop  us  a  check  today  so  I  may 
draw’  a  red  line  on  the  book  to  indicate  the  account 
is  paid  to  date? 

“Cordially  yours, 

“Cashier.” 


COUNTY-WIDE  SERVICE 

.\  its  county  Indianapolis  News  has  85,(K)0  circ  :: 
tion,  of  which  9,0(X)  copies  are  distributed  > 'u-v 
of  the  city  of  Indianapolis;  the  last  edition  goes: 
press  at  2:30  P.  M.  and  both  city  and  county  i!ei 
cries  are  complete  before  6  P.  M. 

This  achievement  of  the  News,  through  the  ma: 
of  its  famous  circulation  manager  John  M.  Schmid,  s 
one  of  the  classic  performances  in  .4nierican  jounul 
ism.  Writing  on  the  subject  of  good  roads,  in  a  rt- 
cent  issue  of  a  trade  paper  devoted  to  concrete  higk- 
ways,  Mr.  Schmid  makes  some  observations  whkj 
should  lx;  recorded  for  the  benefit  of  newspapr 
makers  in  general. 

He  gives  generous  credit  both  to  good  roads  aa; 
to  the  motor  vehicle,  but  the  fact  remains  that  th(« 
advantages  have  been  open  to  many  other  newspapc' 
which  have  not  embraced  them  as  has  the  News.  Ht 
expresses  the  opinion  that  the  responsibility  oi  hi! 
newspaper  is  not  limited  by  the  city,  but  by  the  trad 
ing  area  and  he  claims  it  is  the  right  of  every  individ- 
ual  in  the  county  to  receive  the  newspaper  on  ott 
terms  with  the  city  dweller. 

In  March,  1923,  the  first  motor  route  was  laid  ob 
and  operation  starter!  over  the  roads.  The  distributor 
picked  up  his  papers  at  an  outlying  distributing  sta¬ 
tion  and  reached  the  last  subscriber  on  a  40-iiiii( 
route  almost  as  early  as  tbe  city  carrier  reached  hs 
last  reader.  The  route  was  so  successful  that  mntt 
were  laid  out  as  rapidly  as  practicable  and  at  preset 
most  rural  deliveries  within  Marion  County  are  nudt 
in  this  way  with  approximately  20  routes  in  operatki 
I'orty  additional  routes  operate  from  towns  in  aj- 
jacent  counties. 

The  News  maintains  40  city  substations  and  someot 
the.se  are  utilized  as  starting  points  for  motor  route 
Eight  touring  cars  owned  by  the  distributors  are  used 
Payments  to  the  drivers  are  made  on  a  basis  of  salan 
commission  and  mileage.  Routes  are  confinerl  as  muc: 
as  possible  to  paved  highways  in  order  to  give  com¬ 
plete  year  ’round  service,  .'subscribers  living  on  road- 
which  Ix'come  impassable  during  certain  seasons  art 
given  a  box  similar  to  a  rural  mail  box  to  put  up  at 
a  convenient  place  along  the  pavisl  road. 


Theorists  7i'ho  declare  that  fighting  spirit  has 
gone  out  of  the  press,  should  see  Montreal  .’star’s 
cartoons  attacking  local  graft,  zicious  police 
administration,  prostitution,  filth,  official  incom¬ 
petence. 
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.4  motor  car  company,  fair  advertiser,  decides 
to  put  out  another  type  of  ear  as  an  auxiliary 
line,  and  writes  editors  asking  free  publicity 
promotion  on  the  bajds  of  advertising  done  for 
the  original  ear,  sidiich  rezdves  the  thought  that 
there  is  no  nourishment  in  last  year's  beef. steaks. 
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I  rank  P.  .4dams  said  not  long  ago  that  be  tlMUgh 
newspaper  men  were  often  unnecessarily  ‘‘rotten’’  tt' 
each  other.  Rivalry  is  frequently  carried  to  the  pok 
of  absurd  meanness.  Hut  there  are  highlights  on  tin 
picture.  Witness  an  editorial  which  appeared  bv 
week'  in  the  .Mcmphi.s  Coimiicrcud-.-l ppcal.  '  dited  h 
C.  J.  Mooney : 

"The  Cnmmcrcinl-Appcal  has  ju't  rer.'i'.ed  infot 
mat  ion  of  the  consolidation  of  the  .Ikrcu  Press  ak 
the  Akron  Times.  Hereafter,  the  paper  will  be  known 
as  the  Akron  Times-Press.  It  will  be  a  Scripps- 
Howard  paper. 

“L.  E.  Herman,  until  recently  business  manager  oi 
the  Memphis  Press,  will  be  the  business  manager  oi 
the  consolidated  paper.  Mr.  Herman  left  Memphis 
a  few  days  ago  to  enter  the  .4kron  field.  During  hi; 
sojourn  in  Memphis  he  made  many  friends  and  wt 
on  the  Commercial-Appeal  delighted  to  have  him  asi 
neighbor. 

“Mr.  Keefe,  who  was  in  charge  of  the  business  of¬ 
fice  of  the  Press  several  years  ago,  has  returned  to 
Memphis,  and  will  take  up  Mr.  Herman’s  work 
W'hile  we  are  sorry  to  lose  Mr.  Herman,  we  are  gW 
to  have  Keefe  back.  Both  of  them  always  stood  lot 
those  things  that  were  fair.  They  are  keen  com¬ 
petitors,  but  clean  competitors.” 


After  Premier  Pachich  had  expelled  Theodor 
Berkes  from  Jugoslaz'ia  because  of  his  direct- 
term  reports  of  methods  used  in  a  recent  elec¬ 
toral  campaign,  the  Foreign  Minister  suggested 
that  he  might  return  if  he  zcould  agree  to  act 
more  “correctly”  in  future,  but  the  reporter  re¬ 
plied  that  he  zvould  not  subordinate  his  function 
to  political  exigency,  zoherein.  as  The  Nation 
.toys,  he  honored  himsetf  and  his  profes.sion. 
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ERBERT  PULITZER  of  the  Ncu) 
York  IVorld  sailed  March  25,  on  the 
,t  Berengaria. 

Horace  Crihfield,  publisher  of  the 
:jnM  (Ill.)  Argus  and  a  chain  of  five 
ditr  papers  celebrated  his  SOth  year 
jiarch  26,  as  a  printer  and  publisher 
iiKui'ly  in  the  Argus  office. 

5,  A.  Walker,  owner  of  the  Warren 
Pj.)  Times,  has  returned  to  his  home 
Long  Beach.  Cal.,  where  he  was 
fil  by  the  death  of  his  brother  O. 
Walker. 

loseph  Tarte.  president  of  Montreal 
Patrie,  underwent  an  operation  in 
re  Dame  Hospital.  Montreal,  from 
:h  he  is  reported  to  be  making  a 
t'.>fiil  recovery. 

Theodore  T.  P'llis,  publisher  of  the 
treester  (Mass.)  Tclegram-Gacettc 
.  given  the  Worcester  lodge  of  Elks 
$5,0(X)  organ  to  be  placed  in  the  new 
life  auditorium  and  a  substantial 
sjoey  gift  to  assist  in  the  furnishing 
the  club  house. 

Ralph  Beaver  Strassburger,  publisher 
the  A'orrii/<nt>»  (Pa.)  Times-Hcrald, 
mpaiiied  by  Mrs.  Strassburger,  has 
■OTiied  from  a  three  months’  stay  at 
Beach. 

],  B.  Sherrill,  editor  and  publisher  of 
4t  Coneord  (X.  C.)  Tribune,  recently 
led  several  columns  of  his  paper  with 
fibotes  from  his  fellow  editors  of  the 
'oath  on  his  4(hh  year  at  the  head  of 
■B  present  enterprise.  The  anniversary 
IIS  celebrated  March  1. 

Dan  .A.  Carroll,  publishers’  representa- 
X  has  Iteen  made  chairman  of  the 
Newspaper  Keiiresentatives’  Division  for 
4e  coming  Home  Service  Appeal  of  the 
iahation  .Army. 

darence  W.  Barron,  editor  of  the  Wall 
itrert  Journal,  is  critically  ill  at  a  sani- 
iriam  at  Battle  Creek,  Mich. 


THE  BUSINESS  OFHCE 

'T'  R.  WILLI.AMS,  former  business 
manager  of  the  Pittsburgh  Press, 
accompanied  by  Mrs.  Williams,  is  spend¬ 
ing  some  time  in  Bermuda. 

B.  F.  Grant,  general  manager  of  the 
Salt  Lake  City  Deseret  Ne^vs  has  re¬ 
turned  from  an  extended  business  trip 
to  the  Pacific  Coast. 

H.  G.  Webster,  formerly  in  charge  of 
the  art  department  of  the  MikiHiukee 
Sentinel,  has  joined  the  advertising 
force  of  the  St.  Paul  Dispatch-Pioneer 
Press. 

John  H.  Eads,  for  three  years  with 
the  Fairfield  (la.)  Ledger  and  formerly 
of  Pittsburgh,  New  York  and  eastern 
cites,  has  been  made  assistant  advertis¬ 
ing  manager  of  the  Fort  Madison  (la.) 
Democrat.  He  succeeds  Paul  B.  Whal- 
lon,  for  seven  years  with  the  Fort  Madi¬ 
son  paper,  who  is  now  on  leave  of  ab¬ 
sence. 

J.  T.  Lyons,  manager  of  the  Baltimore 
Xezes,  addressed  the  Kiwanis  Club  of 
Wilmington,  Del.,  recently. 

Harrington  Wimberley,  of  Altus,  Okla., 
has  become  general  manager  of  the 
Cordell  (Okla.)  Beacon. 

Miss  Elsie  M.  Falk,  of  .Austin,  Tex., 
is  now  advertising  accountant  for  the 
Bridgeport  (Conn.)  Times-Farmer. 

Morris  E.  Swartz,  D.D.,  Chicago,  has 
been  appointed  editor  and  business  man¬ 
ager  of  the  Washington  (D.  C. )  Chris¬ 
tian  Adsveate  by  Bishop  W.  F.  MclXiw- 
ell,  it  was  announced  recently. 

Fred  L.  Rowe  has  joined  the  circula¬ 
tion  department  of  the  Bridgeport 
(Conn. )  Times-Farmer. 

W.  G.  Stevens,  formerly  service  man¬ 
ager  for  the  Springfield  (Mass.)  Cnion. 
has  resigned  his  iiosition  to  enter  the  sell¬ 
ing  field. 

Miss  Lillian  F.  Clarke,  of  .-Austin,  Te.\.. 
recently  joined  the  staff  of  the  Bridgeport 
(Conn.)  Times-Farmer  to  take  charge 
of  circulation  accounting. 


OscA*  T.  Conklin 


IN  THE  EDITORIAL  ROOMS 

pEORGE  C.  CR  AMER,  editor  of  the 
^  Maekinaie  (Ill.)  Fnterprisc-Gazette, 
1  several  years,  has  resigned  to  be 
ti'd  with  a  printing  concern  in  Pe¬ 
rn,  III.  He  is  succcedefi  in  Mackinaw 
k  B.  W.  Agard. 

ilr.  and  Mrs.  Robert  L.  AA’ithrow  have 
•Snmed  to  their  home  in  Portland,  Ore., 
ster  an  extendeil  visit  in  England.  Mr. 
Vithrow  is  a  veteran  reporter  on  the 
Inland  Telegram. 

George  D.  Ahearn  has  resignerl  from 
ix  Springfield  (Mass.)  Republican  to 
itcome  assistant  city  erlitor  of  the 
indgeport  (Cimiii.  )  Times-Farmer, 
iridgeport.  Conn. 

Louis  I).  Korntield.  of  the  Xnc 
urt  Times  Paris  staff,  has  been  recuper- 
ns  at  St.  (iermain-en-Laye,  near  Paris, 
^  a  recent  illness.  He  hopes  soon 
S  leave  for  a  few  months'  rest  in  the 
.)1|K. 

Harvey  AA’.  Root,  of  Xorwalk,  Conn., 
Kjoined  the  Brulgeport  (Conn.)  Times- 
•rwer  as  financial  and  industrial  writer. 
Miss  Helen  Johns,  woman’s  club  re¬ 
nter  on  the  Philadelphia  Public  Ledger 
several  years,  has  joined  the  Chester 
Pi)  Times,  doing  woman’s  club  and 
^1  news. 

,Erland  Richter,  former  erlitor  of  the 
■Bedish  weekly,  Srea.  published  at 
"orcester.  Mass.,  has  left  for  Stockholm. 
Howard  A.  White,  26.  has  resigned 
®  the  Columbus  (O.)  Dispatch,  to 
W  the  consular  service  at  Plymouth, 
PiiRland.  He  is  a  former  naval  cadet 
®  Annapolis  and  a  former  student  at 
^  State  University. 

J-  Burdge  has  been  appointed  radio 
!®<)r  of  the  Bridgeport  ((Tonn.)  Thnes- 
xmer. 

Charles  H.  Dennis,  managing  editor  of 
Chicago  Daily  News,  spoke  last 
'sfurday  before  former  University  of 
‘"inois  men  in  Kansas  City,  Mo. 

.Miss  Edna  Cooper  has  joined  the  staff 
Bridgeport  (Conn.)  Times-Farmer 
1  society  writer. 


HOLDING  NEW  POSTS 

"Y^M.  L.  TISDEL.  from  reporter.  Den 
”  7'er  Times,  to  night  pony  editor,  As 
sociated  Press.  Denver  office. 

Merritt  T.  Xason.  from  staff,  Spring- 


/  ASC.AR  T.  CONKLIX,  a  newspaper 
man  of  wide  experience  in  both  edi¬ 
torial  and  advertising  fields  has  just  pur¬ 
chased  a  half  in¬ 
terest  in  the  Ven¬ 
tura  (Cal.)  Free 
Press,,  formerly 
controlled  by 
David  J.  Reese. 
Mr.  Conklin  is 
president  of  the 
new  company  and 
editor-manager  of 
the  Free  Press. 

Beginning  his 
newspaper  career 
in  Miami,  Fla.,  in 
the  circulation  de- 
iwrtment  of  the 
Miami  Metropo¬ 
lis.  he  was  soon 
transferred  to  the  news  department  and 
within  a  few  months  became  the  manag¬ 
ing  editor  of  the  paper.  He  later  became 
advertising  manager  of  the  same  jiaper 
and  a  year  after  was  made  general  man¬ 
ager  of  the  .Miami  Herald  at  its  organi¬ 
zation. 

Mr.  Conklin's  Pacific  coast  newspaper 
experience  has  been  largely  in  Southern 
California,  where,  tor  a  time,  he  was  edi¬ 
tor  and  manager  of  the  Anaheim  Herald. 

For  the  iwst  eighteen  months  Mr. 
Conklin  has  txen  national  advertising 
manager  of  Long  Beaeh  (Cal.)  Telegram. 
and  ui'on  the  consolidation  of  the  Press 
and  Telegram,  joined  the  new  company 
becoming  one  of  the  directors  of  the  com¬ 
pany.  which  (xisition  he  still  holds. 

In  1616.  Mr.  Conklin  was  electeil  presi¬ 
dent  of  the  Florida  Press  .Association. 


Miss  Florence  Klein,  circulation  de¬ 
partment,  Chicago  Tribune,  to  Ed. 
AA’alpi-r. 

Paul  Xorman  AA'eyl  of  the  Xew  York 
office  of  the  Chicago  Tribune,  to  Miss 
Eleanor  Kelly,  March  24. 


editor  of  the  Cbronit  le-  Telegraph  have 
been  enrolled  as  lecturers  for  the  course 
in  commercial  engineering  in  the  I'ar- 
negie  Institute  of  Technologs 

More  than  5()()  teachers  of  journalism 
in  secondary  schools  in  Ohio  and  mem- 
Ikts  of  school  publications’  staffs  are 
e.xpected  to  attend  a  convention  at  Co¬ 
lumbus.  .April  .1  and  4  in  connection  with 
the  Ohio  Educational  Conference. 

University  of  Maine.  Orono,  Me., 
acted  as  host  to  high  school  journalists 
on  March  20-21,  when  the  third  annual 
inter.scolastic  journalistic  conference  was 
held  under  the  auspices  of  the  Kappa 
(iamma  Phi.  the  newly  organized 
journalistic  .society. 

School  of  Printing  of  the  South  Da¬ 
kota  state  college  and  the  rural  journal¬ 
ism  deixirtment  will  be  combined,  accord¬ 
ing  to  an  announcement  made  by  college 
officials.  The  combined  school  will  be 
under  the  direction  of  C.  D.  Byrne,  who 
is  agricultural  editor  and  head  of  the 
rural  journalism  department.  Seth 
Thornton,  who  has  been  superintendent 
of  the  printing  school,  lias  resigned  his 
Iiosition. 

Former  students  of  the  late  (ieorge  C. 
Bastian,  instructor  at  the  Medill  School 
of  Journalism  and  copy  reader  for  the 
Chice^o  Tribune,  have  createrl  a  fund  to 
provide  for  two  honor  keys,  to  be  award¬ 
ed  yearly  for  excellence  in  scholarship 
and  cai»bility  for  journalistic  work.  The 
keys  will  he  known  as  the  (ieorge  U.  Has- 
tian  honor  keys. 

.Annual  convention  of  the  Pi  Delta  Ep¬ 
silon,  professional  collegiate  journalistic 
fraternity,  will  be  held  at  Syracuse  Uni¬ 
versity  the  week  of  .April  2.  The  conven¬ 
tion  will  continue  through  .April  ,1.  .About 
delegates  fn  mi  colleges  in  various  parts 
of  the  country  will  attend  the  convention. 
I-'.dward  McKernon.  suiierintendent  of  the 
eastern  division.  Associated  Press,  and 
Dr.  AA’illiam  P.  Baker,  eilitor  of  the 
.Syracuse  Post-Standard  will  address  the 
members. 


CHANGES  OF  OWNERSHIP 


field  (Mass.)  Republican,  to  Bridgeport  \  J.  GR.AH.AM  of  Columbus,  O.,  has 
(Conn.)  Times-Farmer.  taken  over  the  plant  of  the  .l/cc/iaii- 


NEW  PLANTS  AND  EQUIPMENT 

^HRISTIAX  SCIEXCE  MONITOR 
recently  added  a  photoengraving  de- 
iwrtment  to  its  etiuipment  .-All  apixiratus 
is  electrically  operatixl. 

barest  City  (X.  C. )  Courier,  a  weekly, 
has  purchased  a  Reliance  printing  press, 
Pomeroy  (O. )  .A'ltc.r.  has  purcliased  a 


R.  .AI.  lohnston.  from  copy  desk,  Chi-  icsburg  (O.)  Xeu'S.  and  will  resume  the 
ago  Daily  .A'cw.r,  to  copy  desk,  Chicago  publication  of  that  pa^r.  He  also  will  new  home  on  Main  street  in  that  city. 


T  ribune. 

Owen  l-'landers.  from  staff.  Prcnidence 
(R.  I.)  Journal,  to  city  staff,  Springfield 
( Mass.)  Republican. 


publish  papers  for  AA’est  Jefferson  and 
Xorth  Lewisburg  from  the  same  plant. 
AA’.  Rawson,  formerly  of  Columbus, 


ON  THE  MECHANICAL  SIDE 


PRESS  ASSOCIA'nON  NOTES 


ley  of  Toronto,  who  will  operate  it  as 
one  of  the  publications  of  AA'halley's 
Press  Limited. 

AA’.  K.  Jacobson,  editor  and  owner  of 
the  Washington  (X.  C.)  Progre.ss,  lias 
sold  the  paper  to  Carl  Goerch,  former 


lyTILES  AV.  ALAUGHN  will  sail  April 
4.  for  Tokio  to  take  charge  of  the 
far  eastern  service  of  the  United  Press 
.Association.  M.  D.  Tracy,  formerly 
manager  of  the  San  Francisco  bureau 
of  the  U.  P..  has  been  appointed  New 
A’ork  news  editor,  succeeding  Vaughn. 

Homer  AA’.  Thorne  has  been  made  head  editor  of  the  Wilson  (N.  C.)  Mirror. 

of  the  sporting  desk  of  the  Associated  _ 

Press  to  fill  the  vacancy  caused  by  the 
resignation  of  Alan  J.  (kmld,  now  sport¬ 
ing  editor  of  the  Xew  York  Ez'ening 
Post. 

J.  B.  Powers,  assistant  to  the  South 
■American  manager  of  the  United  Press 
Associations  is  in  this  country  on  vaca¬ 
tion.  At  present  he  is  at  Atlantic  City. 

AA’.  J.  Losh,  United  Press  Washing¬ 
ton  manager  has  returned  from  a  two 
weeks’  vacation. 

AVilliam  Bird,  of  the  Consolidated 
Press  Association,  Paris  bureau,  is  leav¬ 
ing  Paris  this  month  for  a  two  months’ 
trip  to  the  United  States  with  his  wife 
and  two  children. 

Don  Skene  has  returned  to  London 
with  the  Chicago  Tribune  after  a  long 
sojourn  in  Rome.  George  Seldes  has 
been  transferred  from  Berlin  to  Rome 
to  replace  him. 


who  bought  the  News  plant  at  Meehan-  17’f^  DORM.-AX  of  the  composing  room 
icsburg  more  than  a  year  ago,  recently  ^  of  the  Chicago  Tribune,  recently 
suspended  the  paper.  celebrated  his  fiftieth  year  as  an  em^oye 

Meaford  (Ont.)  Mirror,  has  been  sold  *1'^  newspaper.  He  joined  the  com- 
bv  .A.  S.  Thurston  to  Thomas  S.  AVhal-  Posing  staff  of  the  paper  in  March.  1875, 


and  has  remained  through  the  stages  of 
hand.set  newspapers  to  tin  present  time 
of  machine  composition 

(ieorge  C.  Hawman  has  fn-en  made 
foreman  of  the  composing  room  of  the 
Bridgeport  (Conn.)  Tinu's-Farmcr.  Ed¬ 
ward  Bennetto  recently  was  made  night 
foreman. 


SPECIAL  EDmONS 

lyyACON  (Ga.)  NEAVS,  48-page 
Peach  Blossom  Festival  edition, 
AA’erlnesday,  March  18. 

Hcreana  (Cuba)  Evening-Telegram, 
24-page  Gootl  Roads  and  Construction 
edition.  March  5. 

Ottunnea  (la.)  Daily  Courier.  20-page 
spring  section,  style  and  auto  show  fea¬ 
tures.  March  17. 

Waterloo  (la.)  Tribune,  30-page  AVo- 


ASSOCIA’nONS 


T  EAGUE  OF  ADVERTISING 
WOMEN,  Xew  York,  held  a  suc¬ 
cessful  dinner-dance  last  week,  with 
675  attending. 

Illinois  Advertising  Clubs,  a  re¬ 
cently  organized  State  association,  will 
hold  its  first  convention  .April  8  and  9 
at  Springfield,  III.  AA’.  Frank  McClure 
is  president. 

Alberta  Press  Association  will  hold 


MARRIED 


man’s  Club  edition,  edited  and  distributed  its  annual  meeting  in  I-Tlmonton  .Aug.  28 
by  AA’oman’s  club.  and  29,  with  banquet  on  .Aug.  28.  It  is 

Worcester  (Mass.)  Telegram-Gazette .  expected  that  the  British  Columbia  Press 
a  special  16-page  tabloid  devoted  to  the  Association  will  meet  in  Edmonton  at  the 
interests  of  mutual  savings  banks,  March  same  time. 

16.  Western  Iowa  Editorial  Association 

Faribault  (Minn.)  Daily  Xe^vs  held  its  annual  convention  in  Council 
“Spring  Show  Week”  edition  of  38  pages.  Bluffs  March  20. 

March  12.  - 


1?  W.  GRUBBE.  apprentice  in  roto  SCHOOLS 

etching  photographic  department,  ^HARLES  E.  Y(3ST,  advertising 
Chicago  Tribune,  to  Miss  Mary  Czech,  ^  manager  of  the  Pitt^urgh  Gazette-  to  represent  the 


WITH  THE  SPECULS 


March  18. 


T^EVINE-MACQUOID  COMPANY, 
Inc.,  Xew  York,  has  been  appointed 
Hager stenm  ( M  d. ) 


Times  and  AA’illiam  H.  Siviter,  financial  Evening  Globe  in  the  foreign  field. 
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SONGS  OF  THE  CRAFT 

(H'ritt.-n  Exclusively  for  Kiutor  it  I’rBUSiirR) 

By  Henry  E<lward  Warner 
THAT  DAY 

Hctrinted  by  Request 

That  day  we  heat  ‘eni  to  the  street !  .  .  , 

O  hoy,  the  thrill  it  spelled! 

The  pressroom  sweated  blood,  and  how 
That  ^ang  of  newsies  yelled! 

Twelve  seconds  to  the  good  we  ran. 

Twelve  seconds  with  a  shout 
That  cracked  the  asphalt  in  the  street 
The  day  we  heat  ’em  out ! 

Old  Barney  had  the  closing  take. 

■And  Charle  locked  the  chase: 

KJing  planed  her  as  she  ran  the  aisle. 

And  threw  the  mat  in  place! 

Four  minutes  in  the  dry,  and  down 
She  shot  just  nosed  by  Fate; 

A  lever  yank,  a  flood  of  soup. 

And  Murphy  had  the  plate! 

That  boy  had  speed!  ...  A  lightning  flash 
Was  tame  beside  his  spring 
To  slam  the  starter,  bolt  her  down 
And  signal  for  the  ring! 

Once,  twice,  again!  .  .  .  The  button  pressed! 

She  leaped,  she  shrieked,  she  speil 
While  newsies  howled  like  demons  in 
The  mail  room  overhead! 

And  then  ...  we  beat  ’em  out!  O  boy! 

We  skinned  ’em  neat  and  clean! 

That  battle  of  the  newsies  was 
The  best  Fve  ever  seen! 

Twelve  seconds  by  the  heart-beats  of 
A  loyal  gang  and  true. 

The  day  that  Barney,  Charley,  kling 
.And  Murphy  jammed  her  through! 


ASSOCIATION  CHIEFS 


piDOLPH  11.  HORST,  recently 
elected  president  of  the  Indiana  .Asso¬ 
ciated  Press  Editorial  Association,  is 
managing  editor 
of  the  South  Bend 
Tribune.  While 
still  a  young  man, 
he  is,  as  stated  by 
Air.  B.  F  Law¬ 
rence,  general 
manager  of  the 
Indianapolis  Star, 
w  h  o  nominate!.! 
him  for  the  presi¬ 
dency,  one  of  the 
best  known  and 
most  competent 
newspaper  men  in 
tile  state  of  In¬ 
diana. 

That  he  never 
had  the  slightest  intention  of  be¬ 
coming  anything  but  a  journalist  was 
evidenced  early  in  his  life  when,  at  the 
age  of  14,  he  began  work  on  the  South 
Bend  Sunday  Xcu's.  His  energy  and 
nose  for  news  soon  obtained  for  him  a 
cubship  on  The  Tribune  which  carried 
with  it  the  duties  of  high  school  corres¬ 
pondent. 

.At  the  outbreak  of  the  Spanish  .Ameri¬ 
can  war  in  1898  he  volunteered  for  service 
and  was  sent  with  the  157th  Indiana  In- 
fantrv  to  Indianapolis  with  instructions 
from' the  Tribune  to  act  as  correspondent. 
His  youth  and  slight  physique  were 
against  him,  however,  and  he  was  rejected 
for  actual  service  and  sent  home. 

In  May  of  the  same  year  he  received 
his  first  assignment  to  a  be<at  as  a  full- 
fledged  reporter.  He  became  managing 
editor  on  Dec.  20,  1912,  having  served  on 
each  department  desk,  including  extensive 
terms  as  sporting,  telegraph  and  news 
editor. 


Copy  Chief  Promoted 

C.  B.  Howry,  Jr.,  who  has  been  at 
the  head  of  the  copy  department  of  the 
Hazard  .Advertising  Corporation,  New 
York,  for  several  years,  has  been  elected 
v'CP-p'esidcnt  of  that  agency. 


Weitsner  With  Benjamin  &  Kentnor 

C.  H.  Weissner,  for  the  past  ten  years 
with  the  H.  E.  Lesan  Advertising 
.Agency,  Inc.,  Neiv  York,  on  March  30, 
will  join  the  Benjamin  &  Kentnor  Com- 
l>any,  special  newspaper  representatives. 
Previous  to  joining  the  H.  E.  Lesan 
.Agency,  Mr.  Weissner  was  for  four  years 
with  the  foreign  advertising  department 
of  the  Frank  .A.  Munsey  Company,  which 
represented  the  Baltimore  News,  IVash- 
ington  Times,  Philadelphia  Times,  Boston 
Journal  and  the  New  York  Press. 


Engraving  Company  Cited 

.Advertising  a  product  as  engraving 
when  it  is  not  true  engraving  as  is  gen¬ 
erally  understood,  is  the  basis  for  a  com¬ 
plaint  issued  by  the  Federal  Trade  Com¬ 
mission  against  the  Non-Plate  Ivngraving 
Company,  Inc.,  New  York.  The  com¬ 
pany  prints  stationery,  business  cards, 
letterheads,  and  allied  products  by  a  spe¬ 
cial  process  which  in  its  finished  state  has 
the  appearance  of  being  engraving. 


Greensboro  Record  Now  8  Columns 

The  Greensboro  (N.  C.)  Daily  Record 
has  changed  from  a  seven  to  an  eight- 
column  page. 


All  Louisiana 
and  MISSISSIPPI 
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RADIO 
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CIRCULATION  PROGRESS 


“Tommy”  Kavanaugh  Preaches  to 
Newsboys  in  Dayton,  Ohio 


circulation  to  six  or  seven  men.  t 
new  circulation  manager  believed 


V 

> 

THOMAS  KAVANAUGH 


i^lVTAKE  all  you  can  and  put  away 
part  of  it,”  is  the  text  of  a  sermon 
"Tommy”  Kavanaugh  has  been  preach¬ 
ing  to  newsboys  in  the  city  of  Dayton, 
t)..  for  exactly  24  years.  .And  as  a  re¬ 
sult  of  his  preaching  some  of  the  boys 
who  first  heard  the  sermon  24  years  ago 
could  easily  own  newspapers  of  their 
own. 

When  the  Dayton  Daily  News  was 
struggling  along  with  a  circulation  of 
7,000,  and  one  Cincinnati  afternoon  paper,- 
printed  55  miles  away  boasted  twice  as 
many  copies  placed  in  Dayton,  T.  J. 
Kavanaugh  came  to  try  his  hand  with 
the  then  struggling  young  publisher, 
James  M.  Cox. 

In  those  days  the  News  farmed  out  its 


method  detrimental  to  the  interests  of  fe 
paper,  so  he  quickly  turned  the  ro- 
over  to  independent  carriers, 
ing  appropriate  supply  stations  in  i 
parts  of  the  city. 

Within  a  very  short  time  the  little : 
line  on  the  News  circulation  thcrnii.ir,-; 
was  shoving  its  way  upward.  Never 
promise  was  made  to  a  newsboy  ■ 
"Tommy"  Kavanaugh  that  he  didn’t  nt 
good,  and  this  asset,  coupled  with  ■ 
fatherly  interest  in  every  kid  on  his  si; 
served  to  build  for  the  News  a  str 
circulation  organization. 

"Watch  your  collections,”  lie  told  th 
“I'm  going  to  insist  on  my  money  ir 
you ;  you  insist  on  yours  from  your  c 
termers.  Get  you  an  account  book  . 
learn  how  to  keep  it,  and  get  you  a  h; 
b<K>k  and  learn  how  to  fatten  it  up," 
the  burden  of  “Tommy’s”  .'^atur: 
afternoon  talks  to  the  boys.  Ix)ng  ye., 
before  we  had  “Thrift  Days,”  KavanV 
was  teaching  thrift  to  newslxrys  in  v 
city  of  Dayton  and  from  him  many  a 
formed  a  valuable  life  practice. 

In  1913,  “the  year  of  the  fl(^," : 
News  launched  a  Sunday  edition,  i 
Kavanaugh’s  circulation  orgiinization 
functioning  so  smoothly  that  all  rec  • 
for  Sunday  sales  in  his  territory  w, 
smashed  from  the  very  first  issue  of  i 
paper. 

Today  this  organization  distributes 
big  home  edition  circulation,  as  well  J 
a  large  Sunday  circulation. 

I'requent  treats  in  the  shape  of 
and  movie  entertainments,  a 
picnic  with  “everything  free”  at  sc- 
nearby  park  in  the  Dayton  district, 
various  other  social  stunts  have  endt 
the  boys  to  their  manager,  as  well  .j 
serving  to  keep  them  on  their  toes.  E 
nothing,  possibly,  sprung  by  “Todie, 
Kavanaugh  has  been  as  valuable  fr 
the  standpoint  of  perfect  distributwo 
his  annual  Newsboy’s  edition,  issu^-; 
Saturday  before  each  Christmas. 

On  this  day  all  street  sale  papen ; 
given  to  the  boys  free,  while  Day- 
residents  who  recHve  their  papers  at  fr 
homes  answer  most  liberally  the  Xt 
suggestion  that  they  remember  fr 
carrier  boy  on  this  date.  It  is  not  e 
usual  now  for  a  carrier  in  the  reside; 
district  to  receive  from  $10  to  $30  inc- 
tokens  from  the  customers  he  ser- 
regularly. 
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W/E  would  not  hesitate  to 
^  ^  recommend  the  Ludlow 


system  of  display  composition 
to  any  newspaper  desiring  to 
get  best  results  for  the  least 
money/*  says  Mr.  F.  E,  Tripp, 


Publisher  of  the  Elmirn  (N.Y.)  Star-Gazette 
Elmira  (N.Y.)  Advertiser 
Elmira  (N.A’.)  Telegram 


Mr.  Tripp  further  said;  “We  have  been  using  the  Ludlow  system  of 
composition  in  our  composing  room  for  a  number  of  years  and 
find  it  very  satisfactory  for  both  ads  and  heads.  The  low  cost 
of  maintenance  is  al.so  very  noticeable  as  the  Ludlow  machines  are  in 
u.se  practically  all  the  time  in  our  plant.  We  publish  the  Star-Gazette, 
which  averages  about  twenty-four  pages,  the  Elmira  Advertiser,  aver¬ 
aging  about  twelve  pages  and  the  Sunday  Telegram  averaging  about 
forty  pages.” 


Ludlow  Typograph  Company 

2032  Clyhourn  Avenue,  Chicago,  III, 

ATLANTA  BOSTON  NEW  YORK 


SAN  FRANCISCO 


R.  W 
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R.  W.  HOWARD  TELLS  OF 
NEWSPAPER  SALES 


Mr.  Howard  reitc^ted  the  Scripps- 
Howard  faith  in  the  ability  of  young 


_  “Youth  »ees  the  surijrisd  element. 

Young  men  have  enthusiasm  and  are 
(Coiitmued  from  page  3)  prolife  jn  yeas. 

“In  this  business  there  is  no  reason  why 
gable  from  the  standpoint  of  other  pub-  a  young  man  of  25  cannot  prove  himself 
shers,"  he  said.  “But  in  our  concern  as  successful  an  executive  as  a  man  of 
(oootion  is  centered  in  the  editorial  de-  50  or  60.  The  chances  are  a  man  will 
L^ent  ’’  liave  better  newspaper  ideas  at  25  than 

•There  is  onlv  one  foundation  tliat  we  ^9'  “f^^as  more  courage,  attempts 
too*  of  for  newspaper  growth,  and  that  'mpossible.  and  more  often  proves  it 
Teditorial  ap,H;al  to  readers.  Where  “'*• 

oe  newspaper  succeeds,  it  is  because  the  ‘’-'n  old  newspaper  man  is  apt  to  be- 
dhor  is  better  than  his  competitor.  At  come  cynical— he  knows  too  many  rea- 
ost  we  have  never  learned  of  any  other  sons  why  a  thing  cannot  be  done.  \\  hen 

a  man  gets  gray  in  his  whiskers  it  is 
Dur  method  of  spending  money  on  *i"^  scrutinize  his  kleas  a  second 
de  Scripps-Howard  Newspapers  is,  I  ,  .  ,  ,  .  •  j 

msume.  different  from  that  used  on  conclusion  Mr.  Howard  emphasized 

^  [wpers.  When  a  paper  is  forging  was  still  learning  from  young 

jgead  in  its  held,  adding  subscribers  and 

yding  advertising,  we  provide  more  “Please  get  me  right  on  this  interview, 
gd  more  money  for  its  oiieration.  But  Go  easy  on  the  perpendicular  pronouns, 
ibtn  a  paper  stands  still  or  lags  behind  I  have  no  ambition  to  tell  anyone  hotc 
It  give  it  less  money  until  we  can  find  things  should  be  done — I  have  not  learned 
editor  with  a  stronger  reader  appeal  yet  myself.  When  I  have  learned.  I'll 
»ii  a  business  manager  with  more  sue-  be  through.  When  a  newspaper  man  be- 
ssful  tactics.  We  try  to  build  papers  gins  to  tell  others  out  of  his  vast  past 
nth  men  rather  than  with  money.  With  experience  how  things  should  be  done 
sit  is  the  old  story;  'To  him  that  hath  tiKlay — it’s  ‘thirty’  for  him.  I  am  still 

jail  be  given' .  going  to  school  to  the  job.” 

"We  believe  a  well-edited  newspaper  - - - - - 


nil  grow  without  specialized  promotion  LYNN  PUBLISHER  HONORED 
a  community  where  there  is  a  need 

w  it.  Our  sound  newspaper  successes  - 

live  represented  something  more  than  Ckjirle*  Hasting*  Ma<le  Honorary  Mem- 


it  mere  expenditure  of  promotion 
juney.” 

Ur.  Howard  said  his  organization  was 


ber  of  Local  Typographical  Union 


Mr.  Howard  said  his  organization  was  Charles  H.  Hastings,  publisher  of  the 
.^'Hcl  to  the  "doll  and  dish”  method  Lynn  (Mass.)  Daily  Item,  received  a 
corralling  subscribers— contests  and  rare  honor  last  week  when  he  was  pre- 
jrat  offers.  sented  a  solid  gold  honorary  member- 

These  stunts  may  add  to  the  clrcula-  Lynn  Typographical 

Mtigures  for  a  time  but  no  permanent  V"'?"’  third  t^rspn  m 

iiiierit  accrues,”  he  explained.  ”We  International  Union  to 

anetimes  give  away  dishes  and  dolls  as  \  honorary  niembership,  the 

.Scriitinn  premiums  to  meet  circulation  two  having  teen  the  late  Pr«klent 

ooipctition  of  the  same  sort,  but  rarelv  ^**^ning.  PuWisher  of  the 

li'jguruii  such  practices.’’  '  Manew  (O.)  Star,  and  ilhatri  Jennings 

.bid  while  speaking  of  meeting  com-  ^7?”’  Commoner. 

jftitinii,  Air.  Howard  digressed  a  iix)-  pfcwntatioft  to  Mr.  Hastings  was 

M  to  say  that  in  his  opinion  the  made  at  a  !«stimonial  banquet  which  was 
iCTppi-Howard  Newspapers  spent  less  attended  by  all  employ-es  of  the  Item,  nv 
at  m  watching  their  competitors  than  ‘^'nding  editorial  and  business  office  staff 
i2}  Other  papers  he  knows  of.  The  first  composing  room  and  press  room 

Kg  is  to  be  sure  of  your  product  and  workers.  The  tMrtm^ter  of  the  eve- 
,  ;r  field,  then  go  ahead.  "'"K  Edward  h.  Giblin.  foreman  ot 

There  is  a  danger  that  in  watching  composmg  room, 
it  other  fellow's  game  too  closely  you 
i.i  forget  to  play  your  own,”  he  de-  I 


From  Mr.  Howard’s  standpoint,  news- 
iptr  budgets  are  valuable  only  when 
Ity  provide  liberally  for  “extraordinary 
iitrgiiHio>,'’  which  cannot  be  budgeted 
I  detail. 

■\Ve  have  no  mystic  formula  for  bud- 
Kg  or  directing  our  newspapers.  A 
Kgct  which  provides  merely  for  the 
*)»n  expenses  means  little.  The  most 
iijablo  feature  is  the  sum  set  aside  for 
s”aiinliii,iry  emergencies. 

The  most  certain  thing  in  newspaper 
•eatiyii  is  the  unexpected.  When  it 
ijroyidcd  for  you  may  expect  successful 
A  newspaper  progresses 
f  proportion  to  the  way  it  meets  and 
fci'iates  the  unexpected. 

There  is  no  mystery  to  the  Scripps- 
!  *ard  formula  of  operation.  We  te- 
f  ‘  in  getting  two  honest  young  men 
ability  and  enthusiasm  and  placing 
le;.  in  charge  of  a  newspaper  as  editor 
'^•business  manager.  We  finance  them 
'  ffl  opportunity  to  bgy  a  share  in  the 
Kerty  in  which  they  are  interested  and 
f  pay  for  the  stock  out  of  the  dividends. 
■■'Irr  this  plan  they  administer  the 
affairs  of  the  paper  far  better  than 
M  any  number  of  absentee  executives 
‘wadquarters. 

V  please  make  this  clear.  We  have 
<ka  that  we  possess  any  monopoly 
other  journalistic  originality  or 
*Talistlc  virtue.  We  operate  on  one 
'’"■‘I.  but  we  never  presume  that  a 
®^ting  newspaper  employing  other 
•'’“’'ods  is  less  entitled  to  its  place  in  the 

l«wally  spewing  our  relations  with 
*tt«npetitol-s  in  our  various  cities  are 
amicable.” 


RUBE  GOLDBl  RG  S  STUFF  = 

A  L.4RM  clocks  usually  mean  ^5 

loss  of  sleep  to  most  folks 
but  Robert  T.  Wade,  editor  and 
publisher  of  the  Morehead  City 

(N.  C.)  Coaster  has  arranged  an  IS 
ingenious  contrivance  whereby  an  St 

alarm  clock  and  a  rat  trap  give 
him  an  extra  hour's  sleep  each 
morning. 

Mr.  Wade  says  that  for  years  he  SS 
had  to  get  up  every  morning  at  7 
o'clock  to  light  the  gasoline  burner 
under  the  metal  pot  of  his  linotype 
machine  in  order  to  have  the  metal  =Z 

ready  at  8  o’clock.  Recently  he  ^5 

installed  a  new  machine  which 
uses  electricity  to  heat  the  metal 
instead  of  gasoline.  = 

Tired  of  being  aroused  every 
morning  to  turn  on  the  electricity,  ZIZ 

he  bought  an  alarm  and  fastened 
a  short  stick  to  the  winder.  He 
tied  one  end  of  the  siring  to  the  SS 
slick  and  the  other  to  the  spring 
of  a  rat  trap.  WTien  the  alarm 
goes  off  at  7  o'clock  in  the  morn- 
ing  the  winder  turns  around  and 
tightens  on  the  string,  causing  the  ^3 

rat  trap  to  be  sprung.  The  trap  ^3 

is  attached  to  the  electric  switch 
by  means  of  a  piece  of  wire  and 
as  it  snaps  shut  it  throws  the 
switch  and  turns  on  the  electricity.  33 
Editor  Wade  now  comes  down  at 
8  o'clock  in  the  morning. 

He  failed  to  say  what  would  ^3 

happen  if  a  rat  got  tangled  up  in  = 

the  trap  during  hte  night.  ^ 


^UIIIIIIIHIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII^ 

I  Water  Seeks 
I  Its  Level 


Water,  unless  held  under  artificial 
restraint,  seeks  its  own  level.  A  similar 
law  in  economics  applies  to  commodity 
prices. 

There  is  no  longer  a  dry  mat  monopoly 
and  publishers  and  stereotypers  are  free 
to  choose  their  source  of  supply.  Inevi¬ 
tably  the  prices  of  dry  mats  are  seeking 
and  finding  their  proper  price  levels. 

With  Certified  Dry’  Mats  the  situation 
is  very  simple.  Price  has  never  been  a 
factor  in  their  popularity;  QUALITY 
[and  by  quality  we  mean  the  inherent 
characteristics  of  our  mats  which  make 
possible  uniformly  good  printing]  is  the 
sole  reason  for  the  progressively  increas¬ 
ing  demand  for  them.  'v. 

While  Certifieds  cost  a  little  more 
when  comparing  initial  prices,  they  are 
actually  worth  much  more  wheri  Cornfiar- 
ing  the  final  results-^-your  printed  p>ages. 
A  penny  saved  is  a  penny  earned.-  Quite 
true.  But  a  few  pennies  put  away^  at  the 
expense  of  good  printing  are  a  fallatcy  and 
not  an  economy. 


Events  during  the  past  two  months  have 
made  us  more  confirmed  than  ever  in  our 
belief  that  publishers  and  stereotypers 
know  a  good  product  when  they  see  it  and 
are  ready  to  support  it. 

Quality  like  water  seeks  and  finds  its 
proper  level. 


'Samples  of  CertiHed  cold  process  dry  mats  cost  you' 
nothing — they  are  yours  free  of  any  charge  or  obligation. 
Just  let  us  know  what  kind  of  equipment  you  employ, 
particularly  your  casting  box,  so  that  we  may  be  able  to 
^send  you  the  Certified  mat  best  suited  for  your  needs.. 


1  CERTIFIED  DRY  MAT  CORPORATION 


=  340  Maditun  Ave. 


New  York,  N.  Y. 


= 


‘Mcede  in  AmericcT 


%iiiiiiiiiiiiiiiiiiiifliHiiiniiiiiiiiiiMiiiuDflnflm^ 
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WHAPS  WHAT  IN  THE  FEATURE  FIELD 

John  Held  Recovering  from  Injuries — “Nature’s  Notebook”  a  Spring 
Release — Irvin  Cobb  Ponders  on  Subject:  “If  I  were  a  Woman” 


a(tvfrti>iiiji  ancniy,  lias  Ikcii  upjMiintcd  or^aIlizatiltn  in  national  advertising  j,. 
to  handle  the  advertisins  of  Atwater-  expect  to  go  into  more  intensive  adv- 
Kent,  radio  nuinufactnrers.  Roy  Durs-  tising. 

tine  informexl  Editor  &  I’l  bi.i.-sher  in-  - 

vestigations  and  research  were  now  being  s.cvens  and  Wallis  Inc  '^alt  I  ■ 
made,  and  he  would  not  be  able  to  an-  ;„K:enising  agents,  have^tarttT' 

nounce  the  schedule  for  some  time.  .....i 


ijl'  I  had  to  have  my  face  lifted.  1  dicate,  in  addition  to  its  San  Francisco  •  E.  Itabcock  has  resigned 

^  certainlv  ilidn't  want  it  done  by  a  headiiuarters,  has  opened  offices  in  New  "t  Ruthrauflf  &  Ryan,  1 

orJ-  «  nhn  Held  Ir  artist-  York  at  2-k>  Fifth  avenue,  to  serve  the  N  ork  advertising  agency,  effectiv- 


siigatioi  s  ami  researen  were  now  iK-iiig  ^ 

ule.  and  he  would  not  be  ab  c  to  an-  ^  ...K^tising  agents,  have  starts'; 

lUiicc  the  schedule  for  some  time.  daily  and  weekly  newspaper  campaign  i: 
o  L  I  ’  •  1  the  tnountain  states  for  the  Indenendr. 

.•  S  (las  and  Oil  Company  of  Salt  I^lie  Cft 


horse”  said  John  Held.  Tr.,  artist-  fork  at  2-K)  fitth  avenue,  to  serve  the 
humorist,  as  he  lav  in  a  hospital  at  South  eastern  territory.  This  syndicate  is  fea- 
.N’orwalk.  Conn.,  this  week.  turing  a  series  of  articles  by  Luther 


Inc.,  New 
cc  .\pril  1 . 


The  (dove  Printing  and  AdvertisirJ 
Company  of  Columbus,  O.,  has  been  rl 


•N’orwalk  Conn,  this  week.  turing  a  series  of  articles  by  Luther  The  Chambers  Agency,  Inc.,  with  of-  Company  of  Columbus,  O..  has  bee 

Held  is  recovering  from  injuries  that  Purbank,  plant  wizard.  hces  in  I^uisville.  New  York,  and  New  corporated  by  Harry  Winstaffer 

at  tirst  seemeel  sufficient  to  kill  anv  man.  - -  Orleans,  has  added  to  its  force  of  artists  others  with  $10,000  capital. 

\  heavv  IVrcheron  farm  horse  kicked  Will  Rogers,  Follies  star,  and  writer  R.  F.  .Schroeeler.  in  the  New  Orleans  - - 

him  twice  in  the  head  and  face  and  for  newspaiK>rs  through  .MeXaught  Syn-  office,  and  I.  Heilbron  in  I^uisville.  The  i  l.  nrinn,./  f.,r  sr-v.-r:.! 

dragged  him  for  some  distance  face  dicate,  Inc.,  New  >ork  is  preparing  an  agency  s  staff  of  artists  now  totals  20.  assmiated  wiffi 

ilowtnvard  over  a  irravellv  road.  He  act  to  be  given  betore  the  next  (jridiron  - - - -  •*  •ciattu  witn  .iucerti.  mg  w  rk  in 

>ustame<l  a  compound  fracture  of  the  Club  dinner  in  Washington,  1).  C.  W.  E.  Walker,  for  seven  years  with  OaV;,,J,v  Vhi^^^^^  '■ankhn- 


farm  near  Westjiort.  Conn.  Running  miida 
a  farm  and  handling  horses  is  "old  stuff” 
to  him.  He  was  raised  in  Utah,  where  Wi 


15.  I'.  Heiiriquez.  for  several  yes- 
assiK'iated  with  advertising  wi«rk  in  Cii 
cago.  has  joinetl  the  Franklin-KfH; 
I'otnpany,  Chicago. 


staineel  a  compound  fracture  of  the  Club  dinner  m  Washington,  1).  t  .  W’.  E.  Walker,  for  seven  years  with  (^•(.nmanv  Chicago 

skull  and  severe  injuries  about  the  face.  __  __  ..TT” -  ,  -Lo  L^osse  Tribune  ami  the  Madison  i-  8  • 

Only  prompt  and  expert  surgical  atten-  Harold  T.  Webster,  cartoonist,  and  ITisconsin  Stale  Journal,  has  opened  a  ’ 

t ion  saved  his  life.  Webster,  returned  to  New  \ork  jjeneral  advertising  agency  in  Madison,  .^uspitz  &  Lee,  Inc.,  11.12  W est  Thim 

Held  recently  purchased  a  164-acre  (1''='  week  from  a  vacation  spent  in  Her-  W  is.,  under  the  name  of  the  W.  F.  lifth  street.  Chicago,  has  recently  bjp 


Walker  Company. 


to  him.  He  was  raised  in  Utah,  where  William  J.  Elman,  former  publisher  The  Schafer  .\dvertising  Company, 
wild  hor.ses  are  really  wild.  At  times  he  of  Pennsylvania  weekly  newspapers,  has  Mead  Huilding.  Rockford,  Ill.,  has  been’ 
has  been  a  cowliov  and  a  broncho  buster,  been  appointed  New  Jersey  advertising  made  acent  for  the  Hurs<in  Knittimr 


charterer!  to  conduct  a  general  advertisi) 
business.  The  incorporators  are  Irri* 
1).  Auspitz,  Jules  I^evy.  and  Seymour  5 
Winber. 


s  been  a  cowlioy  and  a  broncho  buster,  been  appointed  New  Jersey  advertising  made  agent  for  the  Hurson  Knitting  - 

Hut  it  remained  for  a  heavy  and  gentle  manager  of  National  News  Service,  Company,  Rockford  hosiery  concern.  (i.  Fley.  formerly  of  Hrennan-Elr 
farm  ^^horse  from  his  Grindstone  Hill  I  hiladelphia.  and  will  start  soon  on  a  new  campaign  t'omjtany,  Chicago,  has  severed  his  ett- 

I'arm  to  get  the  better  of  Held.  -  to  establish  the  reorganizexl  companv's  nection  with  that  agenev  to  take  clurtt 

Held  draws  the  newspaper  feature  jujj, .  •  .  .  ...  -  .  . 


( ;.  Fley.  formerly  of  Hrennan-Elr 


Held  draws^  the  newspaper  feature  Julia  Hoyd  is  drawing  a  three  products.  The  Hurson  mills  arc  reported  of  the  New  York  office  of  the  MarintD 

"Oh!  Margy!’  for  the  United  Feature  column  fashion  panel  for  the  McNaught  to  have  spent  more  than  a  million  since  Company. 


Syndicate,  Inc.,  New  York,  it  appears 
three  times  a  week. 

"Nature's  Notebsiok,”  a  new  short  _ 

illustrated  daily  featurette,  was  an-  \  cross  word  puzzle  story  for  children 

nounced  as  a  spring  release  this  week  jj  recent  feature  added  to  the  list  of  the 
by  .Science  Service,  Inc.,  Washington.  International  Syndicate,  Haltiniore,  Md. 


1).  C.  Each  daily  story  carries  a  matrix 
heading  illustrating  the  bird,  blossom. 


O.  O.  Mclntvre  and  Mrs.  Meintvre 


or  other  nature  subject  covered  in  t'  e  )iave  returned  to  New  York  following  a 

text,  which  averages  200  words  a  d„y.  i,ricf  trip  abroad.  Mr.  McIntyre  writes 

.  "  ;  .  a  dailv  New  ^'ork  letter  for  .McNaught 

(leorge  .Seiltel,  who  formerly  con-  Svndicate  Inc. 

ducted  an  advertising  service  in  Easton,  '  ’  _ _ 


Pa.,  has  now  organized  the  Seibel 
Syndicate  Service,  with  offices  in  the 
Drake  Huilding,  that  city.  The  syndi¬ 
cate  has  made  arrangements  with  .A.  M. 


TIh'  .\ffiliated  Press  Service.  Washing¬ 
ton,  D.  C.,  is  taking  a  referendum  of 
“miKlern  youth”  as  represented  by  the 


cate  Mas  made  arrangements  with  .A.  .M.  ,  -  v  ,  ; 

Powell,  sports  editor  of  the  Ilaslon  Free  classes  m  lug,  sch^.ls  of  more 

Tress,  to  write  a  series  of  60  articles  on  f  ‘'’.c'.  '-n.ted  States,  as  a 

the  hvothall  prospects  of  the  leading  col-  ot  interpretative  articles 

leges  in  the  countrv  for  the  1925  season.  Mewspaix-r  syndication  in  .May  and 
.Mr.  Powell  will  leave  sixm  on  a  trip  to  ^  tha*  \  mcent  Wilcox  is  manager 

the  various  colleges  he  will  cover  in  his  ‘'Z  Answers  are  sought  to 

the  question  as  to  whether  the  world  is 

_  growing  better,  taking  into  conskleration, 

.  the  home,  church,  and  companions. 


Irvin  Cobb  is  one  of  tlie  most  recent 
additions  to  the  list  of  notable  writers 


contrihuting  to  the  weeklv  "Pre-Eminent”  v  “w  cartoonist,  for  Mc- 

articles  being  released  bv  the  Metro-  Naught  Syndicate,  Inc.,  New  \ork.  and 
,k.litan  Newspaper  Service.  An  article  are  vacationing  in 


tiy  Mr.  Uohb;  “If  I  Were  A  Woman,"  ’•avana,  tuba, 
will  be  issued  Sunday.  .4pril  5.  It  will 

carry  illustrations  by  Hert  N.  Salg,  and  .\dam  Hreed,  editor  and  publisher  of 
the  Metropolitan  announces  that  there-  5''*^  Hastings  (Neb.)  Tribune,  and  for- 
after  each  of  these  articles  will  be  illus-  uier  war  correspondent,  sailed  from  New 
trated  in  line.  The  other  April  releases  ^  urk  last  week  on  a  wild  game  hunting 
will  he;  "Can  One’s  Life  He  Dramatizetl  expedition  in  the  Nairobi  district  of 
Into  Success,”  hv  Louis  Josejili  Vance.  Africa.  He  will  report  his  adventures 
illustratid  by  Hubert  Mathieu;  "If  You  "i  the  newspapers  through  the  United 
Don’t  Like  Your  Life,  Change  It:  I  Feature  Syndicate,  New  York. 

Did"  by  Sophie  Kerr,  illustrated  by  - - 

Harold  Denison;  “Why  I  Like  Men  Bet-  J.  K.  Burleigh  has  been  apiioiiited  man- 
ter  Than  I  Do  Women”  by  Mrs.  W'ilson  ager  of  the  art  department  of  the  Feature 
Woodrow,  illustrated  by  Hert  N.  Salg.  News  Service,  of  the  Experimenter 

-  Publishing  Company,  New  York,  siic- 

C.  C.  Powell  Newspaper  Features  Syn-  ceeding  S.  Oxberry,  resigned. 


ADVERTISING  AGENCY  AFFAIRS 

Cable  Confirms  Imperial  Conference - Machen  Forms  New  Toledo  Agency 

— Barton,  Durstine  and  Osborn  Get  Atwater-Kent  Account 


^H.YRLES  W.  HOYT,  president  of  severed  his  connections  with  that  Com- 
the  Charles  W.  Hoyt  Company  re-  pany  and  has  organized  an  advertising 
ccived  March  21.  a  cable  confirming  the  business  under  the  name  of  Edwin  A. 
formation  of  the  Imperial  Economic  Machen  &  Co.  Headquarters  have  been 
Committee  for  Great  Britain.  The  cable  established  at  614  Ohio  Bldg.,  Toledo,  O. 
advised  that  there  would  be  two  repre-  By  the  terms  of  the  arrangement, 
sentatives  from  each  colony  and  two  Machen  will  continue  to  handle  the  ac- 
representatives  from  Great  Britain.  counts  which  he  personally  looked  after 
In  the  local  English  press  of  last  week  as  account  executive  with  the  old  or- 
it  is  stater!  that  this  commission  will  ganization. 

consider,  the  most  efficient  method  of  .Associated  with  Mr.  Machen  will  be 
spending  £1. 060.000  to  assist  in  the  mar-  Eben  J.  MacKenzie,  formerly  of  the 
keting  of  Dominion  produce.  Machen  &  Dowd  Company,  and  Eugene 

-  F.  Goldbach,  formerly  associated  with 

Edwin  A.  Machen,  formerly  president  the  Mihinukee  Journal. 

and  general  manager  of  the  Machen  &  - 

Dowd  Company,  advertising  agency,  has  Barton.  Durstine  &  Osborn,  New  York 


IHE  Highest  StaNDARD 

Type  Metal  Insurance 

What  it  Means  to  You: 

TVI’K  AJetal.s  are  alloys  of  lead,  tin  and  anti¬ 
mony.  If  contimted  good  results  are  to  be 
assured  it  is  necessary  that  these  three  metals  he 
maintained  in  projier  proportions.  The  true  con¬ 
dition  of  your  metal  can  be  positively  determined 
only  by  chemical  analysis.  If  deterioration  has 
taken  place  your  supply  may  be  restored  to  its 
original  formula. 

“Wilke’s’’  Type  Metal  Insurance  provides  the 
means  for  maintaining  your  type  metal  in  perfect 
working  condition  at  no  expense  to  you.  Our 
representatives  periodically  take  samples  of  your 
metal  direct  from  your  melting  pot,  and  send  them 
to  our  laboratory  for  analysis.  We  then  rebalance 
your  metal  supply  to  its  proper  working  pro¬ 
portions. 

This  is  the  only  dependable  method  of  keeping 
your  metal  strictly  up  to  correct  formula.  It  elim¬ 
inates  guesswork,  and  places  the  responsibility  on 
our  shoulders. 

“Wilke’s”  Metal  Insurance  Plan  provides  a  policy 
on  which  we  pay  the  premiums  and  you  collect  the 
dividends.  It  is  your  guarantee  for  good  slugs, 
type  and  plates.  It  will  save  you  money. 

Write  for  full  information  on 
**  Wilke’s’*  Metal  Insurance  Plan 

Metals  Refining  Company 

HAMMOND,  INDIANA 
Warehouses  in  All  Principal  Cities 
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MOVIE  AD  DRIVE 


Pifiident  of  Blaine-Thomton  Plant  to 
Spenil  Bulk  of  Warner  Brothers 
$500,000  Campaign  in  News¬ 
papers — Starts  Aug.  1 


Mvkk  I.ksskr 


Farther  details  of  the  Warner  Broth¬ 
ers,  Inc..  ?5(.K),0(M)  national  advertising 
gigpaign  announced  last  week  in  Editor 
i  PiBiisiip 
«re  told  this 
fctk  by  W.  1- 
Parker,  advertis¬ 
ing  manager  of 
the  mc'ving  pic¬ 
ture  producing 
nnn. 

Myer  Lesser, 
president  of 
Blaine  -  Thomp- 
ioo,  Cincinati  ad¬ 
vertising  agency. 

B  taking  personal 
charge  of  the  ac¬ 
count.  He  ex¬ 
pects  to  liave  the 
nesspaper  sched¬ 
ule  completed  shortly. 

The  caniitaign  is  set  to  start  in  actual 
puMkation  about  .Xug.  1,  and  will  be  a 
concentrated  sales  clrive  accomplished 
within  about  three  or  four  months. 

While  the  bulk  of  the  appropriation 
will  go  into  newspapers,  the  magazines 
and  other  forms  of  advertising  will  not  be 
entirely  eliminated,  Mr.  Parker  said. 

The  newspaper  copy,  which  will  range 
from  full  iiage  space  to  14  inches  on  sin¬ 
gle  columns,  will  be  designed  to  interest 
I  theater-goers  in  the  1925-1926  Warner 
Brothers’  program. 

The  drive  will  Ik-  well  sustained,  ac- 
rr  cording  to  .Mr.  Parker,  with  copy  ap- 
f  pearing  at  least  once  a  week  in  the  news- 
E;  paper  list.  irresiK-etive  of  whether  or  n  it 
I;  Warner  pictures  are  showing  in  the  vari¬ 
ous  cities. 

“Our  priifluction  program  is  more  am¬ 
bitious  this  year  than  we  have  e\er  iK-fore 
Jttempted.”  Mr.  Parker  said  “It  will 
consist  of  2('  priKbictions.  with  the  jtos- 
siWe  addition  of  three  more,  featuring 
such  stars  as  John  Barrymore,  Syd  Chap¬ 
lin.  Lowell  .Sherman,  and  our  ‘wonder 
dog,’  Rin-Tin-Tin.  and  the  European  di¬ 
rector,  Ernst  I.uhitz. 

"Consequently  we  felt  we  must  adver¬ 
tise  on  a  larger  scale  than  ever  Ix-fore. 

’’We  will  cover  as  completely  as  pos¬ 
sible  the  newspaper  field  of  .\merica. 

“Two  fiscal  years  ago.  when  we 
launclietl  our  first  exti*nsi\-e  national  cam¬ 
paign.  spending  about  $4(H).0l)t).  we  relied 
largely  upon  magazines.  This  year  we 
are  going  to  use  a  greater  number  of 
daily  newspapers. 

“Mr  Lesser  also  conducted  this  cam¬ 
paign  for  us.  It  met  with  satisfactory 
response.  We  usevl  double-truck  copy  in 
Hearst’s  Amcriaw  ll'eekly,  and  space  in 
the  .Vafiin/iiv  lixviiiit"  Post,  Cofiiio(<olitan 
.Wagurrmc.  and  the  rotogravure  sections 
of  the  leading  metropolitan  dailies. 

"We  went  in  rather  for  massive  dis¬ 
play  copy.  Where  we  had  one  big  ad- 
rertisemeiit  that  year,  we  plan  to  have 
■10  smaller  ones  this  vear.” 


S^linj  B«esoft,  Inc.,  Sccnii*!  Xatinnal  Bank 
Buildinsr,  Tnledo.  Kcportecl  will  shortly  place 
^edulcs  with  newspapers  for  the  Conklin 
Pm  Mfjf.  Company.  Toledo. 

Company,  9  East  40th  street.  New 
Reported  to  have  st'cnred  the  accounts 
2  Kaafman  Hats.  New  York  and  Ix>ndon  Shoe, 
oew  V'ork. 

?^*Hes  Blum  Advertising  Corporation.  lllt> 
'Vk  ^  street.  Philadelphia.  IMacin^^  orders 
*ith  some  newsikipers  that  have  rotogravure 
actions  for  Arthur  T.  Collins  &  Son,  nursery 
«tnck,  seeds,  etc. 

H,  Dippy,  90i5  Fox  Building.  Phila- 
^^*4.  Has  secured  the  aconints  of  Sher- 
Bros.  &  Companv.  “Betholine**  gasoline. 
Baltimore,  and  N.  S.  Groves  &  S»ws.  Balti- 
more. 

Company,  9  East  40th  street. 

Has  secured  the  account  of 
”  f^'^tupany.  face  i>owder.  La  Crosse, 

J.  GouUton  Advertising  Agency.  IS  Tre- 


m*Mit  street.  Boston.  Reported  to  have  secured 
acortint  of  T.  I>.  Whitney  Company,  linen, 
Bnmoii. 

Gundlach  Advcrtisn4r  Company,  400  North 
Michigan  avenue,  (likagtx  Reported  to  he 
planning  test  campaign  in  newspapers  in  a 
few  selected  cities  for  the  San-Detach  Brush 
Company,  Nashville. 

William  Irving  Hamilton,  267  5th  avenue. 
New  York.  Reported  to  lie  placing  account  of 
Heher  Bros.  Company,  “Vixen**  and  “Heller** 
tiles  and  hammers,  Newark.  N.  J. 

Joseph  Katz  Company,  Frankin  street  and 
Park  avenue.  Baltimore.  I*lacing  orders  with 
Slime  New  York  newspapers  for  Wertheimer 
Bros.,  “Entertainer**  and  “El  Dallo’*  cigars, 
Baltimore. 

H.  H.  Levey,  1328  Broadway.  New  Yi>rk. 
Making  trade  deals  with  newspapers  for  the 
Forty -fourth  Street  Hotel,  New  York. 

Lord  Si  Thomas.  247  Park  avenue.  New 
York.  Again  placing  onlers  with  newspapers  in 
'•elected  sections  for  Julius  Kayser  &  Company, 
gloves,  underwear.  New  York. 

MorriS'Harris  AdvertisiRg  Company,  400 
North  Michigan  avenue.  (  nicago.  Reported 
to  he  making  contracts  with  newspapers  in 
large  cities  for  the  National  Trading  Company, 
hair  nets.  Chicaga 

New  York  Advertising  Agency,  154  Nassau 
street.  New  York.  Has  secured  the  account  of 
the  Apfde  Gum  Company,  New  York. 

Irvin  F.  PaschaU,  Inc.,  McCormick  Building, 
Chicago.  Reiiorted  will  use  some  newspapers 
for  the  First  National  Hosiery  Stores,  St.  I.ouis, 
Peck  Advertising  Agency,  6  East  39th  street, 
New  York.  Placing  orders  with  some  New 
York  newspapers  for  the  Tiffin  Candy  Com- 
IKiny,  New  York  and  Long  Island  City. 

Picard,  Braver  &  Brown,  16  West  46th 
street.  New  York.  Has  secured  the  “Easton** 
Mayonnaise**  account. 

Fred  M.  Randall  Company,  1047  Bot^ik  Build- 
ing,  I>etroit.  Reporte<l  to  have  secured  ac¬ 
count  of  the  Nufuel  Heating  Conx»ration,  De¬ 
troit. 

Reincke-EJUs  Compwy,  215  North  Michigan 
avenue,  (.Tiicago.  MiiMU  western  jiapers  re¬ 
ceiving  schedules  on  Enterprise  Paint  Com¬ 
pany,  Chicago. 

Roberts  Si  MacAvinclie,  .10  North  lArarborn 
street,  Chicago,  Coi>y  Wing  distributed  gen¬ 
erally  to  newspajiers  on  duett,  I’eaUHly  (*o,. 
New  York. 

Frank  Seaman,  Inc.,  470  4th  avenue.  New 
York.  Re|mrted  to  have  secured  the  Knick- 
erlwicker  Ice  Company  account. 

Sherman  &  Lebatr,  Inc.,  12*t  West  32nd  street. 
New  Yfirk.  Reported  to  have  secured  account 
of  the  INiro  Filter  Corpiration,  Philadelphia. 

F.  P.  Shumway  Cdiwvpany,  453  Washington 
street.  Boston.  Rep*>rted  to  have  secured  ac¬ 
count  of  the  Hygenia  Brush  Compiiny,  Boston. 

Simpson  Advertisaig  Service,  Syndicate  Trust 
Building.  St.  I»uis.  Reiwirted  will  start  an 
advertising  campaign  in  Farm  paf>ers  for  .\-so- 
tiated  Corn  Products  Manuf.ac:urers.  gluten  feed. 

Walter  B.  Snow  A  Staff,  6*1  High  street. 
Boston.  Has  secured  the  account  of  Renauld 
et  Cie  of  .\merica,  “Renauld  Perfume,’*  Boston. 

M.  Sptvak  Advertising  Agency,  286  5th  ave¬ 
nue.  New  York.  Placing  orders  with  some 
New  York  newspaiK*rs  for  the  IVnville  Silk 
('ompany.  ‘‘Velvet  Rose  Silk,’*  New  York. 

Stack  Advertising  Agency,  Inc.,  Hey  worth 
Huihling.  Chicago.  Renewing  some  newspaper 
contracts  for  Swift  Sc  Company,  meat  packers. 
(Tiicago  and  the  Northern  Pacific  R.  R.  Com¬ 
pany,  St.  Paul.  Minn. 

Stack  Advertiskig  Agency,  29  East  Madison 
street.  Oiicago.  A  general  list  of  newspapers 
receiving  copy  on  the  Santa  Fe  Railway, 
diicago. 

SUuerman  Service,  15  East  26th  street.  New 
York.  Placing  orders  with  some  newspapers 
in  New  York  and  vicinity  for  Bromley,  Inc., 
clothing.  New  York 

Stewart — Davis  Advertising  Agency,  4U0 
North  Michigan  avenue,  diicagoi.  One  time 
orders  going  out  to  a  small  list  of  papers  on 
T’nited  Pnafit  Sharing  f'lnnpany.  New  York. 

Street  A  Finney,  -W  West  40th  street.  New 
York.  Has  secured  the  account  of  the  Ucan 
Hair  Cutter  Company,  New  York. 

David  C.  Thomas  Advertising  Company,  28 
East  Jackson  Imulevard.  Chicago.  Contracts 
and  schedules  being  issued  to  metn^Kilitan 
newspapers  m  the  \merican  .\ppraisal  Com¬ 
pany.  Slilwaiikee,  Wis. 

Charles  H.  Touzalin  Agency,  7  Sotith  Dear- 
horn  street.  Chicago.  One  time  orders  bring 
issued  to  a  few*  middle  w'estem  newspapers  on 
Electric  Maid  Baker  Shop. 

Williams  A  Cunnyngkam,  Inc.,  6  North  Mich¬ 
igan  avenue,  (liicago.  Making  contracts  with 
?>ewspapers  in  various  sections  for  Hart. 
Schaffner  &  Marx,  clothing.  Chicago. 


“UNCLE  TOBY”— By  Henry  Steinlauf 


A  new  six-column  strip  featuring  a 
Droll  “Old  Batch”  whose  perspicuity 
reveals  the  funny  weaknesses  of  those 
about  him.  He  thus  is  a  comedian  of 
the  positive  type,  not  the  stupid  hutt  of 
others’  wit. 


For  terms  and  samples,  wire 


ER  SYNDICATE 


INDEPENDENCE  SQUARE 


PHILADELPHIA 


FLEXIDEAL 


THE  IMPORTED  DRY  MAT 

OF  SUPERIOR  QUALITY 

VI  rite  fur  Free  Samples 

FLEXIDEAL  COMPANY,  Kmc. 


15  W  ILLIAM  STREET 


NEW  YORK  CITY 


nniiAKAPOiis 


Ad  Men  Asked  to  Boost  Air  Mail 

Executives  of  the  first  and  second 
districts  of  the  Associated  Advertising 
Chibs  of  the  World  meeting  in  New 
York  last  week  passed  a  motion  pro¬ 
viding  for  a  speaking  campaign  to 
urge  national  advertisers  to  support 
the  air  mail  service. 


A  DAILY 
REFERENCE— 

rpHE  INDIANAPOLIS  NEWS  is 
the  favorite  newspaper  of  Indiana 
women  because  it  carries  the  una¬ 
bridged  department  store  advertising. 

Thousands  of  business  men  refer  to  it 
daily  for  complete  financial  news. 

The  Indianapolis  Neivs  reaches  both 
■women  and  men  in  Indiana. 


NTEWS 


Merger  in  Florence,  S.  C. 

.\bsorptioii  of  the  Florence  (S.  C.) 
Daily  Times  by  the  Florence  Morning 
News-Review  was  announced  March  26. 


Chicago  Office 
J.  E.  Lutz 
The  Tower  Bldg 


New  York  Office 
Dan  A.  Carroll 
no  E.  42nd  St. 
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GOLD  MEDAL  AND  $15,000  IN  PRIZES  FOR  BUSINESS  SHOULD  BE 


1925  ADVERTISING  TRIUMPHS 

Rewards  for  Best  National  and  Local  Campaigns,  Institutional 
and  Selling  and  for  Single  Advertisements 
and  Research 


BETTER— WOODIN  spends  eleven  or  twelve  billion  dolld 

_  raising  his  crops,  he  still  has  twelvt ; 

Car  Builder  TelU  New  York  Ad  Men  thirteen  billions  left  to  spend  elsewhe; 
Farmer  Ha.  $12,000,000,000  to  buyer  by  far, 


A  XX( JUNCEMEXT  of  the  terms  un-  duccd  or  precluded  unwise  and  wasteful  build  business  by  advertising,  New 

dcr  which  the  Harvard  Adv'ertising  expenditure  in  a  specific  advertising  pro-  Vork  adv'ertisinc  men  were  told  this  week 
Adwards  for  1925,  founded  by  Edward  gram.  An  award  may  be  given  for  b>  two  speakers  at  an  Adverds^g  Oub 
W.  Hf)k,  will  be  administered,  have  been  either  or  both  of  these  classes.  luncheon. 

issued  by  the  Harvard  Business  School.  Three  prizes  of  $1,000  each  for  excel-  William  H.  Woodin,  president  of  the 
T  he  classification  of  the  aw*ards  is  simi-  lence  in  the  technujue  and  substance  of  \niercian  Car  &  Foundrv  Comnanv  dis- 


Farmer  Ha.  $12,000,000,000  to  buyer  by  far, 

this  country. 

Spend — Loft  Trace.  Hi.  Loft  began  with  much  more  m.y.; 

Succe..  CourM  figures,  when  he  followed  Mr.  Wror, 

_  He  told  how  he  started  with  very  ;j~ 

Watch  the  farmer  for  1925  prosperity  money  and  one  store  many  years  ago, 
and  build  business  by  advertising.  New  York.^ 

Vork  advertising  men  were  told  this  week  “In  1901,”  he  said,  “I  spent  $7.50  fors 
by  two  speakers  at  an  Advertising  Club  first  newspaper  advertisement,  and  I  h. 
luncheon.  to  keep  my  store  open  an  hour  later  i 

William  H.  Woodin.  president  of  the  night  to  pay  the  bill. 

.\mercian  Car  &  Foundry  Company,  dis-  "Business,  I  figured,  increased  about s 


lar  to  that  adopted  in  administering  the  particular  advertisements  which  have  ap-  cussed  the  business  trend  of  the  year,  or  $5  and  I  decided  I  must  go  in  hard? 

1924  awards.  peared  in  established  American  or  Cana-  George  W.  Loft,  president  of  Loft.  go  broke.  The  newspapers  gave  me  c--J 

A  gold  medal  will  be  awarded  to  the  dian  newspapers  or  periodicals.  ^  New  York  candy  firm,  told  how  and  I  went  in  hard.  In  1921,  in  one  Ni 

individual  or  organization  deemerl  by  the  The  jury  may  consider  individual  ad-  newspaper  advertising,  begun  in  a  small  York  newspaper  alone,  we  spent  Sji 

jury  of  award  to  merit  recognition  for  V'crtisements  and  make  aw'ards  under  the  way,  brought  him  big  success.  for  advertising.** 


distinguished 

advertising. 


contemporary  services  to  following  classification : 


‘We  are  beginning  this  year  on  a  broad 


Two  prizes  of  $2,000  each  for  adver-  in  its  use  of  text  as  the  chief  means  of 
tising  campaigns.  Only  advertising  cam-  delivering  its  message, 
paigns  which  have  been  directed  primar-  For  the  advertisement  most  effective 
ily  through  the  media  of  newspapers  or  in  its  use  of  pictorial  illustration  as  the 
periodicals  may  be  submitted.  These  chief  means  of  delivering  its  message. 


For  the  advertisement  most  effective  foundation  of  confidence,**  Mr.  Woodin 
in  Its  use  of  text  as  the  chief  means  ot  -Last  year  this  country  had  an  in¬ 


awards  retiuire  submission  of  manu¬ 
scripts. 


For  the  advertisement  most  effective 


eome  of  $55,000,000,000,  of  which  $11,000,- 
(KH).OflO  was  saved. 

“We  have  a  wonderful  background  for 
Iirosperity.  Today  we  have  confidence, 
easy  money,  high  wages  and  settlement 


for  advertising.** 


NEW  JOURNAUSM  COURSE 

Legi.lature  Grant.  $2,000  to  Rut|tr 
at  In.tance  of  State  Preu 

R.  E.  Lent,  Passaic  Daily  News,  pr^ 


in  its  combination  of  text  and  illustration  abroad.  Also,  for  the  first  time  in  10  or  dent  of  the  New  Jersey  Press  .As 


One  award  will  be  given  for  the  na-  as  the  means  of  delivering  its  message.  j  s  years,  the  railroads  are  above  water  announced  this  week  that  the  New  Jt- 
tional  advertising  campaign  of  the  year  In  its  consideration  of  advertisements  and  able  to  look  flotations  in  the  face.  Legislature  had  appropriated  $2,OOCi 
which  has  come  under  the  consideration  the  jury  will  give  attention  to  the  excel-  “And  the  biggest  customer,  the  biggest  the  establishment  of  a  part-time  rt' • 
of  the  jury  of  award  as  the  campaign  lence  of  typography,  and  correct  and  ef-  prcxlucer  and  seller  is  the  neglected  but  sorship  in  journalism  for  1^5-192f 


most  conspicuous  for  excellence  of  plan-  fective  use  of  English. 


fundamental  farmer.  He  is  not  the  so-  Rutgers  University,  New  Brunswick. 


niiig  and  execution  which  seeks  publicity  No  advertisemeiit  shall  be  awarded  called  rube  of  yesterday.  He  has  become  advisory  committee  of  the 
on  a  national  scale  or  over  a  large  terri-  more  than  _one  prize.  a  tremendous  factor  in  this  country.  composed  of  prominent  Jerst 

tory  for  products  or  an  institution.  F;or  1923  the  awards  will  cover  the  -xhe  rural  population  in  the  United  and  editors,  will  be  appointed 


ry  for  products  or  an  institution.  For  1925  the  awards  will  cover  the  “The  rural  population  in  the  I’nited 

The  jury  of  award  may  make  two  period  Oct.  1,  1924,  to  Dec.  31,  1925,  and  States  mimhers  approximately  51.000000 
,ards  of  $2,000  each  under  this  head;  are  limited  to  newspaper  and  periodical  ,,r  4S.J  pir  cent  of  the  total  population 


awards  of  $2,000  each  under  this  head;  are  limited  to  newspaper  and  periodical 
one  for  the  national  campaign  of  a  gen-  advertising  in  the  United  States  and 
eral  or  institutional  character  deemed  Canada.  The  jury  of  award  will  be  se- 
hest ;  the  second  for  the  national  cam-  lected  by  Dean  Wallace  B.  Donham  of 
paign  deemed  best  in  advertising  specific  the  Harvard  Business  School, 
products.  - - 

In  this  class  also  an  award  will  be  woiutrfai  pnirnp  rnisivirTirn 

given  for  a  local  advertising  campaign  MONTREAL  EDITOR  CONVICTED 

of  the  year  which  has  come  under  the  - 

consideration  of  the  jury  as  the  cam-  Fined  and  Given  Month  in  Jail  for 


a  tremendous  factor  in  this  country.  composed  of  prominent  Jersey  imhli'-- 
“The  rural  population  in  the  United  and  editors,  will  be  appointed  by  the  pre 
States  mimhers  approximately  51.0()(;,jXt0  dent  to  aid  the  university  in  i -tabl'-r 
or  48.2  per  cent  of  the  total  population,  the  journalism  course. 


paign  most  conspicuous  for  the  excel¬ 
lence  of  its  planning  and  execution 
which  seeks  publicity  in  a  relatively  lim- 


“Kidnapping”  Officer. 

Roger  Maillet,  editor  of  Montreal  Lc 


Twin  Forces 
of  Uplift 


ited  territory  or  in  a  single  locality  for  Matin,  was  sentenced  last  week  in  the 
products  or  an  institution.  The  jury  Court  of  Sessions  to  pay  a  fine  of  $100 
award  may  make  two  awards  of  $2,000  or  serve  one  month  in  jail,  upon  con- 
each  under  this  head ;  one  for  the  local  viction  of  assault.  The  case  will  he 
campaign  of  a  general  or  institutional  appealed. 

character  deemed  best ;  the  second  for  The  case  is  an  aftermath  of  the  by- 
the  local  campaign  deemed  best  in  ad-  election  in  St.  Ann*s  Division  on  Nov. 


vertising  specific  products. 


5,  last.  Maillet,  a  worker  on  behalf  of 


.An  award  of  $2,000  will  be  given  for  the  Conservative  candidate,  drove  two 
the  advertising  research  of  the  year  provincial  police  officers,  a  deputy-high 
which  has  come  under  the  consideration  constable  and  a  canvasser  for  the  Liberal 
of  the  jury  as  most  conspicuous  be-  candidate,  in  his  car  to  Westmount. 
cause;  (a)  it  has  brought  about  econ-  where,  under  threat  of  a  revolver,  he 
omy  or  secured  efficiency  in  advertising  put  them  out  of  his  machine, 
by  producing  information  of  general  Judge  Perrault  said  the  law  allowed 
value  in  furthering  the  knowledge  and  him  to  reduce  the  charge,  and  he  found 
science  of  advertising,  or  (b)  it  has  re-  the  accused  guilty  of  simple  assault. 


Directory  of  Leading  Features 

rOK  DAILT,  grrVSAT  AVD  WZEKLT  NEWSPAPERS. 


Editorials 


Radio 


TIKELT  TOPICS.  DAILY  SERVICE 
Exclusive  Tcrrltorj 
Three  D.jr.'  Service  .nd  Bate. 
Gladly  Sent 
Reid  Editorial  Service 
Rarriibure.  Pa, 


Fiction 


LET  DS  BUILD  YOUR  CIRCULATION 
Famous  RtorioR  by  fanuxiR  authors. 
Smvice  for  Authors.  33  W.  42d  St.*  Kew  York. 

“8  T  0  R  I  E  S’* 

Lewis  Wilton  Appleton*  Jr., 

2044  Xargaret  St.*  Philadelphia,  Fa. 


Fashions 


WEEKLY  STYLE  PHOTO  SERVICE. 

20  lateaf  fashions  and  caption*  weekly. 
More  than  100  papers  use  It.  Write  for  low  rate. 
Styles  Service  Sjmdicate,  353  5th  Ave.,  N.  Y. 


CURRENT  RADIO 

Dally  Service*  reliable  and  timely*  that  make* 
radio  fans  regular  newspaper  readers.  A  com¬ 
plete  department. 

American  Radio  Relay  Lea^e,  Hartford,  Conn. 


FOR  LARGE  AND  SMALL  PAPERS 
A  non-technical,  weekly  radio  review 
By  CARL  H.  BUTMAN 
Wathin^on  Radio  Newt  Service 
1422  F  St.  Wathin^on,  D.  C. 


Religious  Features 


A  ‘‘DHTEBENT"  SUNDAY  SCHOOL  LESSON 
The  Standard  Religion.  Feature  of  American 
Newipaperdom.  Twenty-five  year,  of  eontlnuon. 
pnbllcatlon.  Non-Controveraial,  Readable,  Timely 
The  Ellia  Service,  Swartbmore.  Pa. 


The  press  and  the  pulpit  arc  the  twin 
forces  which  ought  to  pull  together  to  raise 
the  standard  of  morals  of  a  community. 
Both  are  seeking  to  make  a  better  place  in 
which  to  live. 

In  many  communities,  publishers  and 
pastors  have  worked  together  to  use  display 
advertising  space  to  carry  the  message  of 
religion  to  those  who  do  not  go  to  church. 
Sometimes  pastors  write  these  messages— 
sometimes  the  publishers  use  material  pre¬ 
pared  by  an  outside  agency. 

Proofs  of  ads,  250  words  long,  which 
have  been  used  successfully  elsewhere,  are 
available  for  a  stamp  on  application  to 
Herbert  H.  Smith,  723  Witherspoon  Build¬ 
ing,  Philadelphia,  Pa.  The  price  for  use 
is  only  3  cents  per  week  per  thousand  cir¬ 
culation. 

CHURCH  ADVERTISING  DEPARTMENT 

A.  A.  C.  W. 

Dr.  Chriatian  F.  Reianer,  Preaident,  701  Weat  177th  St.,  New  York 


Aaaociated  Advertiaing 
383  Madiaon  Ave. 


Cluba  of  the  World 
New  York  City 
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The  SERVICE  STATION 

lv(  — - — - 

QHave  yon  any  figures  showing  what 
•  proportion  of  net  sales  retail  mer- 
_  ,  ifliints  in  rities  of  various  sizes  appropri- 
I®  newspaper  advertising? — R. 

y  !:!■  1  The  most  recent  reliable  figures 

ago.  available  are  found  in  a  recent  re* 

port  of  tfi®  Chamber  of  Commerce  of 
fofn  itht  United  Slates.  They  are  not  based 
^  I  upon  theories  or  opinions  of  what  should 
.  Ib(  produce  maximum  results, 

Iml  are  based  on  the  percentage  of  net 
‘bouts  Inks  spent  for  advertising  by  retailers  in 
banli.  ihe  lines  mentioned  below; 

'ne'^y  Percentage 

«;r  i  Grocery  Stores  for 

Sales  .Advertising 

I  Less  than  (30,000  .  .  0.2 

]  130,000  to  $.30,000  .  .  0.2 

RSE  $50,000  to  $100,000  .  .  0.2 

$100,000  to  $1.50.000  .  .  0.3 
'  I  $150,000  and  over  ...  0.3 


:  Grocery  Stores 

Sales 

Less  than  $30,000 
$30,000  to  $50,000  . 

$50,000  to  $100,000  . 
$100,000  to  $1.50.000  . 

I  $150,000  and  over  .  , 

i^hoe  Stores 

Less  than  $30,000  . 
$30,000  to  $50,000.  . 

$50,000  to  $100,000  . 

$1000.000  to  $250,000  . 
$250,000  and  over  ,  . 
“rpurtmciil  Stores 

Less  than  $250,000  . 

;  $250,000  to  $450,000  . 

;  $450,000  to  $1,000,000  . 

i:  $1,000,000  to  $4,000,000 

I  $4,000,000  to  $10,000,000 

i  $10,000,000  and  over  .  . 

Stores 

Less  than  $20,000  . 
$20,000  to  $50,000  ,  . 
$50,000  and  over  .  . 


Stores . 

.  0.7 

Idllv  Shops . 

.  3.4 

hing  Stores  (Men’s)  .  . 

,  1.98 

Ittare  Stores 

Less  than  $25,000  . 

.  0.66 

$25,000  to  $40,000  .  . 

.  0.65 

$40,000  to  $60,000  .  . 

.  0.79 

$60,000  to  $100,000  . 

.  0.71 

$100,000  and  over  .  . 

.  0.70 

FORESH.ADOWEU  EVENTS 

April  4  —  Minnesota  Associated 
Press  Members,  meeting,  Minne¬ 
apolis. 

April  15-27 — Navy  Trip  to  Hawaii 
for  Newspaper  Men. 

April  17-18— Pacific  Slope  News¬ 
paper  Conference,  Portland,  Ore. 

April  20-21 — Associated  Press,  an¬ 
nual  meeting,  Waldorf-Astoria 
Hotel,  New  York. 

April  20 — Conference  of  Regional 
Publishers'  .Assns.,  New  York. 

April  22-23 — American  Newspaper 
Publishers'  Assn.,  annual  con¬ 
vention,  Waldorf-Astoria  Hotel, 
New  York. 

April  25 — Georgia  Press  .Assn.,  con¬ 
vention,  Savannah,  Ga. 


RADIO  AD  TEST  ENDS 

Victor  Company  Discontinues  Broad¬ 
casting  to  Check  Results 

The  Victor  Talking  Machine  Com¬ 
pany’s  experiment  with  radio  broadcast¬ 
ing  ended  with  the  concert  of  March  26, 
and  Ernest  John,  advertising  manager, 
informed  Editor  &  Publisher  it  would 
probably  be  more  than  a  month  before 
nis  firm  would  know  whether  or  not  the 
new  advertising  practice  would  be  con¬ 
tinued. 

Seven  concerts  were  given  by  the  Vic¬ 
tor  company,  broadcasting  from  VVEAF, 
the  American  Telejihone  and  Telegraph 
Company  station  in  Xew  Y'ork,  and  13 
allied  stations  throughout  the  country.  At 
the  start  it  was  announced  as  in  the  na¬ 
ture  of  a  test. 

"The  problem  of  tabulating  responses 
and  checking  up  results  will  require  at 
least  a  month,”  Mr.  John  said. 

On  March  21,  the  Nnv  York  Times 
published  a  report  that  broadcasting  by- 
Victor  and  the  Brunswick-Balke-Collen- 
der  Company  has  “not  stimulated  the 
sale  of  phonograph  machines,  but  that 
the  sale  of  records  has  increased  notably.” 

Mr.  John  declared  that  the  results  of 
the  broadcasting  could  not  be  stated  at 
this  time. 


Q.— Please  advise  what  are  accepted 
••I sound  basis  for  estimating  newspaper 
iod-will? — Subscriber. 

A.— There  are  various  methods,  none 
'iafl.  There  is  the  old  theory  that  good- 
nil  may  be  computed  at  the  rate  of  $10 


WHAT  OUR  READERS  SAY  j 

"Try  All  Circulation  Methods*' 

To  Editc*  &  Publishes: — In  your  paper  of 


:cr  subscriber,  but  EDITOR  &  PUB-  March  14,  I  noticed  an  article  about  circula- 
LlflHER  does  not  believe  that  this  is  a  tion  process  written  by  the  circulation  director 
•^iir  rate  for  all  papery  and  rather  that  "  wUh^Mm  on  the  service  you 


I  it  it  in  underestimate  for  many  success-  must  rentier  to  hold  circulation.  I  differ  with 


Hearrt  ’Friaco  Editor  in  New  York 


The  Three  Leaders 

in  advertising  lineage  for  1924 
THE  BALTIMORE  SUN 
THE  DETROIT  NEWS 
THE  CHICAGO  TRIBUNE 
have  been  using  our  checking  proof 
service  for  the  past  five  years — 
since  our  very  beginning  in  1920 

We  hold  subscribers  on  “'good  service" — not  contracts 

Ohe^\(ivertising  CHECKING  BUREAU  Inc. 


Us, 


'll  papers.  Don  C.  Seitz  holds  that  good-  him  as  to  the  methods  of  getting  circulation. 

, -n  ^  i  _  ««  Many  times  homes  have  been  visited  and 

-ill  may  be  computed  from  an  average  could  not  sell  them  your  paper  because 

4  ive  or  six  years’  gross  receipts  from  they  h.Kl  become  accustomed  to  reading  a  differ- 
ilvertiiine  and  circulation.  He  makes  it  ent  paper.  Now  in  order  to  win  this  home  from 

I.  .  . _ i_.; _ another  paper  or  get  your  paper  into  this  home 

liar  that  he  assumes  that  circulation  is  must  use  systematic  methods.  1  might  say 

i'iMi-he<l  and  that  the  five  or  six  years  that  you  might  sample  this  home  or  leave  a 
Me  normal.  Louis  Wiley  has  said  that  sample  copy  for  a  few  days.  That  might  bring 
..ii  ,  I,.!.  1  the  subscriptuin  wanted,  but  then  again  the 

might  DC  found  to  bo  equal  question  might  pop  up  as  to  whether  you  had 
|ro88  receipts  from  advertising  and  sampled  that  home  long  enough  for  it  to  become 
•i-foWlion  for  the  year  preceding  the  accustomed  to  reading  your  paper  like  the  other 

of  calculation,  provided  the  year  -There  is  nothing  else  in  the  world  to  do  to 
normal.  Another  method  is  to  mul-  get  this  home  to  taking  your  paper  but  to  use 

l'»i,  _  _ _ (L,..  U.,  In  fin<1  different  methods.  I  do  not  believe  in  premiums 

hpW  Bunual  net  profits  by  ten  to  hnd  j 

will  value.  Another  is  to  calculate  to  get  subscriptions. 

)10  per  subscriber^  (b)  average  gross  A»  1  stated  above  I  am  not  in  favor  of 

Ithi;nie(P».x.*a  41,,^  wraaeauel  timAs  Afi.  pfemiums  but  the  average  American  citizen  is 

tplv.  from  five  years,  times  a  always  looking  for  something  for  nothing.  If 

net  receipts,  and  find  the  average  you  have  a  bargain  sale  or  give  something  extra 
results  of  these  three  methods  and  in  addition  they  will  come  to  you.  If  you  do 
Aji .11  1  wwwAtliA/l  believe  this,  notice  the  advertisements  in 

It  |Ood-will  value.  The  the  papers.  Notice  how  the  advertiser  cuts 

to  EDITOR  &  PUBLISHER  is  to  prices  on  certain  articles  to  get  people  into  his 
lood-will  value  from  the  actual  >t(re  to  buv  other  articles.  He  will  lose  on 
®  ^  ^  one  article  but  will  gam  it  back  on  another, 

u  power  of  the  property,  consider-  This  same  thing  applies  to  newspapers.  You 
^  10  per  cent  of  profit  to  be  a  good  have  newspapers  to  sell  and  if  you  cannot  get 
from  anv  investment.  'I'®  people  to  subscribe  at  the  regular  stated 

^  '  price  then  you  will  have  to  use  science  and 

I  _  —  other  methods  to  get  them.  I  say  use  any 

^  method  available  to  get  a  non-subscriber  to 

!•  Hearrt  ’Frisco  Editor  in  New  York  yoor  paper.  -  ,  , 

4  If  you  could  go  and  get  a  home  to  take  your 

t  .E.D.  Coblentz.  managing  editor  of  the  paper  for  three  months  and  they  did  not  ctm* 

t  _ r? _ : . In  tiniie  to  take  it  then  the  fault  is  with  the 

I  k-..  Exanttner,  is  visiting  in  editorial  department,  because  by  that  time  you 

5  J.  lOrk,  and  while  there  is  making  ^ive  sufficiently  educated  this  subscriber.  Once 
AVtp  York  American  offices  his  head-  you  have  him  your  work  is  finished  and  it  is 
j«ntrs  He  refused  to  discuss  the  pur-  HP 

lA  »  eastern  trip.  With  him  is  taining  service  is  necessary  to  hold  circulation 
McNary  foreman  of  the  Examin-  but  don’t  forget  to  use  any  method  available 
exposing  room.  Another  Hearst  and  don’t  stop  untd  you  |e^e  subscription. 

city  is  William  Circulation  Manager, 

*  vstlty,  editor  of  the  Chicago  American.  Savannah  Morntne  News. 


|p™l  will  value.  Another  is  to  calculate 
$10  per  subscriber,  (b)  average  gross 
ttuipis  from  five  years,  (c)  ten  limes  an- 


538  So.  Clark  St. 
CHICAGO 


15-19  East  26th  St. 
NEW  YORK 


The  Business  Men 

of  your  community  will  value  the 
authentic  statements  of 

Roger  W.  babson 

on  the  business  and  financial  situation,  above  any 
other  single  piece  of  news  that  you  can  prht. 

Supplied  weekly  through  the  Publishers  Financial 
Bureau,  Divisk  n  of  BABSON  INSTITUTE,  Babson  Park, 
Mass. 

SPECIMEN  RELEASES  AND  RATES  ON  REQUEST 


_ FOR  PROMPT  SERVICE _ 

TYPE  •  BORDERS  •  ORNAMENTS 
BRASS  RULE 

Printers’  Supplies  •  Presses  •  Paper  Cutters 

Hamilton  Wood  6?  Steel  Equipment 

including  our 

AMERICAN  CUT-COST  EQUIPMENT 

Carried  in  Stock  for  Prompt  Shipment 

American  Type  Founders  Company 

Boston  Baltimore  Buffalo  Detroit  St.  Louis  Denver  Pottland 

New  York  Richmond  Pittsburgh  Chicai^  Minneapolis  Los  Angeles  Spokane 

Philadelphia  Atlanta  Cleveland  Cincinnati  Kansas  City  San  Francisco  Winnipeg 


CIRCULATION  SUPREMACY  IS 
A  VALUABLE  POSSESSION 

The  circulation  supremacy  of  any  newspaper  in  any  territory  is 
its  most  valuable  asset.  It  is  listed  alrave  physical  property 
— buildings  and  equipment.  But,  unlike  other  assets, 
it  can  be  wrested  from  its  possessor  and  the  law 
provides  no  recourse  for  its  recovery. 

Our  plan  builds  and  bolds  circulation.  It 
makes  the  £rst  newspaper  more  secure  oi 
it  makes  second  or  third  newspapers  Erst. 

Communications  Invited  in  Confidence  and  without  Obligation 


Pierce  Bldg. 


HICKEY-MITCHELL  CO. 

(Buildt  and  Holds  Circulatiom) 


St.  Louis,  Mo. 


Circulation  Manager, 
Savantiah  Morntng  News. 
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MANII  V  M  r*!!  I  AM  r^FAI^  IM  7Qfk  YFAP  CMnnx)sitors,  stereotypers,  and  pressmen,  interview  a  member  of  his  staff.; 

'JlLil-i/A.lVl  11^  /  9Ul  1  lli/AIx  removed  from  contact  with  the  Ciillam  was  keenly  hurt  to  learn  • 

LEFT  FOOTPRINTS  IN  PUBLICITY 


He 


public,  were  asked  to  search  their  houses  the  sub<irdinate  was  told  that  he  , 
and  unearth  all  the  useful  articles  they  “wanted  on  the  carpet.” 
had  cast  aside  and  to  state  in  advertise-  He  was  a  devoted  husband  to  his  „ 
ments  what  they  cared  to  sell  or  ex-  who  for  nw)re  than  17  years  was  a  -r 
change  them  for.  invalid,  as  the  result  of  a  railroad  a 

The  result  was  one  of  the  greatest  dent,  and  he  was  also  deeply  ^h^: 
assortments  ever  offered  to  the  public  in  his  closing  years  by  the  death  of 
thnmgh  newspaper  advertising — ^books,  son,  Capt.  Walter  Ernest  Ciillam.  , 
parrots,  clothes,  shoes,  cats,  guns,  jew-  was  killed  on  the  Vesle  River  in  A- 
elry,  opera  glasses,  furniture,  invalid  1918,  in  action  with  the  30()th  MjA 
.\NLY  M.\R«  US  (ill,l..\M.  one  of  Wanamakcr.  already  a  figure  in  Phila-  chairs,  trunks,  etc.  etc.,  for  sale  or  ex-  Gun  Battalion.  77th  Division.  Ht 


Created  Wanamaker  Store  Advertising  Style — Built 
New  York  Telegram  Classified  Page  to  Supremacy 
from  Scratch  Start 


By  EUGENE  V.  LAMBERT 


the  few  remaining  survivors  of  that  delphia  commerce,  and  in  188C>  Mr.  Gil-  change  for  some  more-to-be-desiretl  com-  survived  by  one  son.  .Arthur  L.  i, 


group  of  gemuse'  who  built  the  begin-  lam  joined  the  Wanamaker  forces  and  modify.  who  is  an  official  of  the  .American 

nings  )f  the  wrote  the  "news  of  the  store."  develop-  The  original,  or  free,  advertisements  tile  Study  Society,  and  four 


mng 

structure  of  mcHl- 
eru  advertising. 
<lied  in  his  79th 
year  March  J.f. 
at  his  home  in 
nu^hiiie.  V. 
He  was  best 
known  to  pres- 
cnt-da>  news- 
paiKT  men  for  hi> 
clo>e  .issociation 
with  the  .Veil- 
Vorlc  Herald  and 
liveiiiitii  Tclc- 
Xruiit  of  James 
<  ionlon  Bennett, 
which  he  serverl 


original,  or  tree,  advertisements  tne  siutiy  :>ocieiy,  anu  tour  mu^r 
ing  the  style  that  has  marked  Wana-  were  sixin  cancelled  as  results  were  re-  Miss  Eva  M.  Gillam,  Mrs.  .Alict 

maker  advertising  and  exerted  a  pro-  jxirteil  as  satisfactory  and  within  a  week,  Munyon,  Mrs.  .Ada  B.  Munyon.  and  ; 

found  influence  on  all  department  store  there  was  not  a  free  advertisement  in  James  Gillies. 

Copy.  During  his  nine  years  with  the  the  exchange  columns  and  the  public  was  - 

Wanamtiker  store  Mr.  Gillam  became  buying  the  space  to  the  extent  of  more  Veteran  Journali.t  Die. 

known  as  the  father  of  department  than  a  page  a  day.  1-urnished  Rooms. 

store  advertising."  The  next  three  years  Board.  .Apartments,  Real  Estate,  and  Henry  WimxI  Booth.  88.  widely 


M.  .M.  (ill.LAM 


were  spent  as  merchandising  and  adver-  other  classified  headings  were  added,  all  newspaper  man.  and  father  of  Genrgt 
tising  counsel  for  several  merchants  and  at  one  cent  a  word  until  at  least  five  I’xHith.  one  of  the  owners  of  the  /'  • 
nwnufacturers  and  as  secretary  of  the  pages  daily  were  given  over  to  this  bnsi-  Xeu's.  and  El.  W .  Bixith,  editor  of 

New  A'ork  Retail  Merchants  .\ssocia-  ness,  wheii  the  rate  was  changed  to  a  Oraiui  Kafids  (Mich.)  /Vjw.r.  died  at 

tion.  )j„i-  basis.  home  near  Detroit.  March  17.  He  is 

During  this  jx-riod  Mr.  Gillam  im-  The  Commercial  .  Idvcrtiser  and  the  vivetl  by  his  widow  and  nine 

jHirted  the  lir.st  “horseless  carriage”  Jourual  made  desperate  efforts  to  share  .Mr.  Booth  was  born  in  E'ngland,  but  v 

lirought  to  .America  and  made  a  notable  in  the  harvest,  but  the  Telegram  cam-  to  this  country  at  an  early  age.  In  ;• 

advertising  demonstration  with  it.  He  paign  had  been  tini  carefully  planned.  he  started  the  Toronto  .S'i(ii(/<iy  Ti« 
was  then  with  the  Poix>  Manufacturing  Mr.  Gillam  ended  his  active  connec-  which  failed.  In  1895  he  began  ur:- 

Company  of  Hartford.  Conn.,  destined  tiou  w  ith  the  Herald  and  Telegram  in  for  the  /^I’/roif  VVi/niiic.  and  later 
to  become  one  of  the  pioneer  automobile  October,  1907.  when  Mr.  Bennett  an-  business  manager  of  the  Quarterly  Ki 
manufacturers  of  the  country.  He  also  nounced  that  he  desired  to  appoint  a  ter  of  Current  History.  E'or  two  ;• 
intriKluced  the  Cohimhia  chainless  hi-  "board  of  control"  to  manage  the  ikukts.  he  was  managing  editor  of  the  (  A 
me  day  Mr.  (jillatn  refused  to  share  his  business  (  ommereial  Journal. 


advertising  counsel  from  1897  to  1911. 

.Mr.  Gillam  was  Ixirn  .April  15.  184(i 
in  Bradford  t'ounty.  Pa.,  aiul  tixik 
]iride  in  relating  that  he  was  "farm  raisetl. 

on  grain,  dairy  and  fruit." — a  nurture  G'c'le.  sweeping  the  country 
that  was  to  he  reflected  in  later  years  trom  coast  to  coast,  through  what  was  authority  with  any  committee,  and  al- 
in  his  first  great  achievement  in  adver-  regarded  in  those  days  of  primitive  press  though  he  continued  as  advertising  coun- 
tising.  E'arm  chores  tiMik  him  from  the  ^Kcntry  as  the  biggest  free  write-up  on  >el  until  1911.  he  moved  from  the  Herald 

little  red  school  house  at  a  tender  age,  record.  He  promoted  R.  H.  l‘<x*rderer  s  office  to  his  own  suite  w  ith  the  (lillain 

but  having  an  insatiable  desire  for  'iri^  kid  prcKlucts,  doubling  a  tsti.lHHI.tKM)  Service,  at  a  nearby  address.  Inci- 

study,  he  used  to  induce  his  brother  to  business  in  one  year.  "( dazed  kid”  was  <lentally.  records  show  that  the  New 

another  leather  product  to  achieve  York  Heraltl's  high-water  mark  for  ad- 
houschold  fame  under  his  publicity._  vertising  was  reached  in  October,  1907. 

In  1896,  while  he  was  secretary  of  the  On  tliree  occasions  in  later  years  Mr. 
retail  merchants  association  the  New  Gillam  was  approached  with  the  proposal 
A  ork  Herald  raised  its  advertising  rates  that  he  take  over  the  active  management 
and  the  merchants  withdrew  their  copy  ,,f  the  Herald  and  Telegram,  but  tio 
en  hloe.  Herald  representatives  tried  in  agreement  was  ever  reached,  due.  in  all 
jierieiice  as  Ixiokkeeper  in  a  A'ineland,  to  lift  the  Ixiycott.  hut  Gillam.  work-  iirobability,  to  the  uiicompromising 

X.  I.,  lumber  yard,  diorthand  writer  "ithin,  convinced  the  merchants  spirit  that  characterized  Ixith  Mr.  Ben- 

the  Pinkerton  Detective  .Agency.  thei.  not  the_  Herald,  would  be  the  nett  and  his  former  counsel. 

'■  worse  sufferers  if  they  continued  to  do  Standing  well  over  si.x  feet  tall,  and 
without  Herald  advertising.  The  husi-  magnificently  proportioned.  Mr.  Gillam 
ness  was  restored,  and  James  Gonlon  was  descrilx'd  by  his  Herabl  associates 
Bennett,  sitting  in  imix'rial  majesty  in  a>  "having  the  physiipie  of  a  giant,  the 
Paris,  invited,  which  was  a  euphemism  brain  of  a  master  and  the  heart  of  a 
for  command,  Mr.  (lillam  to  visit  him  woman.”  When,  as  advertising  director 
in  I'rance.  Mr.  Gillam  declined,  but 
when  Mr.  Bennett  visited  in  Xew  A’ork 
in  1897,  he  succeeded  m  inducing  ( lillam 


Joseph 
•e  reter; 
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3  ppetl  I 
Ae  had  I 
'Aan  25  } 


New  Mill  Unit  Started 


do  his  work  while  he  stole  a  few  hours 
with  his  txxiks,  to  the  great  disjileasure 
and  scorn  of  his  farmer-uncle.  He  was 
a  soldier  in  the  Union  .Army  at  the  age 
of  17  and  served  in  the  iiuartermaster 
deiiartment  until  the  close  of  the  war. 

His  earlv  business  career  include  ex- 


The  Inland  Empire  Paper  If 
of  .MillwiHtd,  Wash.,  has  started  enj 
struction  on  a  mill  unit  which  will 
it  is  re]Mirted.  $1()5,(X)0.  The  on:; 
product,  about  100  tons  a  day,  is  :: 
newsprint. 


for 

private  secretary  to  Henry  Brock  of 
Boston,  known  in  1871  as  the  "com¬ 
mercial  agency  meteor," 

The  following  year  Gillam  turned  to 
newspaper  work  as  reporter  for  the 
Boston  Paily  .Xezes.  anil  from  1872  to 
1878  he  was  citv  exlitor  of  the  Boston 
P.rst. 

Returning  to  Pennsylvania  in  1879,  he 


if  the  Herald,  he  expressed  a  desire  to 


became  managing  eflitor  of  the  Philadel-  *')  become  the  Heralds  advertising  coun- 
fhia  Record  and  in  his  seven  years'  ;  ... 

tenure  of  that  post  he  entered  on  •  the  »i  H'-Tuld. 

first  phases  of  his  all-inclusive  adver-  Gillam  executed  the  most  thoroughly 

tising  career.  successtul  classified  advertising  cam- 

William  M.  Singerly,  owner  of  the  Biat  newspapers  had  ever  .seen. 

Record,  complained  to  his  managing  I'or  two  weeks  the  E.venmg  Telegram 
editor  one  day  that  the  milk  from  his  thsplayed  announcements  that, 

herd  of  prize  Holstein  cows,  amounting  h  certain  date,  the  Tek^gram  would 
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to  hundreds  of  quarts  a  day,  was  being  ^  niedium  iif  exchange  for  those 


.An  organization  specializing  lolelT 
in  newspaper  building  design,  man¬ 
ufacturing  and  productim  problems. 


wasted.  Mr.  Gillam'  suggested  that  he  'red  to  “exchange  what  you  don't 

send  the  milk  to  the  citv  market  and  'p'"*  "I'Ht  you  do.  No  inlornia- 
originated  the  idea  of  advertising  the  """'’r  mstructions  whatever  were  given 
pniduct  by  writing  a  history  of  the  Hoi-  •'!  the  advertising  force, 
stfin  cattle,  which  appeared  in  daily  ItRpnriii^  readers  were  advised  tn 
sinj^le  column  instalments  in  the  Record.  until  the  stated  day.  lele^ram 

The  concluding  paragraph  of  each  story  "'^^e  on 

informed  the  reader  that  the  rich  milk  expectancy.  When  the  day 

of  these  prize  animals  was  for  sale  at  ‘"’.'"''’‘‘d.  o'ere  appeared  a  sold  salf-page 
the  city  market  after  four  o’clock.  cl.issilied  advertising,  under  a  full- 
a.  III.  When  the  ^erics  ended,  the  ! ‘‘lYs  -iP.  T-T,. 

Singerly  cows  were  unable  to  meet  the  f  H.ASE.,  SELL.  OR  E,\LH.A\GE._ 
demand  for  their  product.  Every  advertisement  was  a  bona  fide  of- 

.Anothcr  achievement  of  Mr.  Gillam's  done? 


S.  P.  WESTON 


NO  STATE  PAPERS 
IN  TEXAS 
Texas  is  too  large  to  be 
covered  by  one,  two,  three  or 
four  newspapers. 

Texas  has  some  of  the  beX 
newspapers  published. 

Among  them 

The  BEAUMONT 


ENTERPRISE 


AND 


The  BEAUMONT 
JOURNAL 


For  information  about  Texas,  ail 
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120  West  42d  Street 


New  York 


inlouisVill 


thnnigli  the  .Record  was  the  success  of 
the  "I-ittle  Tycoon"  a  comic  opera  which 
had  failed  in  other  cities  and  was  in  a 
fair  way  to  do  likewise  at  the  Arch 
Street  <  )pera  House,  an  imrcmuiierative 
theatrical  venture  of  the  Record’s  pro¬ 
prietor.  Gillam  brought  the  show  to 
public  attention  through  a  series  of  ar¬ 
ticles  on  the  Orientals  and  their  habits 
and  the  “Little  Tycoon”  set  a  record  for 
a  long  run  in  Philadelphia.  Kellar  the 
magician  was  another  to  feel  the  wiz¬ 
ardry  of  Gillam’s  ideas  when  his  ap¬ 
pearance  on  the  Arch  street  stage  seemed 
doomed  to  failure.  Gillam  delved  into 
the  lore  of  Indian  magic  and  told  Phila¬ 
delphia  about  it,  also  where  to  see  a 
demonstration. 

These  stunts  caught  the  eye  of  John 


W  itli  the  strictest  sccrecv,  mailers. 
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The  largest  morning  daily  circulation 
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The  only  great  morning 
newspaper  in  the  Pacific 
Southwest  whose  owner¬ 
ship,  control,  direction 
and  whole  interests  are  in 
the  territory  which  it 
serves. 
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CiEORr.F.  P.  Matiies,  75,  for  20  years  a 
member  of  the  MUxeaukcc  (Wis.)  Soiti- 
tu'l  staff,  and  known  as  one  of  the  best 
political  writers  in  Wisconsin,  died  re¬ 
cently  at  his  home  in  Milwaukee,  after  a 
short  illness. 

EnwARi)  I).  P..vRkER.  for  many  years  a 
proofreader  on  the  c'/iir<»"o  Tribune,  died 
suddenly  on  March  IS.  He  was  the  au¬ 
thor  of  considerable  verse,  and  had  also 
gained  a  reputation  as  a  song  writer. 
Fr.axk  Ci.  P.m'HiN’.  editor  and  author 
,  ^  ^  many  juvenile  tales,  who  died  this 

^^WtoiAM  A  St,  G^RCE,  29,  reporter  v\'eek  in  Jack.sonville,  Fla.,  worked  at 
I  the  stsff  of  the  Charlotte  (N.  various  times  with  the  Xe^’  York  U'orlJ. 
|''jiTrer  died  Saturday,  March  21.  He  lYashington  Post  and  Rochester  Denio- 
t  niprly  was  a  member  of  the  staff  of  cral  &  Chronicle. 

Brooklyn  Times. 

jt|\VasoN  VV.  Cooke.  22  a  reporter  on 
U;  PitUfrurs/i 


>ini(\  B.  Alexander,  for  50 
X  r  of  the  Osteego  (N.  Y.)  Times, 
■  X;  It  his  home  in  that  city.  He  re¬ 
el  I,!  in  1922. 

'  1 1  C  Cavan  .xgh.  for  45  years  editor 

-  1  the  fort  Bragg  (Cal.)  Advocate,  died 
u  y  h  13  after  a  year’s  illness.  He  was 
■  C  rtirs  old  and  his  family  will  retain 
"I;,  i  'lr-hip  of  the  paper. 


COAST  PRESS  FORMING 
NEW  ASSOCIATION 

Delegatet  from  Oregon,  Washington, 
California  and  British  Columbia 
to  Act  at  Portland  April 
17-18 


pany,  wholesale  grocers;  J.  G.  Jenkins, 
real  estate  operator;  J.  T.  Mcl^ne,  hard¬ 
ware  dealer ;  Dr.  G.  P.  Gamble,  dentist, 
and  Dr.  J.  W.  Stevenson  and  Dr.  Noah 
Sunstein,  both  physicians. 


Gasette-Times,  died  re- 
Lv  after  several  days’  illness.  Previ- 
to  'oining  the  Gazette-Times,  he 
i  rked  as  a  reporter  on  the  Detroit 
tmes  and  Nnvs,  the  Toledo  Xews-Bee 
il  f  Michigan  papers 


rted 

will 


to  btj| 


best 


ORGANIZE  DIRECT  MAIL  MEET 

Boston  Committee  Incorporates,  As 
Plans  for  Convention  Progress 

Plans  are  under  way  for  the  eighth  an¬ 
nual  Direct  Mail  .Advertising  convention 
and  exposition  in  Boston.  Oct.  28.  29  and 
Joseph  Emile  Gentesse,  51.  one  of  30,  and  the  arrangements  committee  has 
[ I'-  veterans  of  the  ll'orcester  (Mass.)  organized  as  the  Boston  Convention  and 
composing  room  Exposition  Board.  Inc.  Charles  W.  Col- 
Jr  -r-^d  dead  in  his  home  city  recently.  Her,  field  secretary  of  the  Direct  Mail 
had  been  on  the  Telegram  for  more  Advertising  .Association,  is  its  manager¬ 
secretary. 

The  original  Boston  committee  consist¬ 
ed  of  -Arthur  Rohn.  Smith  &  Porter 
Press,  chairman :  Watson  M.  Gordon. 
S.  D.  Warren  Paper  Company,  vice- 
chairman;  Frank  B.  Cummings,  Storrs 
I  Mis.  Elizabeth  Toye,  mother  of  Joe  &  Bement  Company,  treasurer;  Herbert 
i  Jove  of  the  Boston  Traveler  staff,  died  Farrier,  Japan  Paper  Company,  recording 
p  'rch  17  in  Jamaica  Plain,  Mass.  She  secretary;  Herbert  Waters,  Boston  Mail- 
‘  I  survived  by  two  other  sons,  Frederick  ing  Company;  L.  B.  Folsom.  Folsom 
if  a  Boston  advertising  man,  and  J.  F.  Engraving  Company,  and  L.  F.  Hamilton, 
toi-e,  and  two  daughters,  the  Misses  Walworth  Manufacturing  Company.  To 
fv\-  A  and  Catherine  E.  Toye.  these  charter  members  have  been  added 

ifRicH.ARD  Bi  TLER.  said  to  liavc  been  Frank  Black.  William  Filene’s  Sons  Com- 
i^anada’s  oldest  printer  died  at  his  home  P^ny:  Farl  G.  Manning,  John  Hancock 
iV,  Hamilton.  Ont .  at  the  age  of  92  years.  Insurance  Lom^ny ;  Perry  W  alton. 

'’  .  .  .  Perry  Walton  Company;  George  W. 

Taylor,  Taylor  Press;  Harold  Tolman. 
Tolman  Print.  Inc. ;  William  F.  Rogers, 
advertising  manager  Boston  Evening 
Transcript,  and  Hamilton  B.  Wood.  Com- 


I  25  years. 

Richard  Forester.  5,  son  of  Richard 
Forester,  Columbus  correspondent  of 
Cincinnati  Times-Star,  died  at 

II  in  Cincinnati  a  few  days  ago. 


his 


Organization  of  the  entire  newspaper 
profession  of  the  Pacific  Coast  will  be 
effected  in  Portland  on  .April  17  and  18 
at  the  conference  of  the  Pacific  Slojx; 
Newspaper  .Association.  First  steps  to¬ 
ward  forming  this  association  were  taken 
at  a  recent  conference  in  Seattle  and 
the  Portland  meeting  will  put  it  on  a 
detinitc  and  formal  basis. 

Three  or  more  delegates  from  each 
of  the  press  associations  on  the  Pacific 
Coast  will  be  present  at  the  Portland 
meeting.  They  will  adopt  a  constitution 
and  arrange  for  future  meetings.  The 
organizations  to  participate  are:  Oregan 
Editorial  .A.M.ociation,  Washington  Press 
.AssiKiation,  British  Columbia  Press  .As¬ 
sociation.  California  Press  .Association 
and  the  Southern  Calfornia  Press  As¬ 
sociation. 

Hal  Hoss.  i>resident  of  the  Oregon 
‘  Editorial  Association,  has  been  active  in 
promoting  the  new  organization.  It  is 
proposed  to  take  up  subjects  of  general 
interest,  such  as  reforestation  and  the 
promotion  of  Pacific  Coast  industries, 
particularly  agriculture. 


J.  B.  Alexander  Dead  in  Oswego 

John  B.  .Alexander.  74,  former  editor 
aiul  publisher  of  the  Osivcgo  Daily  Times, 
died  in  Oswego.  March  19.  He  retired 
from  active  newspaper  publishing  in  1922, 
when  he  disposed  of  his  controlling  in¬ 
terest  in  the  Times.  In  1879  he  had 
abandoned  law  practice  to  devote  his  at¬ 
tention  to  newspaper  work.  For  some 
time  previous  to  that  date  he  had  been 
gradually  making  purchases  of  stock  in 
the  Oswego  Publishing  Comptmy.  W^hen 
he  first  came  into  control  of  the  Times, 
the  daily  was  poivriy  housed  and  in  1885 
he  had  a  new  building  erected. 


NEW  DAILY  FOR  McKEESPORT 


.Rs  had  served  in  various  capacities,  from 
tf.il  to  managing  editor,  on  Canadian 
jr-i.riHriers,  and  was  formerly  American 
i«  consul  at  Hamilton.  .Although  a 
ree  « f  Gradian.  Mr.  Butler  fought  with  the 
inion  forces  in  the  Civil  War. 

'  Mrs.  Mary  F.  Woods,  widow  of 
J  lnnel  Edwin  H.  Woods,  long  the  pub- 
J  E-lifr  of  the  Boston  (Mass.)  {{erald, 

’  iitd  suddenly  at  her  home  in  Brookline 

iNT:  ^ 

jMjs  Mary  C.xroline  F.ay,  daughter 
Q  r!  ti  th«  late  Colonel  Charles  .A.  Rogers. 
dCj  t"T.er  and  publisher  of  the  old  Boston 
—  I  (Mass.)  Journal,  died  at  her  home  in 
ilVTT*  ^  '***  week. 

'll  1  j  Peter  P.  Lenz,  aged  57  years,  for  the 
.  .  }a<t  seven  years  connected  with  the  ad- 

\  L  ii,*frtising  department  of  the  Pittsburg 
fost  and  Sun  died  at  his  home  in  Belle- 
W.  a  suburb.  March  22. 

[  Frank  .A.  Gaily,  .52,  veteran  Kansas 
City  newspaper  man,  died  March  14. 
j  Frank  L.  Flac-c,  47,  .Associated  Press 
ifs-rator  for  the  Joliet  (Ill.)  Ilerald- 
rws  for  seven  years,  and  prior  to  that 
:ne  an  operator  for  the  .Vcrc  York  Sun's 
<  hicapd  office,  died  March  18  in  his  home 
/ 'cr  a  week’s  illness. 

Milton  L.  Scott,  56,  former  publisher 
l*t  a  string  of  Utah  newspapers  died  at 
ik:>home  in  Provo,  March  15. 

Lofis  Orr,  54,  a  newspaper  printer  at 
Fast  Liverpool.  ().,  cndeil  his  life  be- 
tvjse  of  despondency  recently. 

Daniel  S.  Dolt.herty,  73,  for  18 
'|fars  associate  editor  of  the  Southbridge 
I  (Mass.)  Herald  died  at  the  home  of  his 
^G'i..;hter  in  Centerville.  R.  I..  Alarcli  12. 

■  Thomas  Lonergan,  a  correspondent 
I  J  r  Providence,  R.  I.,  papers  for  more 
a  quarter  of  a  century  at  Warren. 
I.,  was  found  dead  recently. 

^James  F.  Sweeney,  35,  for  eight  years 
d'lbury  staff  man  on  the  Worcester 
Mass.)  Telegram  died  suddenly  at  his 
me  recently. 

Aonzo  M.  May,  87,  veteran  news- 
editor  of  Iowa,  died  March  15,  in 
home  in  Waukon,  la.  For  many 
'ars  he  published  the  Waukon  Standard. 
Jesse  Lawton,  editor-publisher  of  the 
(Okla.)  Bee  and  pro^bly  the 
•■-rn  continuous  owner  of  a  newspaper 
'■’petty  in  Oklahoma,  died  from  a  stroke 
apoplexy  in  his  office  March  16. 


monwealth  Press,  Worcester. 


New  Libel  Law  for  Oklahoma 

The  Oklahoma  House  of  Representa¬ 
tives  on  March  17  adopted  by  section  a 
libel  law.  designed  “to  stop  all  newspapers 
and  other  ixiblications.  which  attempt  to 
injure  or  blacken  the  character  of  any 
person  or  corporation  by  publication  of 
willful  faKehood." 


Alexander  to  Edit  Journal,  Which  Will 
Incorporate  Next  Month 

.Application  for  a  Pennsylvania  charter 
for  the  McKeesport  (Pa.)  Journal  Pub¬ 
lishing  Company  will  be  made  in  .April  by 
a  number  of  prominent  business  and  pro¬ 
fessional  men  of  McKeesport  to  publish 
the  McKeesport  Journal,  an  afternoon 
newspaper.  James  F.  .Alexander,  of 
Zanesville.  Ohio,  will  be  the  editor.  He 
was  postmaster  of  Zanesville  during  the 
Wilson  administration.  The  capital  stock 
will  be  $250,000  and  the  publication  will 
be  started  on  May  1. 

Incorporators  are  Dr.  F.  Thoburii 
Nason,  president  of  the  Columbiana  Foun¬ 
dry  Company  and  president  of  the  City 
Bank  of  McKeesport ;  .A.  C.  McCune. 
pre'iileiit  nf  the  Potter-McCune  Com- 


Lindsajr  Calls  Regional  Conference 

(ieorge  D.  Lindsay,  publisher  of  the 
.Marion  (liid.)  Chronicle,  and  president 
of  the  Inland  Daily  Press  Association, 
has  issued  a  call  for  a  regional  conference 
of  delegates  from  each  regional  publishers' 
association  in  the  United  States,  and 
Canada,  to  meet  in  New  A'ork  .April  20. 
The  conference  will  act  as  a  sort  of 
clearing  house  for  all  regional  association 
matters,  he  said. 

Berkowitz  With  Ludlow  Company 

Jack  Berkowitz,  who  until  recently  was 
with  the  Multicolor  Sales  Company,  with 
New  A'ork  City  for  his  territory,  has 
joined  the  New  A'ork  sales  organization 
of  the  Ludlow  Typograph  Company  of 
Chicago,  and  has  been  assigned  the 
HriKiklyn  and  I^ng  Island  territory. 


Loa  Angelet,  Calif. 

Gained  l,S31  Daily  Average  ClrculatiaRL 
Swtirn  GnverniiiHiit  Slait-nii-nr.  Six  Months 
Rndiiit;  Sept.  ;<0.  1923.  18T.6t«  Dall.r.  Six 
MoiithH  Emilna  Sept,  30.  1024.  174.280  Dally. 
Inereawe  in  I>all.T  Averace  Circulation.  #.631. 

IT  COVERS  THE  FIELD  COMPLETELT 

REPRESENTATIVES : 

R.  W,  Rtoloney,  604  Timei  Bldg.,  New  York. 
0.  Logan  Payne  Co..  401  Tower  Bldg.,  6 
North  Michigan  Ave..  Chicago. 

A.  J.  Norrii  Hill.  710  Hearat  Bldg.,  San 
Francisco.  Calif. 


iVSDi 
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The  SCOTT 


Double  Octuple 
Multi-Unit  Press 


is  running  every  day  at  the  Boston  Herald,  and  publishers  now  know  that  it  is  possible 
to  make  combinations  on  this  press  that  no  other  press  can  do. 


ASK  THE  MEN  WHO  RUN  THEM 

SCOTT  PRESSES 
ARE 

DEPENDABLE. 

WALTER  SCOTT  &  CO. 

Plainfield,  New  Jersey,  U.  S.  A. 

CHICAGO  1441  Monadnock  Block  NEW  YORK  1457  Broadway,  at  42nd  Street 
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44  AD  SCHOOL  GRADS  manager  of  the  Tacoma  Times  for  two 

A  c  he  joined  the  Los  Angeles 


BOSTON  NEWS  MEN  FROLIC  SURVEY  OF  WOMEN  JOURN 


GIVEN  DIPLOMAS 


Record,  where  he  was  circulation  man¬ 
ager  for  four  years. 


Press  Club  Celebrates  40th  Anniver- 


Charles  Morris  Price  School  Conducted 
by  Philadelphia  Poor  Richards 
Holds  First  Commencement 
Elxercises — ^Founder  Honored 


sary  With  Banquet  and  Show 


FITZGERALD  JOINS  KINOGRAMS 


The  lirst  graduates  of  an  endowed 
school  of  advertising  under  the  direct 


Former  Washington  Post  City  Editor 
Now  News  Reel  Executive 


J.  V'.  Fitzgerald,  former  Washington 


control  of  an  advertising  club  received  newspaper  man,  is  the  latest  editor  to 
their  diplomas  Tuesday  evening,  March  enter  the  motion  picture  industry.  He 


24.  The  exercises  were  held  at  the  Poor  has  joined  the  Kinogram  Publishing 
Richard  clubhouse,  Philadelphia,  part  of  Company,  makers  of  Kinograms  news 


which  organization  the  Charles  Morris  reel,  as  associate  editor. 


Price  School  of  Advertising  and  Journal-  He  was  city  editor  of  the  IVashingfon 


ism  is.  There  were  forty-four  graduates.  Post  during  the  four  years  Edward 


men  and  women. 


Heale  McLean,  owner  of  the  Post  and 


In  recognition  of  the  service  rendered  Cincinnati  Enquirer,  was  acting  as  man- 
not  only  young  men  and  women,  but  ad-  aging  editor  of  the  Post. 


vertising  itself,  in  founding  and  endowing  He  was  on  the  Post  staff  seven  years. 


the  school,  Michael  Geary  Price,  father  serving  in  turn  as  sports  editor  and 
of  Charles  Morris  Price,  in  whose  mem-  editorial  writer  before  becoming  city 


ory  the  school  was  endowed,  was  pre-  editor.  He  came  to  Washington  from 
sented  with  the  first  diploma,  honoris  New  York,  where  he  was  on  the  staff  of 


causa.  In  acknowledging  the  distinction  the  World  for  ten  years. 

Mr.  Price  said  that  he  believed  “the  pro-  _ 

fession  of  advertising  offered  the  greatest 

opportunities  for  the  most  good”  and  MOVING  DAY  FOR  TRIBUNE 

urged  the  graduates  to  strive  for  quality  _ 

in  their  work,  and  truth  in  their  copy. 

The  graduates  were  presented  by  Chicago  Daily  Tranaferring  Equipment 


In  celebration  of  its  40th  anniversary, 
the  Boston  Press  Club  held  its  annual 
frolic  at  the  Colonial  Theatre,  the  after¬ 
noon  of  March  20,  followed  by  a  banquet 
at  the  clubhouse,  3  Beacon  street. 

Theatrical  stars  from  numerous  shows 
playing  in  Boston  and  other  artists  con¬ 
tributed  to  the  program  which  lasted 
three  hours.  Eddie  Cantor,  of  “Kid 
Boots,”  was  master  of  ceremonies  and  an¬ 
nounced  each  act,  besides  singing  two  of 
his  own  songs. 

In  connection  with  its  “Frolic,”  the 
club  issued  a  souvenir  program  which 
contained  a  history  of  the  club,  list  of 
past  presidents  and  a  picture  of  its  pres¬ 
ent  president,  John  J.  Grant. 

Founded  in  1885  with  a  member.ship  of 
about  50,  the  club  since  has  had  eight 
headquarters  previous  to  moving  to  its 
present  home,  Feb.  16,  1910.  Its  mem¬ 
bers  now  number  several  hundred. 

John  J.  Grant  was  re-elected  president 
of  the  club  at  the  annual  business  meet¬ 
ing  last  week.  Other  officers  elected 
were:  Vice-president,  Edward  F.  Davis, 
Boston  Advertiser;  secretary,  John  F. 
Cronin,  former  newspaperman  and 
lawyer. 


Thomas  J.  Mulvey,  editor  instructor,  and 
the  diplomas  were  conferred  by  Mr.  Price 
who,  also,  presented  each  graduate  with 


to  New  Home  This  Week 


The  Chicago  Tribune  will  move  into 


a  book,  “Happy  Thoughts,”  a  collection  its  new  tower  from  March  27  to  29.  On 
of  prose  and  verse  from  the  writings  of  March  27  a  few  offices  will  leave  the 


Oiarlcs  Morris  Price. 


Dearborn  street  building  in  the  downtown 


The  address  to  the  graduates  was  made  district,  while  the  other  offices  will  fol- 
by  Bartley  J.  Doyle,  a  former  president  low  in  the  next  two  days. 


of  the  Poor  Richard  Club.  Mr.  Doyle  An  elaborate  system  has  been  worked 


stressed  vision  and  service  to  others,  out  by  the  purchasing  department  of  the 
Rowe  Stewart,  vice-president  of  the  Poor  newspaper  to  create  as  little  confusion  as 


Richard  Club,  assured  the  graduates  that  possible  during  the  transfer.  Each  floor 
the  Club  was  ready  at  all  times  to  help  is  indicated  by  a  color,  and  colored  tags 


NEW  VANDERBILT  EXECUTIVES 


them  advance  in  their  profession.  will  be  attached  to  all  articles  of  furni- 

-  ture.  \  system  of  locations  has  been 

4EW  VANDERBILT  EXECUTIVES  worked  out  with  stars,  diamonds,  circles, 

_  seals,  etc.,  to  tell  movers  just  where 

in.  1  furniture  is  to  go  in  the  Tower, 

dams  and  Smith  Named  Business  and  purchasing  department  will  get 

'irculation  Managers,  S.  F.  Herald  into  the  Tower  first,  followed  by  the 
Qiarles  Adams  has  been  apointed  busi-  the  buildmg  and  other  business 

:ss  manager  of  the  San  FrLisco  Ulus-  Colone 


Adams  and  Smith  Named  Business  and 
Circulation  Managers,  S.  F.  Herald 


DURING  1924 


iicbb  iiuiuaMcr  ui  me  oii«  rrunii^tu  _ •  i  j  ai  j*s.  •  i 

trated  Daily  Herald  and  will  have  direc-  ^IcCorm.ck,  co-ed.tors,  and  the  editona 
tion  of  the  business  and  advertising  de-  P'^"‘ 

partments.  and  Robert  G.  Smith  succeeds  ^  *■’  ' 


Harry  Waters  as  circulation  manager, 
according  to  an  announcement  made  this 
week  by  Ben  Mellon,  general  manager 
of  the  Vanderbilt  Newspapers.  \  gen- 


Plain  Dealer 


Canadian  Newsprint  Exports  Gain 

Canadian  newsprint  exports  to  the 


published 


eral  reorganization  of  the  staff  of  the  were 

paper  was  completed  at  the  same  time.  hundredweight,  _  valu^  at 


Remodeling  of  the  present  plant  of  the  $7,442,^8.  ^  cornpared  wiA  1,^2,428 


Herald  was  put  under  way.  2}  , 

Carl  H.  Brockhagen,  who  resigned  as  February,  19_4. 
business  director  of  the  Herald,  has  -  - 

joined  W  W'  Chapin  in  the  manage-  Hushing  W. 
ment  of  the  Sacramento  unton  as  part  * 

owner.  Thomas  Kaye,  advertising  man-  jlie  Port  & 


hundredweight,  valued  at  $7,359,535  in 


51% 


Flushing  Weekly  Added  to  String 


of  .ALL  the  National  lineage  ap¬ 
pearing  in 

ALL  Oeveland  Newspapers 


The  Port  &  Terminal  Publishing  Com¬ 


aker  of  the  Herald  and  formerly  of  the  pany,  Inc.,  of  Whitestone,  N.  Y..  are  now 
A rtc  1  ork  Daily  Sews,  has  also  gone  to  the  publishers  of  eight  publications,  hav¬ 


ing  just  acquired  the  Flushing  Home 


ONE  CHedium -ONE Cost  »:U»]:i<)TWtf  sell , 


Charles  .Adams  was  for  two  years  ad-  Xews,  a  weeklv  in  Flushing.  Long  Island, 
vertising  manager  of  the  Fresno  Bee  and 


received  his  early  newspaper  training  in 
the  Terre  Haute  Post.  He  has  had  a 
wide  experience  in  the  advertising  and 
business  deixirtments. 

Smith  joined  the  Vanderbilt  organiza¬ 
tion  two  months  ago  as  promotion  man¬ 
ager  of  the  Los  Angeles  Neivs.  He  re¬ 
ceived  his  early  training  on  the  Seattle 
Star  and  rose  to  the  position  of  assistant 
circulation  manager.  He  was  circulation 


J.  B.  Woodward 
no  E.  42d  St. 
New  York 


Woodward  ft  Kelly 
Security  Bldg. 
Chicago 


Pittsburgh  Press 


A  ScrippS'Howard  Newspaper 
Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURGH 
MEMBER  A.  B.  C. 


Foreign  AdTertisIng  Representatives 
ALLIED  NEWSPAPERS,  INC. 
New  York  Office — 52  Vanderbilt  Ave. 
Ohlcaeo  Office — 5  North  Wabash  Ave. 
San  FrancUco — Cleveland — Cincinnati 


Demac 

Hmes 


NEW  YORK  STATE 


Westchester  County’s 


Evening 

jo..-  120.000 

Sund^ 

w  a<o.ooo 


Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 

Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Vernon 


THE  STANDARD  STAR 

of 

New  Rochelle 

(Both  Members  of  ABC) 

Westchester  Newspapers,  Inc. 

Franklin  A.  Merriam,  Pret. 


Mount  Vemott^Now  Rochello 


University  Student  Will  Find  Nuial, 
Employed  and  Positions  HeU 

Miss  Ferdina  Reinholdt,  senior  in  •, 
University  of  North  Dakota  at  Gry 
Forks,  will  lead  the  department  of !  r 
nalism  of  the  State  school  in  maknit 
survey  of  “The  Woman  in  Jnurnali-- 

The  survey  will  cover  daily  newspa::. 
and  magazines  in  the  United  States,  i] 
is  intended  to  present  findings  on  3 
number  of  women  employed  in  the  j.  ■ 
nalism  field  in  comparison  with  men. 

Positions  in  this  work  to  which  \vor< 
are  generally  best  adapted,  working  c  j 
ditions  and  salaries  and  other  factors  ti 
be  included  in  this  survey. 

Other  members  of  the  senior  class  ;• 
conducting  surveys  on  other  problems; 
eluding  newspaper  salaries,  amoum 
syndicate  news  carried  by  North  Dai:; 
weekly  newspapers,  and  undeveloped  ne. 
sources  in  the  State. 


Wright  Resigns  as  Publicity  Chief 

Chester  M.  Wright  has  resigned  as 
director  of  the  American  Federation  of 
Labor  Information  and  Publicity  Serv¬ 
ice  and  as  assistant  editor  of  the  Ameri¬ 
can  Federationist.  He  retains  his  posi¬ 
tion  as  editor  of  the  International  Labor 
News  Service  and  Einglish  language  sec¬ 
retary  of  the  Pan-.Xmerican  Federation 
of  Labor. 


To  Broadcast  A.  A.  C,  W.  Speeches 

Speeches  delivered  at  the  convention 
of  the  Associated  .Advertising  Clubs  of 
the  World,  Houston,  May,  9  to  14,  will 
be_  broadcast  by  the  Houston  Post- 
Dispatch. 


*  J^'HE  First  thought  of 
those  who  advertise 


to  Texans  is  usually 


STIyv  Dallas  iNomtnQ 
Nvuia 


— the  paper »( 
Prospenly  Zm 


Most  in  Manhattan 


Department  stores  depend 
on  newspapers  for  quick, 
direct,  tangible  results. 
The  Department  stores  of 
Manhattan  —  keen,  experi¬ 
enced,  alert  advertisers  that 
they  are — use  more  space  in 
The  Sun  than  in  any  other 
Xew  York  newspaper. 

The  si.x-day  Sun  publishes 
more  Department  store  ad¬ 
vertising  than  any  seven- 
day  New  York  newspaper. 


280  Broadway 


New  York 
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COOLIDGE  BEAMS  ON  WHITE  HOUSE  MEN 
AT  ANNUAL  PRESS  BANQUET 

•((o  Reporters  Present,”  President  Dispels  Tradition  of  “Icy 
Babbittism”  and  Dour  Gravity — Sargent 
Feted  and  Advised 

By  J.  BART  CAMPBELL 

flE  pleasant  personal  relations  the  Harry  S.  New,  United  States  Senators, 
time  corns  of  Washincton  corre-  James  E.  Watson,  of  Indiana  and  Robert 


i  large  corps  of  Washington  corre-  James  E.  Watson,  of  Indiana  and  Robert 
^ents  maintain  with  President  Calvin  Nelson  Stanfield,  of  Oregon;  Speaker 
ijolidge  and  members  of  his  official  Nicholas  Ixingworth ;  John  Hays  Ham- 
iaiilv  have  perhaps  never  been  more  mond.  Congressman  Sol  Bloom,  of  New 
pildiigly  emphasized  than  during  this  York;  Everett  Sanders,  the  President's 
^  «-eek.  executive  secretary ;  E.  T.  Clark,  the 

Although  Federal  officials  and  Wash-  President’s  iiersonal  secretary;  Rudolph 
upon  newspaper  men  are  often  com-  Forster,  executive  clerk  of  the  White 
to  agree  to  disagree  on  matters  of  House ;  Judson  C.  Welliver,  chief  clerk 
ate  and  things  political  the  human  of  the  White  House;  and  M.  J.  Mc- 
Irnent  is  rarely  absent  from  the  friendly  Dermott,  of  the  press  section.  State  De- 


“Don’t  begin  at  once  to  lay  your  plans 
to  go  to  the  Supreme  Court. 

“Don’t  go  on  any  of  those  Mayflower 
cruises.  Although  the  fishing  is  good  in 
the  Potomac  River,  no  one  has  been 
known  to  have  cast  a  line  from  this  craft. 

“Now,  sir,  in  conclusion,  don’t  always 
look  to  Plymouth  and  Ludlow  every  time 
you  have  a  vacancy  to  fill.  Bear  in  mind 
their  population  is  limited,  with  no  prom¬ 
ise  of  growing,  despite  the  present  spot¬ 
light.” 

“Leaving  all  jesting  aside,”  Attorney 
General  Sargent  replied.  “I  guess  I  can’t 
go  far  wrong  by  seeking  the  aid  and  ad¬ 
vice  of  the  newspaper  men.” 


1893  SERVICE  1925 

■s  visualizad  by 


i  often  confidential  nature  of  the  fre-  partment. 


jntnt  “get-together”  conferences  the  Upon  Ross  E.  Bartley,  who  was  with  RFNIAMIN  &  KENTNOR  CD 

L-  gatherers  of  the  national  capitol  the  .Associated  Press  here  until  he  became 


s  e  with  the  powers  that  be. 

Socially  the  correspondents  have  be- 


secretary  to  Vice-President  Charles  G. 
Dawes  recently,  devolved  the  responsi- 


;-e  accustomed  to  meet  the  President  bility,  as  retiring  president  of  the  White 
his  Cabinet,  as  well  as  Senators  and  House  Correspondents’  Association,  of 
i;r^:i»mi'n  on  a  plane  that  not  only  introducing  the  President  and  the  other 

-  jjrages  a  better  understanding  of  the  speakers  of  the  cx:casion,  as  well  as  to 
:a,.on5  behind  a  conflict  of  opinion  formally  induct  into  office  the  new  officers 
^:ich  is  essentially  human,  but  has  been  of  the  association — ^orge  Durno,  Inter- 
s'piul  in  developing  a  saving  grace  of  national  News  Service,  president ;  Philip 
h.",ir  which  often  lightens  alike  the  ( )rme.  Universal  Service,  vice-president ; 

-  fens  of  public  office  and  of  news-  Dale  Van  Every,  United  Press,  secretary- 

“ering.  treasurer ;  Grafton  Wilcox,  New  York 

"when  those  two  old  Vermont  neighbors  and  Charles  R  Michael. 

r\  friends — Calvin  Coolidge,  of  Ply-  ^  Ttmes,  members  of  the  ex- 

-  th.  and  John  Garibaldi  Sargent,  of  ecutive  committee. 

l-'b’.v were  guests  Saturday  night.  One  of  the  hits  of  the  dinner  was  scored 
i-cli  21.  at  the  annual  dinner  of  the  by  John  Russell  Young,  former  president 
ir  House  Correspondents  .Associa-  of  the  Association,  and  a  scion  of  a 
j?,  at  the  new  Mayflower  Hotel  there  family  of  noted  newspaper  men,  who 
p  .liled  a  frankness  of  utterance  and  a  caused  Mr.  Coolidge  to  laugh  heartily  by 
7  lai'.eity  of  good  humor  which  did  giving  the  new  Attorney  General  on  be- 
to  expUxle  the  absurd  myth  that  half  of  the  assembled  correspondents  the 
a  presence  of  the  President  means  cold  following  advice ; 

Kfenre  and  icy  Babbittism.  “A'ou  will  be  addressed  as  ‘general.’ 

I  The  President  “talked  turkey”  to  the  Frequently  as  Mr.  General,  but  never  as 
^rmbled  newspaper  men,  but  under  the  Gen. 


r  "tion  from  publicity  which  is  always  “Jt  is  luit  necessary  for  you  to  strike 
?own  about  ^ch  gatherings  as  the  a  military  jxise  when  addressed  as 
-  die  House  Corres^ndents  Associa-  General,  and  no  one  expects  you  to  salute, 
p  and  the  Gridiron  Qub  stage  yearly.  Salutes  went  out  of  fashion  in  official 
I  It  may  be  stated,  however,  without  circles  when  the  late  Brig.  Gen.  Doctor 
pking  the  rule  against  reportorial  Sawyer  adopted  this  manner  of  salutation, 
h -ioks  on  such  occasions,  t^t  per-  “Under  no  circumstances  should  you  be 


i::;!;ioks  on  such  occasions,  that  per- 


5JS  seldom  before  has_  Mr.  Coolidge  allowed  to  use  your  middle  name — Gari- 
ptised  his  newsgathermg  auditors  so  baldi.  Save  this  ace  for  Columbus  day 
■  when  he_  unbosomed  celebrations,  and  for  trying  to  crash  the 

p  to  them  Saturday  night  with  a  gate  at  the  Royal  Italian  embassv. 

,,7»«  - 

Jniv  little.  The  less  an  Attorney  General  does 

Tidil  think  of  him  as  a  man  ofTlting  ‘he  better  the  department  will  function, 
diffident  manner  and  dour  talking  for  publication  you  will  be 

better  able  to  let  the  public  know  what 

It  was  the  first  appearance  of  the  new  \\  customary  to 

fer,..y  General  at  a  Washington  always  comply  with  the  requests  from 
P'^crinR.  and  he  too  not  only  entered  news  photographers 

into  the  spirit  of  the  dinner,  but  ^hey  all  do.  If  the  country 

a  keen  sense  of  humor  and  a  understand  or  appreciate  what 


a  lACCii  ^cll^c  Ui  iiuiiiui  diiu  d  «  «  .4^1  1  J  f 

•sharpness  of  mind  comparable  with  >0'^  as  the  head  of  the  Depart- 

aiMsinir  nnnlitiPQ  wbirb  tb,.  rnrrP.  ment  of  Jus  ICC,  it  Will  at  least  appreciate 
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IC 


engaging  qualities  which  the  corre-  "  ••’.2,  ru  “ 

ym,  have  finally  come  to  learn  the 
^dent  is  endowed  with  to  a  degree 

■JULiilly  not  realized  by  some  who  have  - 

•  been  fortunate  enough  to  come  in 
p  frequent  contact  with  him  as  they  1V1U11C15  V^C 


Ibe  dinner,  needless  to  state,  was  a 
•fa?  success.  Besides  the  President 
I  Mr.  Sargent,  the  correspondents  had 
■g  their  guests  Postmaster  General 


ik  covers  an  ideal  test 
iN’ket  used  by 

piiional  Advertisers 

1I1NT0N(N.).)TIMES 

•  KELLY-SMITH  CO. 

■■  NaSonal  ReprMMitatlrM 

PfaVrW,*  BUc.  Lyttn  BUf. 

t  Ifar  York  Chlcac« 


Muffets  Corporation 

is  another  of  the  nationally  fa¬ 
mous  accounts  which  has  recog¬ 
nized  the  fact  that  the  Washing¬ 
ton,  D.  C.,  territory  cannot  be 
adequately  covered  without 

The 

Washington 

Times 

The  futility  of  the  "one  paper 
buy”  argument  is  nowhere  better 
illustrated  than  in  the  experiencei 
of  its  national  advertisers. 

PAYNE,  BURNS  &  SMITH 

Now  York  Otr— BooIob 

a  LOGAN  PAYNE  CO. 

CMawo  •  DMroit  -  St.  bnaU  •  Vm  Aagoloa 


C.  H.  WEISSNER 

Keeping 

Staff  Personnel 

to  point  of  meeting  pres¬ 
ent  day  requirements 
and  standards — by  the 
selection  of  men  of  a 
proper  type  to  fit  our 
ideal  of  service  is  an¬ 
other  important  factor. 

Mr.  Weissner  for  near¬ 
ly  ten  years  has  been  an 
important  factor  with 
the  splendid  H.  E.  Lesan 
Advertising  Agency  of 
New  York  and  Chicago. 
Prior  to  that  association 
he  was  with  the  Munsey 
organization.  Through 
these  years  of  experience 
he  has  had  opportunity 
to  study  various  phases 
of  advertising  and  ad¬ 
vertising  agency  activ¬ 
ity.  During  the  world 
war  he  was  in  France,  a 
member  of  A.  E.  F. 

He  joins  this  organi¬ 
zation  March  30th,  1925, 
as  a  member  of  our  staff. 

BENJAMIN  &  KENTNOR  CO. 


Advertising  RsprsssntatU 
of  Nowspapors 


2  W.  ASth  St 
Nsw  York 

Van  Nuys  Bldg. 
Los  Anqalas 


900  Mallors  Bldg. 
Chicago 

Holbrook  Bldg. 
San  Francisco 


Permanent 
roads  are  a 
good  investment 
— not  an  expense 


The 

High  Cost  of 

Postponing 

Permanent 

Highway 

Building 


Poor  motor  roads 
stifle  industry  and  agri¬ 
culture,  waste  huge 
sums  annually  in  high 
maintenance  costs,  and 
greatly  increase  gaso¬ 
line,  tire  and  repair 
bills. 

There  is  not  a  state, 
not  a  county,  not  a 
community,  that  isn’t 
paying  a  heavy  price 
for  having  too  few 
permanent  roads. 

There  are  still  many 
sections  of  the  country — 
even  whole  states — that 
are  trying  to  operate 
twentieth  century  traffic 
over  nineteenth  century 
roads. 

This  is  costing  millions 
of  dollars  every  year,  and 
will  keep  on  costing  mil¬ 
lions  until  we  have  well 
developed  permanent  high¬ 
way  systems  everywhere. 

Even  what  we  often  call 
the  more  progressive  com¬ 
munities  are  far  behind  the 
demands  of  modern  high¬ 
way  traffic  with  its  17,000,- 
000  motor  vehicles. 

From  the  Atlantic  to  the 
Pacific,  and  from  Canada 
to  Mexico,  we  need  more 
Concrete  roads — the  roads 
for  twentieth  century  traf¬ 
fic. 

Your  highway  officials 
want  to  be  of  the  greatest 
possible  service  to  you. 
Get  behind  them  with 
ways  and  means  that  will 
provide  more  Concrete 
roads  and  streets.  Such 
an  investment  will  pay  you 
big  dividends  year  after 
year. 

PORTLAND  CEMENT 
ASSOCIATION 

111  W.  Washington  St. 

CHICAGO 

A  Natiomal  Orgmizatum  to  Improvo  tmd 

Extmnd  tho  U$o»  of  Comerto 

OFFICES  IN  29  CITIES 
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MOCK  WEDDING  REUNITES  PORTLAND  AD  GROUPS  AFTER 

STORMY  COURTSHIP 


A  MOCK  weddiiiR  recently  reunited  the 
Portland  (Ore.)  Advertising  Club 
and  the  Advertising  Men's  Association  of 
Portland.  The  two  organizations  held 
their  first  meeting  since  the  merger  on 
March  18,  and  an  elaborate  wedding 
ceremoney  was  staged,  with  Lloyd  Spen¬ 
cer  of  Seattle,  president  of  Ok-  Pacific 
Coast  .Advertising  Guhs,  taking  the  role 
of  the  parson. 

Miss  Peggy  Perkins  of  the  Advertis¬ 


Lo»t  $5,000  Bond  of  National  Group 
Burned  by  Secretary  Mellon 

The  plan  for  a  higger  home  for  the 
Xatioiial  Press  tlub  was  given  much  ini- 
IX'tiis  this  week  under  the  most  favor¬ 
able  auspices. 

Krection  of  a  new  building  in  the  center 
of  the  national  capital,  to  provide  the  club 
with  more  cotnmorlious  quarters  com¬ 
mensurate  with  its  increasing  membership, 
is  proposed.  The  suggestion  is  also  made 
that  tlic  various  newspaper  bureaus  and 
the  many  newspiiper  corresixindents  here 
be  housed  under  the  same  roof. 

The  plan  was  endorsed  enthusiastically 
when  it  was  broacheil  at  a  gathering  tak¬ 
ing  the  capacity  of  the  present  spacious 
club  riHiins  in  the  .\llice  Piuilding  held 
Wednesday  niglit  for  the  purpose  of  cele¬ 
brating  the  litpiidation  of  the  last  penny 
of  the  club  indebtedness. 

Secretary  of  the  Treasury  .Andrew  W. 
Mellon  applied  a  long,  tapering  match 
specially  made  for  the  occasion  to  a  final 
note  for  S.s.OflO  held  against  the  club 


THE 

PASSAIC 
DAILY  NEWS 

Lmod*  in 

Clattified,  Loral  <tnd 
Foraign  Advortiting  in  one  of 
Now  JoTMoy**  FoMtett 
Crowing  Cities 
TRADING  POPULATION 

167,395 

NEW  JERSEY  NEWSPAPERS,  INC. 
NntloBBl  AdTcrtiiing  RepretenUtiem 
(Norn  Joreoy  Nowtpaport  EtHutively) 
New  York  Chkagn  Philadelphia  Newark 


ing  Men’s  Association  was  the  Ixtautiful. 
hushing  bride  while  Paul  T.  Shaw, 
president  of  the  .Advertising  Ouh,  was 
the  happy  bridgegroom. 

.\n  altar  of  flowers,  beautiful  gowns 
tor  the  bridesmaids  and  all  tbe  frills  of 
an  elaborate  wetlding  went  with  the 
ceremony. 

The  .Advertising  .Men’s  .Association 
was  formed  hy  men  who  broke  away 
from  the  cluh  on  the  grouiKl  that  it  was 


while  the  assembled  members  and  their 
guests  cheered. 

Theodore  Tiller,  of  the  Baltimore  Sun. 
past  president,  who  acted  as  master  of 
ceremonies,  explained  amid  laughter  the 
club  had  finally  realized  the  ambition  of 
every  newspaper  man — to  be  absohttely 
free  from  debt. 

The  guests  included,  besides  Mr.  Mel¬ 
lon.  John  Garibaldi  Sargent,  the  new  .At¬ 
torney  General;  William  M.  Jardine,  the 
new  Secretary  of  .Agriculture;  David  H. 
Hlair,  I'.  S.  Commissioner  of  Internal 
Revenue ;  Warren  !•'.  Martin,  special  as¬ 
sistant  to  the  .Attorney  General;  F.lliot 
Wadsworth  and  McKenzie  Moss,  assistant 
secretaries  of  the  treasury ;  Speaker  of 
the  House  Nicholas  Dnigworth.  and  Con¬ 
gressman  Robert  L.  llacon,  of  New  A'ork. 

Covering  Suburban 
New  York 

The  Xew  York  Evening 
Journal  ^ives  adverti.sers  a 
larger  suburban  circulation 
than  any  other  New  York 
morning  or  evening  paper. 

It  gives  a  larger  city  circu¬ 
lation  than  any  standard 
size  paper  in  the  City,  morn¬ 
ing,  evening  or  Sunday. 

NEWYOffl^ODRFTAL 

Amarica’t  Creatft  Evening  Newtpaper 


not  devoting  its  attention  strictly  to  ad¬ 
vertising  matters.  .\  compromise  in  the 
situation  was  effi'ctwl  through  negotia¬ 
tions  conducted  hy  President  Sjtencer. 
The  resirganizetl  club  will  elect  as  offi¬ 
cers  only  men  actually  connected  with 
the  advertising  husiness  and  will  devote 
much  of  its  time  to  consideration  of  ad¬ 
vertising  problems.  Women  are  now 
given  memhershii>  in  the  cluh  for  the 
first  time. 


and  William  P.  Connery,  Jr.,  of  Massa¬ 
chusetts. 


In  New  Orleans  IPs 

THE  MORNING  TRIBUNE 

(Published  week-day  mornings) 

THE  NEW  ORLEANS  ITEM 

(Published  week-day  afternoons) 

THE  ITEM  TRIBUNE 

(Published  Sunday  mornings) 

Sold  to  National  Advertisers  at  a 
combination  rate  ISc  a  line 
week-days  and  18c  a  line  Sun¬ 
days. 


$44,808,100.00 

Is  Montgomery 
County,  Penna. 

Total  Annual  Payroll 

Get  your  share 
of  its  buying  power  by 
advertising  in 

Norristonm 

@imes 

Montgomery  County’s  Great  Home 
Newspaper 


Po..t  Office  Profits  from  Magazine* 

The  U.  S.  Post  Office  Department  \i 
year  made  a  profit  of  $333,769.44  throagi 
handling  the  Saturday  livening  Post  a- 
$288,930.31  handling  the  Ladies’  Hok 
Journal,  according  to  a  letter  from  P. 
Collins,  general  business  manager  Curfe 
Publishing  Company,  to  Senator  Wahe 
F.  George,  of  Georgia,  which  was  plac- 
iii  the  Congressional  Record  March  i; 
The  figures,  authenticated  by  the 
Office  Department,  and  submittetl  to  v 
ator  George  to  correct  statements  ir.: 
hy  the  Senator  while  discussing  the  post;, 
salaries  bill. 

Citizens  Fete  Editor 

In  celebration  of  bis  fortieth  annive- 
sary  as  editor  of  the  Goldsboro  (N.  C 
■  Irgus,  Colonel  Joseph  K.  Robinson  rt 
honor  guest  at  a  banquet  given  for  hit 
by  the  citizens  of  the  community,  Marc 


A  Security  Market 

l|  witli  complete  newspaper  financial 
service. 

Buffalo  offers  a  promising  market  for 
high  grade  securities.  The  Buffalo 
Evening  News  financial  at. “I  busincsi 
pages  are  complete,  interesting,  prompt; 
carrying  TO-DAY’S  news  of  activitia 
in  commerce  and  markets  TO-DAY. 

The  News  with  its  effective  cover¬ 
age  and  responsive  reader  interest,  of¬ 
fers  the  financial  advertiser  the  com¬ 
plete  audience  in  the  Buffalo  territory. 
A.  B.  C.  Sept.  30,  ISM,  *124, total 
net  paid. 

Cover  the  Buffalo  Market  with  the 

BUFFALO  EVENING  NEWS 

*Pre«ent  average  circulatloB  194M 
Eidward  H.  Butler,  Ediltor  and  Publkka 
KeUy'Smith  Company,  RepreaeatatlTn 
Marbridge  Bldg.  Lytfeon  BUt. 

New  York,  N.  Y.  Chicng%  DL 


3,108,287  LINES 

JANUARY  1st  to  FEBRUARY  28lb.  IIB 
The  Dispatch  published  during  tbe 
first  two  months  approximately  53% 
of  all  Columbus  newspaper  advertis¬ 
ing  and  447,195  lines  more  thaa 
all  other  Columbus  newspapers 
combined. 

In  1934  it  exceeded  the  next  largest 
Ohio  newspaper  by  2,500,909  lines. 

NET  PAID  CIRCULATION 

City  . 52,91 

•Suburban  . 23,C3R 

Country  . . 21,l8i 

GRAND  TOTAL  ...  RC,4SI 


I  LARGEST  IN  CENTRAL  OHIO 


••FIRST  IN  PUBLIC  SERVICE- 


The  World  and  the  Eve¬ 
ning  World  have  a  com¬ 
bined  circulation  daily,  of 
750.000  for  $1.30  per  agate 
line  gross,  subject  to  con¬ 
tract  discounts.  These  two 
papers  are  read  by 
more  jobbers,  department 
and  chain  store  buyers,  and 
hy  more  retailers;  offer 
more  circulation  per  doll^ 
and  a  more  concentrated 
circulation;  a  reader  and  a 
dealer  influence  more  local¬ 
ized  than  any  other  morn¬ 
ing  and  evening  combination. 

cgSBk  MbnO 

PulitZM-  Bufldbag,  New  Yorii 
Mailers  Bldg.  Goneiml  Motor.  BUl 
Oijcago  Detznlt 


NEW  HOME  FOR  PRESS  CLUB 
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NEWSPAPER  MEN  RILED  WHEN  AMERICAN 
LEGION  DROPS  PRESS  CLUB  POST 


Washington,  March  26. — “How 

do  they  get  that  way?  They  can’t 
aconununicate  the  National  Press  Gub 
Post,  It  is  a  violation  of  the  American 
Ixgion  constitution,  not  to  mentin  the 
\ljgna  Charta.  and  the  rights  of  all 
tmerican  and  British  subjects.  Why  it’s 
a  blankety-blank  outrage!” 

This  was  the  characteristic  verbal  ex- 
jlosin  of  Captain  John  H.  Craig,  com- 
jBuder  of  the  National  Press  Club  Post, 
aide  to  General  Lejeune,  U.  S.  M._  C.  and 
^ier,  adventurer  and  writer,  this  week 
*ben  the  news  was  broken  to  him  that 
it  District  of  Columbia  Department  of 
tht  .\merican  I>egion  had  "fired”  the  post 
KK  non-payment  of  dues. 

The  post  has  a  membership  of  about  70. 
Such  notables  as  Vice  President  Charles 
G.  Dawes,  General  Pershing,  General  Le- 
jtune,  young  “Teddy”  Roosevelt,  and 
James  A.  Drain,  national  commander  of 
ihe  .American  legion,  are  on  its  rolls. 
District  Commander  Frank  L.  Peck- 
ham  said  he  had  grown  tire<l  waiting  for 


FEW  NEWSPAPER  PLANTS  HIT 
BY  TORNADO 

{Continued  from  page  4) 


the  post  to  “pay  up.”  Captain  Paul  J. 
McGahan,  of  the  Philadelphia  Inquirer, 
past  district  commander,  member  of  the 
national  executive  committee  of  the  legion, 
and  also  a  member  of  the  “fired”  post, 
grew  apoplectic. 

“If  you  quote  me  at  all,  which  I  hope 
you  will  not — ”  began  Captain  McGahan, 
twisting  his  croix  de  guerre  angrily. 

“How  do  you  get  that  way?”  thun¬ 
dered  Captain  Craig.  “I  am  a  commander 
of  this  here  post.  Silence  in  the  ranks. 

“You  see  it  was  this  way.  Posts  are 
given  until  March  15  of  each  year,  to 
report  their  membership.  Perhaps  that 
is  because  it  is  the  same  day  that  the  an¬ 
nual  income  tax  report  becomes  due. 
Somehow  or  other  our  report  was  not 
mailed  in  time  to  reach  headquarters  be¬ 
fore  the  ‘deadline.’  So  they  ‘canned’  us, 
together  with  the  312th  Machine  Gun 
Battalion,  Carry  On,  Kenneth  I>ewis  and 
James  Reece  posts.” 

The  membership  dues  of  a  post  member 
is  the  large  sum  of  $5  a  year. 


“A'ou  will  understand,”  he  wired,  “if 
I  do  not  cover  for  you  any  longer.” 

NEWSPAPERS  VS.  MAGAZINES 


■  Space  Rates  and  Circulation*  Discussed 

mched  the  scene  aboard  relief  trains.  Bureau  of  Advertising 

Wire  trouble  ceased  after  the  first  day  Details  on  distribution  of  newspapers 
and  Friday  found  the  telegraph  com-  and  magazines  by  markets  and  what  it 
lanics  with  a  squadron  of  operators  at  9°®**  f >'ertising  as  they  appeared 

llnrphvsboro.  where  the  story  then  '«  1925  International  Year  Book  of 

ctirtereil.  Prior  to  that  Duquoin,  Ben-  Emto*  &  Piblishf.^  have  l^en  set  in 
Ml  and  Carbondale  were  sending  bases,  booklet  form  by  the  Bureau  of  -Advertis- 
asthey  were  unhit  and  were  relief  head-  "’ST,  of  *be  American  Newspaper  Publish- 
qaarters.  After  the  wires  were  restored  Associanon  under^  the  title,  ‘Space 
and  things  became  systematized,  everv  and  Circulations.  The  bureau  has 

oirrespondent  .listricteil  himself.  Staff  'nterprete.l  the  tables,  explaining  the 
men  centered  on  Carbondale  and  Mur-  "f  newspaper  advertising  and 


lliysbor...  ami  l.oughran  made  the  com-  advantages  over  the  magazine. 

Iilete  circuit  of  the  district  three  times. 

W.  H.  Purcell,  city  editor  of  the  West  A.  N.  P.  A.  Golf  Tourney  April  20 
Frankfort  American,  furnished  copy  an^d  fl^st  annual  golf  tournament  of  the 

IKiod  color  pictures  to  many  correspond-  American  Newspaper  Publishers’  .Asse¬ 
ss  as  he  was  at  the  center  of  the  storm,  ciation  has  been  set  for  .April  20,  over  the 
His  story  was  the  tirst  the  U.  P.  re-  W’cstchester-Biltmore  C'ountrv  Club’s 
tmed  giving  a  complete  picture  of  the  course  at  Rve  N  Y 

disaster,  thirty  minutes  after  D.  A.  ’  *  '  _ 

Pnrdv  had  filed  the  first  flash  into  St.  m  »»  n  n  c  j  j 

Louis  on  the  scope  of  the  storm.  Mattoon  BulleUn  Suspended 

When  a  telephone  wire  w’as  first  strung  "The  Mattoofi  (Ill.)  BuHetin,  a  daily 
into  Murphysboro  late  Thursday  calls  established  a  year  and  a  half  ago,  was 
were  limited  to  five  minutes  each,  and  March  20  on  an  order  by  the 

every  correspondent  was  clamoring  for  ^lerjn  at  the  request  of  the  First  State 
the  phone.  It  was  almost  impossible  to  Matt^n,  which  asked  an  account- 

get  a  call  through  from  Louis.  West-  alleged  due  on  a  note, 

era  Union  at  first  had  difficulty  in  hand- 

linR  news  owing  to  the  mass  of  telegrams  New  York  Sun  Produces  Shopping  Map 

The  \-erv  York  Sun  has  produced  a 
t  J-  a  •  J  L  visualizing  the  location  of  the  most 

Indianapolis  staff  men,  assisted  by  prominent  shopping  places  of  the  city. 
e?lit  reporters  from  the  Indianapolis  Designs  and  data  are  the  work  of  George 
Twms  and  Evansville  Press  and  the  B.  Benneyan,  in  charge  of  the  Sun’s  re- 
atire  staff  of  the  Princeton  Democrat  search  department,  under  the  direction  of 
mvered  the  Indiana  tornado  story  for  Edwin  S.  Friendly,  business  manager, 
the  U.  P.  The  Evansville  Press  detailed 
Paul  Hayward,  Robert  Bowman,  Clifton 

Brooks,  Alfred  Willougbby,  George  Al-  iiTTm’RAM  PiSTOH  iTSiiMr 

brecht.  and  William  Ritt,  while  the  In-  LUTHERAN  PASTOR  U.SING 

dianapolis  Times  sent  John  Niblack  and  NEWSPAPER  COLUMNS 

Although  there  was  Re,,.  E.  E.  Mutschmann.  pastor 

Lutheran  Chnreh.  Bel- 

stated  that  at  no  iwint  was  the  leased  jevue,  la.,  believes  his  calling  is 

wire  service  of  the  U.  P.  inter  rupted.  ^  profession  and  takes  advantage 

Correspondents  of  the  International  of  the  loral  newspapers'  “profes- 

-^ews  Service  located  in  cities  badly  hit  sional  cards  column"  to  invite  the  I 

oy  the  tornado,  telephoned  in  first  stories  public  to  consult  him  on  matters 

f  association,  which  „f  ,piritu.il  advice.  His  “card" 

staff  men  and  appears  weekly  along  with  those 

the  seen  .Lottis  and  Chicago  to  (,f  Jawvers,  phvsicians  and  other 

the  scene  of  the  disaster.  professions.  ' 

J- Hughes,  of  the  St.  Louis  Bureau.  It  reads:  “E.  E.  Mutsehniann, 

ri^  the  section  nearest  his  Lutheran  pastor.  Consultation 

Srm’  , '  ®  Harry  Reed,  Justin  Forrest,  hours  Thursdav  evening  from  7  to 

8  for  all  desiring  to  discuss  mal- 
5«nn  area  from  Chicago.  pertaining  to  their  souls'  sal- 

I  storm  broke,  nation.” 

temafinil!!l"v  He  is  one  of  the  few  pastors  in 

rmational  News  Service  out  of  Duquoill.  ^onnlrv  who  the  newsnaner 


sent  in  a  touching  message  that  he 
learned  his  son  was  one  of  the  vic¬ 
tims  of  the  tornado. 


LUTHERAN  PASTOR  U.SING 
NEWSPAPER  COLUMNS 

Rev.  E.  E.  Mutsehmann.  pastor 
of  the  Lutheran  Chnreh.  Bel¬ 
levue,  la.,  believes  his  railing  is 
a  profession  and  takes  advantage 
of  the  local  newspapers'  “profes¬ 
sional  cards  column"  to  invite  the 
public  to  ronsult  him  on  matters 
of  spiritu.'il  advice.  His  “card" 
appears  weekly  along  with  those 
of  lawyers,  physicians  and  other 
professions. 

It  reads:  “E.  E.  Mutsehniann, 
Lutheran  pastor.  Consultation 
Ilnurs  Thursday  evening  from  7  to 
8  for  all  desiring  to  discuss  mat¬ 
ters  pertaining  to  their  souls'  sal¬ 
vation." 

He  is  one  of  the  few  pastors  in 
the  country  who  use  the  newspaper 
columns  in  this  manner. 


WEST 

VIRGINIA 

FOR  ITS  SIZE  FAR 
SURPASSES  IN 

NATURAL 

RESOURCES 


Although  West  Virginia  takes  a  place 
well  toward  the  end  of  the  list  of  States  for 
area,  for  importance  in  industries  due  to, 
and  dependent  upon  her  natural  resources 
she  makes  an  excellent  showing. 

It  is  of  great  interest  to  know  that  in  West 
Virginia  can  be  found: 

Largest  sanitary  pottery  in 
the  United  States. 

More  coal  than  in  any  other 
state  in  the  Union. 

Largest  stogie  factory  in  the 
world. 

Largest  patent  medicine 
concern  in  the  world. 

Largest  sheet  glass  factory 
in  the  world. 

Largest  axe  factory  in  the 
world. 

Likewise,  in  proportion  to  its  size.  West 
Virginia  furnishes  an  excellent  try-out 
territory  for  all  merchandise  advertised 
in  these  listed  dai^r  newspapers. 
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OVH  VORip 

or  LetTERS 


By  JAMES  MELVIN  LEE 


IJENJAMIN  HE  CASSERES  has 
^  brought  together  in  “Mirrors  of 
New  York’’  fjoseph  Lawren)  some  of 
those  short  wliimsical  essays  which  have 
delighted  the  readers  of  the  Xezv  York 
Times,  the  Morning  Telegraph,  etc. 
Editorial  writers  who  want  to  take  a 
shot  at  Manhattan  will  find  enough 
material  in  this  book  to  last  them  for  a 
year — and  then  some. 

"The  Psycholo^'  of  ‘The  .X venue'  ’’ 
and  “The  Exquisite  Manners  of  the 
Xewer  Gunmen”  are  two  essays  remark¬ 
ably  full  of  literary  fireworks. 

It  is  to  be  regretted  that  Mr.  De 
Casseres  didn't  find  a  little  corner  in 
which  to  chat  about  the  press  and  include 
therein  some  of  his  epigrammatic  com¬ 
ments  made  at  the  Newspaper  Club. 

*  •  • 

A  BOUT  the  best  edition  of  Milton’s 
Areopagitica — a  sjKech  for  the  lib¬ 
erty  of  unlicensed  printing — is  the  one 
edited  by  H.  B.  Cotterill  and  published 
by  the  Macmillan  Company. 

*  *  * 

'T'HE  late  Harry  Thurston  Peck  had 
some  interesting  things  to  say  about 
the  .American  press  in  his  essay  “A 
Great  National  Newspaper”.  It  may  be 
fouiul  in  his  “What  is  Good  English  and 
Other  Essays” — a  book  which,  though 
out  of  print,  is  easily  obtainable  from 
secondhand  dealers. 

*  *  * 


'ADHERE  are  a  couple  of  hours  or  so 
of  inspirational  reading  in  the  little 
book  that  Ralph  Corbett  has  produced 
under  the  title  “The  Man  Who  Sells” 
(Franklin  Publishing  Company).  The 
contents  are  alike  valuable  to  the  solicitor 
of  advertising,  the  builder  of  circulation 
or  the  general  commercial  order  getter. 
The  book  is  built  in  two  parts.  The  first 
has  to  do  with  the  use  of  the  salesman's 
personality,  and  in  it  he  is  told  to  “forget 
the  genius  stuff.  Read,  work,  sweat  and 
achieve.”  It  emphasizes  the  fact  that  the 
genius  “starts  out  in  life  with  the  same 
funny  little  pink  toes  and  fuzzy  head  as 
the  rest  of  us.”  The  second  part  has  to 
do  with  meeting  and  overcoming  sales  re¬ 
sistance. 

*  *  * 

y  W.  D.AFOE  of  the  Manitoba  Free 
d  Press  hits  the  bull’s  eye  in  his  pamphlet 
“'The  Editorial  Page”.  He  frankly  ad¬ 
mits  that  the  question  “Is  the  Influenced 
Editorial  Page  on  the  Decline?”  is  one 
which  he  does  not  care  to  answer  with  a 
categorical  “yes”  or  “no”,  so  dear  to  the 
legal  cross-examiner. 

He  does  not  touch  most  of  the  pivotal 
points  which  must  be  considered  in  an¬ 
swering  such  a  question.  He  frankly  ad¬ 
mits  that  the  stage  has  been  reached 
where  it  is  possible  for  so  sympathetic  a 
student  of  the  press  as  J.  St.  Loe  Strachy, 
editor  of  The  Spectator  of  London,  to 
speak  of  the  good  journalist  as  the 
“honest  tradesman”.  On  this  point  Mr. 
Dafoe  continues: 


^HE  magazine  article  for  April  that  I 
want  to  full  face  and  indent  is 
“From  Park  Row  to  Early  Colorado”  by 
N.  P.  Babcock  in  Seribner’s  Magazine. 
Mr.  Babcock  has  been,  for  many  years, 
connected  with  the  Hcarst  organization 
in  New  York  City,  but  the  journalism 
about  which  he  ch.ats  in  his  magazine 
article  is  the  “Wild  West”  sort.  It  took 
a  fearless  editor  to  conduct  the  Xews- 
Democrat  of  Gunnison,  Colo.  That 
paper  might  quite  correctly  have  been 
called  “The  Gunnison  Gunner.” 

I  am  inclined  to  believe  that  Mr.  Bab¬ 
cock  is  in  error  as  to  the  man  who  gave 
the  name  F.pitaph  to  the  newspaper  pub¬ 
lished  in  the  mining  camp  of  Tombstone, 
.Ariz.  The  man  who  was  entitled  to  that 
credit,  in  my  opinion,  is  the  great  mining 
engineer,  John  Hays  Hammond.  Details 
about  the  Epitaph  will  be  found  in  my 
“History  of  .American  Journalism” 
(Houghton  Mifflin  Co.). 

But  this  matter  is  only  minor.  Mr. 
Babcock  gives  a  graphic  picture  of  news¬ 
paper  publishing  in  the  frontier  towns  of 
the  West.  So  many  shots  are  exchanged 
that  a  reporter  can  easily  make  himself 
believe  ■  that  he  is  covering  a  holdup  in 
modern  New  A’ork.  which  today  seems 
to  be  running  a  close  competitor  with 
the  pioneer  towns  of  the  early  West. 

While  waiting  for  an  assignment  from 
the  city  desk  there  is  no  better  article  to 
read  in  the  .April  magazine  than  “From 
Park  Row  to  Colorado.” 


Ameria'i  Lar^«it  Circulat  ioi\ 
Building  Or^anizatiorx 

-ResuitjCount- 

6  ^cFioor  OcciomulBld 

INDUNAPOLIS.IND 


What  the  honest  tradesman  deals  in  is  nc\NS 
and  information  with  a  judicious  admixture  of 
comment  and  instruction;  and  he  deals  in  it 
for  profit,  i.et  us  not  be  hypocritical  about  this 
fact  and  seek  to  camouflage  it  with  attractive 
d!«^di:>e8.  The  modern  jfcneral  daily  newspaper, 
which  is  what  I  am  dis^ssing,  is  published  as 
a  business  and  necessarily  so,  in  view  of  the 
great  capital  outlay  involved  and  the  cost  of 
carrying  on. 

The  conclusion  reached  by  Mr.  Dafoe 
may  possibly  be  summed  up  in  the  fol¬ 
lowing  extract: 

The  influence  of  the  editorial  page  is  more 
pervasive  and  less  obvious  than  in  former  times. 
The  '*w  e-say  sc**  type  of  editorial  impresses  no 
one.  Assaults  upon  public  men  or  other  jour¬ 
nals  for  the  crime  of  di'^agiecing  with  opinions 
expressed  in  the  editorial  columns  are  futile 
where  they  arc  not  resented  by  the  reader.  A 
newspaper*?  influence  is  determined  by  several 
faciors.  It  must,  first  of  all,  have  established 
itself  with  its  readers  as  honest,  disinterested 
and  independent.  If  there  is  a  suspicion  of 
outside  conf^ol  for  ulterior  purposes — and  there 
never  is  control  for  any  other  puiiH)se— editorial 
api>eal,  however  brilliantly  made,  is  mostly 
waste  effort. 

JOB  plants  which  print  annuals  for  local 
high  schools  may  be  interested  in  the 
pamphlet  “High  School  .Annuals"  by  John 
E.  Drewry,  Adjunct  Professor  in 
Journalism.  Henry  Grady  School  of 
Journalism,  University  of  Georgia. 


Our  Features : 

Irvin  S.  Cobb 
Samuel  G.  Blythe 
R.  L.  Goldberg 
Roe  Fulkerson 
Don  Herold 
O.  O.  McIntyre 
Nellie  Revell 
Will  Rogers 
H.  J.  Tuthill 
Albert  Payson  Terhune 
and  others 
The  McNaaghl  Syodicale,  loc. 

Times  Building,  New  York 


STAFF  HONORS  BEAZELL 


Dinner  Held  for  World’s  Assistant 
M.  E.  on  ISth  Anniversary  with  Paper 

William  P.  Beazell,  assistant  managing 
editor  of  the  Xcv.<  York  World,  was  guest 
of  honor  at  a  testimonial  dinner  given  by 
the  staff  at  the 
Waldorf  -  .Astoria 
last  Saturday 
night,  March  21, 
in  celebration  of 
his  fifteenth  anni¬ 
versary  on  the 
newspaper. 

The  dinner 
started  at  11 
o’clock  and  was 
attended  by  more 
than  GO  members 
of  the  editorial 
staff,  including 
most  of  the  ed¬ 
itors.  John  Gor¬ 
don.  of  the  Sun¬ 
day  department,  presided,  and  many  tele¬ 
grams  and  letters  were  read  from  those 
who  were  unable  to  be  present.  These 
included  messages  from  Babe  Ruth, 
Hendrik  Willem  Van  Loon  and  Herbert 
Pavard  Swope. 

'i'he  music  for  the  affair  was  furnished 
by  the  World  Orchestra,  composed  of  re¬ 
porters.  A  walking  stick  was  presented 
to  Mr.  Beazell.  .A  poster  in  water  colors 
done  by  William  Van  Benthuysen.  of  the 
art  department,  was  signed  by  those  who 
attcndetl,  and  presented  to  Mr.  Beazell  as 
a  souvenir. 

The  painting  depicted  the  editor  in  full 
armor  with  several  pieces  of  rejected  copy 
spiked  on  his  lance. 


Trial  Extra*  Carried  by  Plane 

For  the  first  time  in  Texas  history,  the 
Houston  Press  used  an  airplane  to  carry 
editions  to  L;i  Grange,  Tex.,  about  100 
miles  distant,  containing  accounts  of  a 
murder  trial  being  conducted  in  the  latter 


ASSOCIATED  EDITORS 
SERVICE 

DAILY 

Layon  McDulfer^-Comic  by  Payne. 
**Kids'*  Pantomime— Comic  by  Striebel. 
QuDlen'a  Paragraphs. 

**Aunt  Het,*'  hy  Quillen. 

**WUlie  Wmis,**  by  Quillen. 

Mothers  and  Their  Children. 

Golf  as  Champions  Play  It. 

Color  Cut-Ou^ 

A1  Demaree's  Sport  Cartoons. 

Word  of  Comfort. 

WEEKLY 

Boys'  and  Girls'  Page. 

Eemomists*  Forum. 

Auto  Sense— WiUiamaon. 

SEMI-WEEKLY 

Barrie  Payne  on  Golf  (Humor). 
Individuality  oi  Dress. 

ASSOCIATED  EDITORS,  Inc. 

440  S.  Dearborn  St..  Chicago 


ATTENTION 

PUBLISHERS 

p  B.  HOLLISTER  can  be 
reached  at  the  Ambassa¬ 
dor  Hotel,  New  York  City,  until 
further  notice.  Newspapers  con¬ 
fronted  with  circulation  problems 
and  desiring  large  immediate 
paid-in-advance  circulation  gains 
are  invited  to  communicate.  In 
position  to  conduct  one  more  big 
campaign  before  July  1st. 


HOLLISTER 

CIRCULATION  ORW^ZAflON 

7t7-m  cor.'-  ExCHANvJt:  oUCXj. 

u03  ANCELES,  CAL. 


IT 


city.  When  the  verdict  came,  a  sptc, 
extra  was  issued  for  La  Grange  t. 
hurried  there  by  plane,  arriving  in  iti 
than  90  minutes.  The  stunt  attract 
wide  attention  in  La  Grange  and  nei^ 
boring  towns,  and  nearly  200  perj(, 
were  waiting  for  the  extra  with  t. 
court  verdict  at  the  landing  field,  whe 
the  plane  had  stopped  daily  for  mcr. 
than  a  week,  C.  J.  Lilley,  editor  of 
Press,  said. 

New  Type  Faces  Announced 

Among  the  new  typefaces  recenl 
completed  by  the  Ludlow  Typograv 
Company  is  the  Number  11  Light  Iti 
Series  which  is  based  on  the  Gca: 
Oldstyle  Italic;  new  True-Cut  Cask 
Italic,  based  on  the  original  of  Willa: 
Caslon ;  and  the  Ludlow  Black  Seria : 
all  sizes  from  12  to  48  Point.  Specime 
of  these  three  faces  have  already  b« 
sent  to  the  trade. 


AUTOMOBILE 

FEATURES 

Touring  —  Camping — Traf¬ 
fic  —  Gasoline  —  Upkeep— 
Roads  —  Legislation  — 
Taxation  —  Insurance  — 
Garaging  —  Used  Car  Buy¬ 
ing  and  Selling  and  all  the 
other 

BIG  SUBJECTS  OF  MOTORING 
COVERED  IN  A  BIG  WAY 


The  UUman  Feature  Service 

Woodward  Bldg.,  Washington,  D.C. 


New  York,  New  Jersey.  Pennsyl¬ 
vania  stand  first  in  total  wealth 
.  .  .  but  fourth  in  per  capita 
wealth. 

t  alifornia,  Oregon,  Washington 
stand  si.rth  in  total  wealth  .  .  . 
but  first  in  per  capita  wealth. 

•Surprising  anomalies  are  revealed 
in  a  new  study  by  Editorial  Re¬ 
search  Reports  of  the  distribution 
of  wealth  in  the  I'nitcd  States. 

This  report,  tracing  the  distribu¬ 
tion  of  wealth  and  the  movement 
of  population  from  the  Civil  War 
to  date,  presents  an  index  to  the 
economic  development  of  the  last 
half  century. 

EDITORIAL  RESEARCH 
REPORTS 

1425  G  Street  Washingtoii,  D.C 


“5ome  Things  Wt 
Do  —  Ana  Some 
Things  We  DonT 
is  a  booklet  that 
would  interest  you. 
Write  for  it. 

THE  BASIL  L  SMITH  SYSTEM,  he. 

latenulieoal  CUitiSad  AdwertUlaf 
CoaiucIloH 

Packard  Building,  PhiladelpU* 


\V.  P.  Be.szelL 


Editor  &  Publisher  for  March  28,  1  925 


33 


Honorary  Degree  for  Kennedy 

Holy  Cross  College,  Worcester.  Mass., 
in  Jai  will  confer  for  the  third  time  in 
history,  the  degree  of  Doctor  of  Hu- 
Letters,  this  time  upon  Will  P.  Ken- 
t'sdr,  of  West  Springfield,  Mass.,  house 
-iurfiponderit  at  Washington  and  special 
"Writer  for  the  lyashinglon  Ez  cning  Star. 
,  He  will  be  the  first  newspaper  man  so 
knord.  Rev.  Joseph  N.  Dinand,  S.  J., 
’^c;ident  Holy  Cross,  made  the  announce- 
Intnt  that  the  trustees  of  the  college  had 


unanimously  voted  to  confer  the  degree 
upon  Mr.  Kennedy  at  the  college  com¬ 
mencement  exercises  on  June  16.  Mr. 
Kennedy  was  graduated  from  Holy  Cross 
in  1900  and  was  a  newspaper  man  in  Bos¬ 
ton,  Springfield,  Worcester  and  Holyoke, 
before  going  to  Washington. 

Albany  Writers  in  Annual  Frolic 

The  New  York  State  Legislative  Cor¬ 
respondents  .\ssociation  helds  its  annual 
“stunt”  dinner,  March  12. 


Atlantic  Buys  Youth’s  Companion 

The  Atlantic  Monthly,  Boston,  has  pur¬ 
chased  an  interest  in  the  Youth’s  Com- 
I'anion,  also  of  Boston,  and  will  be  active 
in  its  management.  The  new  board  of 
directors  will  include  Ellery  Sedgwick, 
president,  and  MacGregor  Jenkins,  treas¬ 
urer,  of  the  .\tlantic  Monthly  Company. 
The  policy  of  the  Youth’s  Companion 
will  remain  unchanged. 


Boston  Globe  Veteran  Honored 

“get-to-gether”  of  the  Boston 
(Mass.)  Globe  staff  was  held  last  week 
in  honor  of  Edward  P.  Collier,  who  for 
50  years  has  been  composing  room  ac¬ 
countant.  Mr.  Collier  joined  the  Globe 
forces  at  the  age  of  13,  and  has  been  a 
valued  member  ever  since.  William  Fran¬ 
cis  Ellsbee,  81-year-old  member  of  the 
composing  room  staff,  spoke. 


SUPPLIES  AND  EQUIPMENT 

FOR  NEWSPAPER  MAKING 


m  m 


FarSsk. 

to  consolidation,  the  following  machines 
irt  for  nle;  Duplex  angle  har,  double  drive 
one  Huber,  two-revolution,  four  roller 
J.'indtr  press.  Both  with  motors  and  equip- 
T.r-L  Miller  saw,  electric  metal  furnace, 
V  del  L  Linotype  and  other  equipment.  The 
r»r.ocrdt-Herald.  Albany,  Ore. 


For  Silo. 

Ore  Goss  “Straightline”  newsraper  printing  and 
;  :dinj  press.  Two-plate  wide.  4  to  12  pages 
i  24  pages  collected;  eight  columns  13  ems. 
f  :der5  for  either  two  or  throe  folds.  Samples 
fpredoct  furnished  upon  request,  together  with 
-r  other  information  sought  by  any  person  in- 
t»ted.  This  press  is  now  taking  care  in 
ors  of  the  Comic  and  Magazine  Sections  of 
be  St.  Paul  Sunday  Pioneer  Press,  and  can 
reieased  about  July  1.  1925.  Price  and 
rai  on  application  to  Comptroller,  Dispatch 
irioring  Co..  St.  Paul,  Minn. 


N.Y.DAILYNEWS 

HALF-TONES 
Best  in  the  World 

Made  by 

POWERS 


NEW  PROCESS 


SQSS 

kSTEREOTYPINGi 
kMACHINERYi 


Fittest,  most  easily  operated* 
accurate  and  durable  flat 


“Pbar  allows  for  quick  change 
J[***«  raguU»ing  thickness  of  casts, 
f^o^ve  quick  lock  -  up  at  four 
Points  on  box  with  one  lever 
®owinem.  Write  for  complete 
Goss  Stereotyping 


. . the  GOSS  PRINTING 

iglB  PRESS  CO.,  CHICAGO 


Wanted  To  Buy. 

There  are  ‘scores  of  goo<i  second-hand,  stereo¬ 
typing  news|>aper  presses  in  storage.  One  rea¬ 
son  they  remain  in  storage  is  that  the  owners 
ask  first  hand  prices.  It  anybody  has  a  real 
bargain  in  a  24-page  press,  write  full  particu¬ 
lars.  C-861,  Editor  &  Publisher. 

Prkiter**  Outfitters. 

Printing  Plants  and  business  bought  and  told. 
American  Typefounders’  products,  printers* 
and  bookbinders*  machinery  of  every  descrip¬ 
tion.  Conner,  Fendler  &  Co.,  96  Beekman 
St.,  New  York  City. 


We  can  increase  yc«r  business— you 
want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how  press 
clippings  can  be  made  a  business 
builder  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

EstablMicd  a  Quarter  of  a  Century 


MODERNIZE 

your 

COMPOSING  ROOM 

with 

HAMILTON  EQUIPMENT 

Made  in  both  wood  and  steeL 
Manufactured  by 

The  Hamilton  Mfg.  Co. 

Two  RiTers,  Wit. 

For  sale  by  all  prominent  Typo 
Fotaidcrs  and  Dealera  everywhare. 


I 


Qino-Westingbouae  Double  Motor^Drive 
with  full  automatic  push  button  control. 

USED  BY  THE 

OMAHA  BEE 

Omaha,  Nebr. 

We  refer  you  to  them  for  their 


MAIN  OmCE  EASTCBN  OmCE 

Cmwi,  Bldg  Mwbrldge  Bldg. 

Ill  W.  Vuhlngtoo  St  Broadway  at  3 4tb  St 
CHICAGO  NEW  TOBK 


USEFUL  VALUES  in 

Newspaper  Plant  fquipent 

Goss  Comet  8-page  News¬ 
paper  press  —  almost 
brand  new, 

Hoe  Matrix  Rolling-in  Ma¬ 
chine. 

Hoe  Double  Steam  Table. 

Hamilton  Steel  Type  Cab¬ 
inets. 

Steel-top  Form  Tables. 

Stereotype  Chases. 

Thomas  W.  Hall  Co.,  Inc. 

512  W.  41*t  St.,  New  York  City 


THE  APPROPRIATE 
ETCHING  DEVICE 
FOR  THE  NEWS  PAPER 

NEW  PRICES; 

“MIGNON"  . $  625 

“SIRIUS”  . $  890 

“DIAMOND”  . $1025 

AXEL  HOLMSTROM 

ETCHING  MACHINE  CO. 

3ZS  Oieotnut  St.,  PHILADELPHIA,  PA. 


For  All  Newspapers 

DUPLEX 
S 


IJ:4 


“OUR  CUSTOMERS 
WRITE  OUR  ADS” 
DUPLEX  TUBULAR 

“The  Duplex  Tubular  turns  out 
its  work  very  easily  and  at  ex¬ 
tremely  low  cost.” 

Los  Angeles,  Calif.,  Daily 
Illustrated  News 

Duplex  Printing  Press  Co. 

BATTLE  at££K.  SUCH. 


Don't  Pig  Metal 

It  Wastes  Money 

Don't  melt  your  metal  twice  to  use 
it  once.  Write  for  trial  offer.  The 
Monomelt  “Single  Melting  Syi- 
tem.”  References  gladly  furnished. 


£Zunki«f«f  tkm  Metei  Fmmmee 

Printers  Mannfactnring  Co. 

417  South  Dearborn  St. 
Chicago  Ill. 


Hoe  Quick-Lock-Up  Flat  Casting  Mould 


The  throwing  of  a  single  Lever  locks 
this  Hoe  Flat  Casting  Mould  which  is 
carefully  designed  and  constructed  for 
perfect  Balance  as  well  as  Quality  and 
Durability. 

Made  in  three  sizes — five,  seven  and 
eight  columns. 


If  It's  a  Hoe,  It's  the  Best. 


R.  HOE  &  CO.,  Inc. 

7  South  Dearborn  Street, 
CHICAGO,  ILL. 


504-520  Grand  St.,  N.  Y.  City 


Alao  at 

DUNELLEN,  N.  J. 


7  Water  Street. 
BOSTON.  MASS. 


Editor  &  Publisher  for  March  28,  1  925 


! 


The  Market  Place  of  the  Newspaper 


per  word  per  insertion,  cash  with  order, 
for  advertisements  under  the  classiAca* 
tion  of  **Situations  Wanted.** 

1  per  line  per  insertion,  cash  %rith  order, 

IOC  II  space  is  used  at  top  and  bot¬ 

tom  of  advertisement. 

per  word  per  insertion,  cash  with  order, 
for  advertisements  under  any  other 
classification. 

per  line  per  insertion,  cash  with  order, 
OOC  n  white  space  is  used  at  top  and  bot¬ 
tom  of  advertisement. 


SITUATIONS  WANTED 


Advertising  Bookkeeper. 

Expcrienccfi;  capable;  A1  references.  Now 
employed  Pacific  Slope,  .\vailable  reasonable 
time.  Write  or  wire  Dox  C*872,  Editor  & 
Publisher. 


Advertising  Man 

for  newspaper  or  astency  office  work.  .\ge  35. 
Seven  years’  eastern  experience,  nine  years  on 
Pacific  Coast,  Qualified  to  take  full  charge 
National  Advertising  Department.  References. 
Box  C'873,  Editor  iv-  Publisher. 


Advertising  Manager. 

Rea  !y  April  15tli.  Ten  years  experience  news- 
pa|»er  management,  sales,  advertising,  Ic^al,  na¬ 
tional.  Qualifications  submitted.  Interview  nec¬ 
essary.  C-851,  Editor  Publisher. 


Ad\erti5ing  Manager. 

18  years’  experience  leading  Metropolitan  news- 
pai)ers.  f’apable  exemitive;  convincing  sales¬ 
man.  TlnFTOUghly  exi>erience(l  building  and 
prom'»ting  general  retail  advertising;  well 
acQuainted  national  field.  Now  employed;  age 
36.  married.  Address  C-763,  care  Editor  & 
Publisher. 


Advertising  Manager. 

For  12  years  (until  one  year  ago)  advertising 
manager  of  the  Sioux  City  (Iowa)  Tribune; 
.although  advertising  manager  was  always  in 
contact  with  owners  regarding  policies  and 
every  phase  of  the  paper.  Its  publishers,  John 
H.  and  Eugene  Kellv.  are  the  principal  owners 
of  the  Si*ux  Falls  Press  and  I  was  delegated 
to  establish  this  pai>er,  having  an  interest  in  it. 
However,  I  have  the  Ix'st  reas<ms  for  seeking 
a  change.  Also  formerly  advertising  manager 
(practically  manager!  of  the  Lexington  (Ky.) 
Herald;  Meridian  (Miss.)  Dispatch;  and  was 
assistant  to  Louis  Wiley  when  he  was  ad¬ 
vertising  manager  of  the  New  York  Times. 
Have  a  continuously  successful  record.  C-871, 
Editor  Publisher. 


Advertising  Salesman. 

('apable,  aggressive.  exi*erienceil  and  able  to 
«iell  the  hard  one^^.  Quick  to  make  friends,  and 
can  get  more  space  from  your  regular  advertis¬ 
ers  through  my  knowledge  of  advertising.  T.ook- 
ing  for  place  where  there  is  opiK)rtunity  to  match 
ability  and  experience  against  an  unlimited  op- 
Ii<  rlunity  to  develop  and  expaml.  A  good  start¬ 
ing  salary  <lemanded  and  more  when  the  busi¬ 
ness  proiUiced  justifies.  I’ox  ("-854,  Editor  & 
Publisher. 


Business  Executive. 

and  for  past  several  years  Business  Manager 
of  medium  size  Eastern  paper,  contemplates 
making  change.  Unquestionable  record  as  to 
ability  and  character  and  particularly  strong 
in  increase  of  business  and  production  at 
minimum  cost.  Experience  covers  Mornir  g. 
Evening,  Metropolitan  and  Provincial  fields. 
No  situation  too  difficult,  but  will  consider  only 
proposition  combining  permanency  with  some¬ 
thing  more  than  a  job.  Will  meet  you  at  the 
A.  N.  P.  A.  meeting  if  you  wish.  Box  No. 
C-849.  are  Editor  &  Ibiblisher. 


A  quick  dependable 
and  economic  service 

is  at  your  command.  The 
Classified  Department  of 
EDITOR  &  I’UR USHER 
is  prepared  at  all  times  to  aid 
yon  in  p^ettintj  a  job.  filling  a 
vacancy  on  yonr  staff,  sell- 
injr  yonr  used  machinery  or 
findinjj  a  man  with  capital  to 
invest  in  yonr  business. 

Avail  yourself 
of  this  service! 

ITit  yonr  wants  in  a  classi¬ 
fied  ad  and  mail  it  nOw  to 

EDITOR  &  PUBLISHER 


Situations  Wanted  Situations  Wanted 


Cartoonist — Comic  Artist. 

Amateur,  29,  married.  Ability  to  turn  out  fin¬ 
ished  work.  No  professional  experience.  Wish 
newspaper  position  with  opportunity  to  learn. 
Let  me  send  samples.  Address  Box  C-868,  Edi¬ 
tor  &  Publisher. 


Circulator-Field  Man. 

Long  experience,  good  reference.  South  pre¬ 
ferred.  C-878,  Editor  &  Publisher, 


Circulation  Manager. 

With  eighteen  years’  experience  in  circulation 
work  wishes  to  connect  with  live  paper;  will 
guarantee  result.  Can  furnish  the  best  of  refer¬ 
ence;  wife’s  he.ilth  requires  change  of  location. 
.Vnswer  W.  T.  Buck,  care  Herald.  Augusta,  Ga. 


Circulation  Manager. 

(‘aiKiI.lc  executive  with  twelve  years  successful 
vNierience,  initiative,  ability  to  handle  circula¬ 
tion  promotion  efficiently  and  economically  and 
lo  analys^e  ditficnlt  circulation  problems  success¬ 
fully.  N<  w  employed.  Want  position  in  South- 
#'rn  Slates.  Address  C-857,  care  Editor  Pub¬ 
lisher. 


Circulation  Manager. 

First  class  working  citculation  manager  of 
proven  ability  wants  job  May  first.  Ext^-a  good 
-treet  and  suburban  salesman,  (lood  organizer. 
Well  acquainteti  with  other  departments.  (Vrid 
paiK-T  in  territory  not  less  than  100,000.  West 
«'r  Mi«sissippi  Valley.  Address  C-865,  Editor 
\  Publisher. 


Circulation  Manager. 

With  practical  working  experience  on  nu»riniig. 
evening  and  Sunday  i>apers  desires  to  connect 
with  a  publication  with  opportunity  for  prio¬ 
ress  and  advancement.  With  present  publication 
past  10  years,  last  6  years  in  charge.  References 
all  employers  and  can  give  satisfactory  reason 
for  making  change.  Address  Box  C-86n,  care 
Editor  &  ibiblisher. 


Circulaticm  Manager. 

Energetic,  ambitious  ntarried  man,  age  39,  with 
12  years*  practical  experience  seeks  position 
with  opportunity  and  future.  Proven  producer 
clean  circulation.  Ten  per  cent  increase  last 
three  months.  My  sjiecialty  city  circulation. 
Prefer  middle  west.  Now  employed.  Unkept 
promises  reason  of  this  ad.  Sixty  dollars 
minimum  salary.  Address  Box  C^-877,  Editor 
\  Publisher. 


CHassified  Manager. 

Available  May  1st.  Have  outgrown  present  con- 
^^eclions.  Address  <,'-863,  Editor  &  Puldisher, 
for  further  details. 


Classified  Manner  Solicitor. 

^'oung.  Experienced  in  organization,  selling, 
and  wTiting  copy.  (joo<l  personality,  initiative, 
reliable.  Fine  recommendations.  Prefer  live 
Real  Estate  town  in  Middle  West.  Record  for 
new  business,  Adress  Box  0-859,  Editor  & 
I*uhlisher. 


Eastern  Advertising  Representative. 

New  York  office  established  1915.  Exceptional 
personal  service  available.  Favorable  acquaint¬ 
ance  among  Eastern  advertisers  and  advertising 
agencies.  \Vill  consider  one  additional  publica¬ 
tion.  P»ox  C-840,  Editor  &  Publisher. 


Editor. 

('.'•pablc  of  taking  entire  charge  of  news  and 
editorial  pa$^s.  Knows  news  and  can  w'rite 
strong  editorials;  age  45:  wide  experience  West, 
North  and  Soith:  hard  conscientious  wor’Kcr. 
Looking  for  opportunity  to  serve  appreciative 
employer  rather  than  fancy  salary  at  the  start. 
('-867.  Editor  &  Publisher. 


Editorial  Man. 

Rewrite  man,  news  executive,  editorial  writer, 
desk  man,  thirty-one,  capable,  experienced  on 
leading  dailies.  €-842,  Blditor  &  Publisher. 


Editcried  Man. 

Newspai>er  man  of  twelve  years’  experience  as 
rt'i'orfer.  copv-reader,  head  of  universal  desk 
and  news  editor,  now  employed,  seeks  position 
as  slot  man,  news  or  managing  editor  of  daily 
in  southeast  or  south.  Afternoon  preferred. 
Married.  0-855.  Editor  &  Ibiblishcr. 


Ed'torial  Writer. 

I'oi refill  writer,  enthusiastic,  tireless  worker, 
thoroughly  det»endable.  age  44:  life-Mme  of 
varied  newspaper  experience;  15  years  New 
York  City.  Highest  references  and  samples  of 
work  on  request.  Ready  to  go  anyw'here. 
Editor  &  Publisher. 


Evenkig  Paper  Only. 

Desk  head  big  morning  paper  wants  managing 
or  news  editorship.  Experienced  news,  make¬ 
up,  city  desks.  Thirty-five,  married.  Michigan 
»>r  Northern  Ohio  preferred.  C-803,  Editor  \* 
Publisher. 


Experienced  Newspape^n^ul. 

I'niversity  gradu.ate.  prime  g£  life,  familiar 
with  all  departments— editorial,  advertising,  cir¬ 
culation,  business  management — would  like  to 
manage,  or  become  connected  with,  small  city 
daily.  Highest  recommendations.  Box  C-862, 
Editor  Publisher. 


Farm  Editor. 

Agricultural  College  and  School  of  Journalism 
wraduate.  Farm  raised,  city  pajier  trained.  Two 
years  rewrting  and  feature  writing.  Middle 
West  preferred.  Bex  C*853.  Editor  &  Publisher. 


General  Manager-Publisher. 

I  know  a  newspaper  doctor — a  publisher  of  rare 
experience  anil  proven  successful  record  who 
has  never  become  connected  with  a  really  suc¬ 
cessful  newspaper  and  hsa  never  felt  an  un- 
.successful  one.  His  experience  has  been  East, 
West  and  South.  He  is  neither  too  young 
nor  too  old.  He  knows  newspaper  organiza¬ 
tion  and  ofieration  as  a  human  should.  He 
gets  the  maximum  out  of  the  force  and  tools 
at  hand.  His  character  is  established  and 
leaders  in  each  city  where  he  has  been  publisher 
or  manager  will  testify  to  his  ability  and  his 
personality  making  lasting,  worth-while  im¬ 
pression  on  those  coinnumiiies.  He  has  been 
owner  or  part  owner  of  several  newspaiiers — 
Morning.  Evening,  Sunday — but  it  is  not  abso¬ 
lutely  essential  lo  let  him  have  a  <tnck  interest  to 
get  his  services  as  publisher  or  general  manager, 
though,  having  sold  for  associated  owner  the 
property  he  last  brought  to  success,  he  wishes  a 
connection  as  publisher  or  general  manager 
with  a  bonus  arrangement  and  merely  nomin.al 
salarv.  He  is  no  glad  hand  artist,  but  a  man 
of  education  and  refinement  capable  of  making 
and  holding  real  friends.  His  thorough  ex- 
jierience  and  his  j)ersi!nal  integrity  mark  him  as 
a  worthy  associate  by  other  publishers.  He  is 
.1  Christian  and  is  married.  If  you  know  where 
-inch  a  man  Is  needed  let  me  nut  you  in  touch 
with  this  man.  Box  C-875,  Editor  &  Publisher. 


A-1  Mechanical  Superintendent. 

Young,  ihoroughly  practical  man  in  all  mechan 
ieal  dejiartments,  with  visitm  and  planning  in 
advance  for  any  emergency  in  or»ler  t«»  play 
safe  always.  Want  connection  where  everyone 
else  failed  thus  far  to  pnMuce  results.  Will 
organize  to  get  maximum  production  and  also 
get  organized  lab</r  to  coo^ierate.  (Confidential 
treatment.  Prefer  corporatimi  with  several 
plants.  Will  consi«ier  interest,  .\ddress  (  ?« 8. 
Editor  &  Publisher. 


Publisher  or  General  Manager. 

I  would  like  a  connection  in  about  sixty  days 
as  publisher  or  general  manager  of  either 
morning,  evening,  or  combination  and  Sunday 
newspaper,  and  would  like  to  make  appointmet 
for  conference  during  A.  N.  P.  .\.  meeting  with 
owner  who  needs  man  of  highest  character, 
with  proven  successful  career,  who  loves  work 
and  about  whom,  as  an  associate,  he  could  feel 
absolutely  satisfied  in  advance.  Sale  of  my 
newspaper  for  profit  causes  me  to  seek  a  new 
location.  I  am  willing  to  buy  an  interest  or 
make  a  contract  on  salary  and  bonus  basts. 
Address  Box  C-874,  Editor  &  Publisher. 


Reporter. 

i Graduate  of  School  of  Journalism  and  three 
years  valuable  experience.  News  direction  and 
feature-writing  tcmencies.  Thrive  on  hard  work. 
Box  C-852,  Editor  &  Publisher. 


Reporter. 

The  writer  knows  nothing  about  the  publish¬ 
ing  industry  but  does  know  that  it  is  neces¬ 
sary  at  times  to  get  interviews  and  that  is  not 
always  easy.  Some  celebrities  thrive  on  pub¬ 
licity,  others  do  not  approve  of  it.  Those  in  the 
latter  class  and  also  criminals  when  they  talk 
with  a  reporter  who  makes  notes  will  shut  up 
like  a  clam  whereas  a  reporter  who  can  get 
the  gist  of  the  interview  without  a  note  will 
always  get  more  details.  The  writer  know’S 
one  such  whose  ability  is  not  appreciated  where 
he  is  and  has  known  him  to  write  five  and 
one-half  columns  on  an  address  without  his 
taking  a  note.  If  you  can  use  such  a  man 
write  George  Donovan,  63  Hughes  street,  Buf¬ 
falo,  N.  Y. 


Reivrite  Man  or  Reporter. 

Five  years*  experience  all  branches  editorial  on 
New  York  City  newspapers.  Seeks  similar  po¬ 
sition  in  Baltimore  or  Washington,  D.  C,  terri¬ 
tory.  Age  24.  Excellent  recommendations.  C- 
S58,  Etlitor  &  Publisher, 


FOR  SALE 

Hoe  Lightning  Sexti|| 

48  PP.  PRESS  Good  asm 

Bought  in  1918  and  used  le 
than  one  hour  per  day. 
Equipped  with  complete  mod?- 
stereotype  outfit,  all  in  f 
order. 

Printed  the  Evening  Jourr.. 
.\lbany,  New  York,  until  cc: 
solidation. 

Price  many  thousands  below  c. 

of  new  outfit. 

Send  for  details  and  price. 

Baker  Sales  Compan; 

200  FIFTH  AVE.,  NEW  YORK  CT 

Palmer,  DeWitt  &  Pain 

3S0  MADISON  AVE.,  NEW  YORKCT 

Also  in  Journal  plant,  three  Lath* 
and  a  lot  of  other  good  equipmeat. 
for  list. 


Successful 

Perforniane 

This  firm  has  a  record  ef  iln 
15  years  of  successful  perfonnaact 
the  difficult  work  of 

PURCHASE,  CONSOLIDATION. 
SALE  AND  APPRAISAL 

of  newspaper  and  magazine  propn 
throughout  the  U.  S. 

HARWELL  &  CANM 

Times  Bldg.  New  Yd 


^  WE  CONNECT  THE  WIREM 

COMBINATION  TELE. 
V-* GRAPH,  NEWS,  .MAKE-IT 
•AND  FINANtTAL  EDITOI 
.■\fter  ten  ht.iirs'  intensive  wet 
niuhtly  for  over  live  years  oi 
morning  pajier,  desires  day  work 
and  »i>lK)rtunity  to  realize  <■ 
br<Kid  foundation  already  laid 
Tile  paper,  located  in  easten 
city  of  50.001),  shows  his  clcrcr 
make-up  ideas.  ,\ge  32]  .\5k- 
ing  $45.  Our  No.  lt)79. 


I  Fernald’s  Exchange.Inc 

II  Third  NatY  BUiti.,  «  SPRiNCFiEUi.fUt 


Situations  Wanted 


SuperbitcfMlent  or  Foreman. 

Of  newspaper  composing  roimi  wishes  ' 
nent  position  with  newspajier  where 
and  g<»od  w<irk  is  required;  have  had  "J 
and  executive  experience  in  large 
plants;  in  charge  of  one  composing  rax 
twelve  years.  .Arthur  Heath,  108  l 
place,  C'incinnati,  Ohio. 


Telegraph  Editor. 

Experienced  man,  now  handling  faD 
I>ort  an  1  also  sjiorts  writer  of  sonie 
sires  t<i  make  charge.  Single,  32  wc 
Referetuts.  Prefer  midwest  locatic* 
consiiler  others.  Address  C*864,  Editirl 
lisher. 


BUSINESS  OPPORTUNni 


Wanted. 

Small  evening  paper  Eastern  Ohio  or  ^ 
Pennsylvania,  by  experienced  nei^spir' 
with  sufficient  capital  to  meet  a 
cash  payment.  Address;  Purchaser, ' 
of  Editor  &  Publisher,  stating  pntt*  • 
and  important  particulars. 


SPECIAL  EDITION 


A  Different  Kind  of  Special  Editka  I 
For  Southern  publishers — the  kind  tUj 
permanent  advertisers  and  increases 
volume.  Our  organization  is 

viewpoint.  Southern  Publicity  Co..  J 
trained  newspai»er  men  who  know  the  ‘  ^ 
Grange,  Ga.  I 


Help  Wanted  ads 


found  on  page  3S. 


L. 


Editor  &  Publisher  for  M  arch  28 ,  1925 


j•£J{TYPE  CORPORATION  ELECTS  Cleveland  Times  in  New  Home 


K  Swartz  Again  Named  President 
_ Directors  Re-elected 

flit  annual  meeting  of  the  stockholders 
Intert)'pe  Corporation  was  held  at  the 
If,-  of  the  Corporation,  50  Court 
ly.  ‘  jtKei  Brooklyn,  on  March  16th. 
te  mod  >  Messrs.  Morgan  J.  O’Brien,  Marsden 
11  in  -'.‘I  Perry  and  Richard  H.  Swartwout 
unanimously  re-elected  as  directors 
tii  the  Corporation  for  the  ensuing  term 
until  c  fii  three  years. 

President  H.  K.  Swartz  announced  that 
)elow  c  l".e  executive  oftices  would  move  May  1 
ir,.ni  ^  Court  street,  Brooklyn,  to  1440 
ice.  r.r.-idway,  at  40th  street.  New  York 

^itv  but  tliat  the  factory  addresses  in 
npany  r/ikhn.  N.  Y.,  would  remain  un- 


1 

lanisl 


;  At  the  meeting  of  the  board  of  direc- 
•  rs  on  March  17,  the  following  officers 
tere  elected :  President,  H.  K.  Swartz ; 
ilwirman  board  of  directors,  Richard  H. 
Swartwout ;  vice-presidents,  G.  C.  W'ill- 
'ngs  and  C  W.  Gaskell ;  treasurer,  H.  A. 
Orube;  secretary,  H.  G.  VVillnus;  as- 
Utant  treasurer,  H.  Hardy ;  assistant 
^retary,  F.  Hoffmann. 


■Slllfn  Changes  on  Washington  Herald 

Qifford  Meredith  has  been  promoted 
'"■irom  Sunday  editor  to  news  editor  and 
Clair  McKelway  from  reixirtcr  to  as- 
B-Jjiant  city  editor  of  the  Washington 
"  ^  M'ltrald.  Mererlith  replaces  Frederick 
and  McKelway,  J.  Harold  Keen, 
ANNHHboth  of  whom  have  become  associated 
*^*"^with  the  Philadell>hia  Daily  News,  the 
tabloid  about  to  be  launched  by  Lee 
Ellmaker,  former  Washington  corre- 
— ™<pnndent  and  late  secretary  to  Congress- 
yipcoeAfflan  William  S.  Vare,  Philadelphia  poli- 
“^Biiciaii.  who  is  reported  to  be  linancially 
ELE.  ■  interested  in  it. 


The  Cleveland  Times  this  week  re¬ 
moved  from  the  building  which  had 
housed  it  since  its  establishment  to  its 
own  new  home  at  Payne  avenue  and  Eiast 
22nd  street,  issuing  its  first  edition  from 
the  new  edifice,  Xlarcli  24.  The  Times 
occupies  the  entire  new  building,  with  the 
business  office,  classified  and  circulation 
departments  on  the  first  floor  and  the  edi¬ 
torial  and  mechanical  departments  on  the 
second  floor.  The  presses  are  in  the  base¬ 
ment.  Coincident  with  the  removal  the 
Times  bought  and  installed  another  24- 
page  Duple.\  press  and  five  new  linotypes, 
making  18  the  paper  is  now  using.  The 
new  building  occupies  a  half  block,  front¬ 
ing  on  Payne  avenue. 

More  Room  for  Cleveland  Press 

The  Cleveland  Press  has  completed  the 
addition  to  its  building  in  East  9th  street, 
and  has  begun  publication  partly  from  the 
annex.  A  battery  of  new  linotypes,  added 
press  facilities  and  almost  double  the 
former  space  given  over  the  publication 
are  now  being  used. 

Radio  Plant  for  Madison  Times 

The  Madison  (Wis.)  Capital  Times  is 
now  erecting  a  broadcasting  station,  co¬ 
operating  with  the  University  Music 
Shop,  l.ocal  talent  will  supply  the  pro¬ 
grams.  Madison  has  already  one  broad¬ 
casting  .station  connected  with  the  Uni¬ 
versity  of  Wisconsin  physics  department. 

Contracts  Let  for  Hearst  Hall 

Contracts  for  the  preliminary  work 
on  the  new  Hearst  Hall  at  the  University 
of  California  have  been  let.  The  build¬ 
ing  which  will  cost  $1,000,000,  a  mem¬ 
orial  to  the  late  Phoebe  A.  Hearst.  is 
being  erected  by  William  Randolph 
Hearst  to  replace  the  one  destroyed  by 
lire. 


ADDITIONAL  CLASSIFIED 


HELP  WANTED 


Help  Wanted 


AdvertitBif  Solicitor  Wanted. 

By  national  weekly  newspaper  with  third  of  a 
million  circulation  and  very  low  milline  rate. 
Must  know  agencies  and  large  national  adver¬ 
tisers.  Give  exi>erie«ee.  ajre  and  salary  ex¬ 
acted.  No  triflers  or  flashes,  please.  C-856, 
Editor  &  Publisher. 


Advcrtiiittf  Manafer. 

For  evening  newspaper  located  in  a  prosperous 
!  minnfacturing  city  in  the  East.  The  success¬ 
ful  applicant  must  have  a  record  as  a  trained 
i  executive,  a  person  of  imagination,  a  man  w’ho 
I  thrives  on  accomplishment,  and  one  who  operates 
I  on  a  straightforward  and  honest  policy. 

!  If  yon  are  such  a  man  give  full  details  ot  your 
'  education  and  experience,  what  you  are  earning 
now,  what  salary  and  bonus  arrangement  would 
interest  you.  A  most  attractive  opportunity 
ixaits  the  right  man.  Applv  C-836  Editor  & 
Publisher. 


Canvusing  Crew  Manager. 

An  experienced  result-producing  house-to-house 
crew  manager;  one  who  knows  the 
Mock  system  of  canvassing  for  daily  and 
bunday  home  delivered  circulation  in  connec¬ 
tion  with  travel  and  pedestrian  accident  in- 
*'*3"^*  qualify  and 

produce,  the  position  would  be  permanent  with 
worth  while  compensation  with  a  well  known 
ojny  and  Sunday  paper  in  a  city  of  fine  climate 
^population  more  than  250,000.  State  ex- 
reference,  and  address  C-870 
the  Editor  St  Publisher. 


^^***®*<l  Advertising  Mjuucer. 

opportunity  for  a  man  of  unusual 
“'•ty.  on  a  news]iaper  of  50,000  circulation, 
fj.  ’"»>«  o»  New  York.  Box  C-837, 

M<tor  It  Publisher. 


Circulation  Managers. 

Two  ambitious  circulation  managers,  must  be 
over  30  years  of  age  with  experience  in  hiring 
and  training  canvas-sers  Further  expansion  of 
large  circulation  orgs'mization  opens  two  desir¬ 
able  positions  with  earning  possibilities  of  $2,600 
to  $5,000  per  year.  Answer  with  full  particulars 
regarding  last  ten  years'  experience  and  refer¬ 
ences  as  to  personal  habits  and  character.  Ern¬ 
est  A.  Scholz,  circulation  director,  Butterick 
Publishing  Company,  Butterick  Building,  New 
York  City. 


Lady  Assistant  Editor  Wanted, 
for  society  news-magazine.  College  trained; 
capable  writer;  must  know  society.  Location, 
New  York.  Salary.  Should  prove  genuine  oj^ 
portunity.  Write  fully  in  confidence.  Box  C- 
841,  Editor  &  ^blisher. _ 

First  Class  Manager 

for  Department  of-  Advertising  of  Select  Month¬ 
ly  Magazine.  Must  be  well  acquainted  with 
national  field.  $50  to  start,  with  healthy  bonus 
on  producing  the  goods.  Excellent,  permanent 
future  for  right  man.  Give  references,  re¬ 
ligious  and  fraternal  connections,  and  enclose 
recent  photograph.  Box  C-876,  Editor  &  Pub- 
lisher. _ _ _ _ 

Wanted. 

Experienced  women's  pa?c  editor  on  afternoon 
daily  near  New  York  City.  Write  qualifications, 
salary  expected.  Box  C-860,  Editor  &  Publisher. 
Wanted. 

Experienced  circulation  manager  to  handle 
circulation  of  approximately  10,000;  within 
twenty-five  miles  of  New  York;  must  be 
sympathetic  but  efficient  in  the  handling  of 
boys  and  familiar  with  all  details  of  circula¬ 
tion  work.  Situatiao  open  at  once  for  perma¬ 
nent  position.  Address  Box  C-846,  Editor  & 
I*ublisher,  stating  experience  and  salary  ex¬ 
pected. 


THE  P’s  AND  Q’s  OF 
ILLINOIS 


PROSPEROUS 

Illinois  ranks  third  among  all 
states  in  prosperity.  It  has  a  crop 
value  of  $864,737,833,  while  the 
value  of  manufactured  products 
totals  $3,250,000,000.  The  per 
capita  wealth  is  $37.95,  whereas 
the  total  wealth  is  $22,232,794,000. 

PROGRESSIVE 

Illinois  has  made  rapid  strides 
in  all  fields  of  endeavor.  Within 
her  boundaries  is  to  be  found  the 
second  largest  city  in  the  United 
States.  The  meat  packing  indus¬ 
try  has  grown  to  a  stupendous 
degree — being  now  one  of  the 
greatest  sources  of  revenue.  Ap¬ 
proximately  85%  of  her  farm 
lands  are  improved. 

QUANTITIVE 

Illinois’  showing  in  agricultural 
pursuits  is  amazing.  She  produces 
annually  290,000,000  bushels  of 
corn,  and  125,000,000  bushels  of 
oats  besides  65,000,000  bushels  of 
wheat.  There  are  12,286  miles  of 
railway  within  this  state  of  56,665 
square  miles  and  almost  7,000,000 
people. 

QUAUTATIVE 

Nowhere  within  the  United 
States  can  be  found  newspapers 
possessing  to  a  greater  degree, 
high  ideals,  well  stimulated  inter¬ 
est,  far-reaching  influence,  un¬ 
questioned  prestige,  and  effective 
advertising.  Use  them  regularly 
— as  they  are  first-class,  low-sal¬ 
aried  salesmen. 


RctM  RatM 
for  for 


Circulation 

2«S00 

Linos 

10,0M 

Lino* 

•Aurora  Beacon-News  . 

...(E) 

17,408 

.06 

.06 

•Chicago  Herald  &  Examiner . 

...(M) 

348,005 

35 

35 

•Chicago  Herald  &  Elxaminer . 

...(S) 

1,018,917 

1.10 

1.10 

Chicago  Daily  Journal  . 

...(E) 

120,449 

36 

34 

•La  Salle  Tribune  . 

...(E) 

3.230 

.025 

.025 

•Moline  Disptach  . 

...IE) 

10,680 

.045 

.045 

•Monmouth  Daily  Review  Atlas... 

...(E) 

5314 

.035 

.035 

•Peoria  Star  . (E)  29,197.. (S) 

22336 

.075 

.06 

•Rock  Island  Argus  . 

...(E) 

10.605 

.045 

.045 

•Sterling  Gazette  . 

...(E) 

5,734 

.04 

.04 

*A.  B.  C.  Statement  Sept.  30,  1924. 


V.  y.-' 


36 


Editor  &  Publisher  for  March  28,  1  925 


A  field  of  advertising  that  is  not  fully  Xow  that  state  arbor  days  are  a 
exploited  by  many  newspapers  is  the  us  any  paper  can  connect  on  that  i 
farm  field.  Moreover,  every  newspaper  j,y  preparing  a  feature  story  td 
seeks  new  country  subscribe^.  A  farm  ^  ^  ^  ™ 

page  kdls  the  two  birds  with  one  stone.  . ,  .  , _ 

-llenry  R.  Helsby,  Olcan  (X.  Y.)  and 

Times.  community  with  picturej 


DOLLAR  ' ' 
•>  PULLERS 


ONE  DOLLAR 

.  ^  WII  I  RF  IWKC  Kiu^  me  iwu  uiiua  wiiii  uiic  diuitc.  *  *  ‘ii  ’ 

^  PAm  -llenry  R.  Helsby,  Olcan  (X.  Y.)  and 

rAlU  Thnes.  community  with  pictur« 

ip  O  FOR  EACH  |  -  the  trees,  the  conjectures  of  the 

I  H  1^  ^  IDEA  3  Immediately  following  April  first,  the  Iwtanists  as  to  the  age  of  the  tri 

PUBLISHED  j  <lay  on  which  more  moving  is  done  “what  was  Podunk  like  when  this  | 

j  thany  any  other  day  of  the  year,  why  was  a  sapling,”  and  similar  mate 

_ r  ==J.  I  not  have  one  or  more  pages  of  classi-  Almost  every  community  has  trees  \ 

. . . . tied  display  advertisements  of  various  historical  interest.  Review  , 

\  hrms  that  have  moved,  giving  their  old  r  fot«r»iic  u.c*  n. 

cember,  print  ballots  in  your  newspaper  and  their  new  addresses.  Office  buildings  ,  nlantinff 

—  giving  readers  an  opportunity  to  vote  should  prove  a  particularly  good  field  by  ‘  ^  ceremonies  in  , 

the  their  preferences  from  a  list  of  fiction  getting  the  cooperation  of  the  building  community.  The  paper  can  show  a  1 


I 


BUSINESS  TICKLER 


“what  was  Podunk  like  when  this  i 
was  a  sapling,”  and  similar  mate 
Almost  every  community  has  trees  i 
some  historical  interest.  Review  « 
of  the  famous  trees  of  history.  Wj 
for  tree  planting  ceremonies  in  ■ 


farmer  for  1925  which  you  will  be  able  to  offer  them  manager.  Down  the  center  of  the  page,  enterprise  and  get  some  valuable 
nrnsneritv  ”  Presirlent  during  the  Succeeding  year.  The  result  all  the  firms  advertising  should  be  re-  licity  by  furnishing  a  tree  for 


if  ^ork  this  week  at 

their  club  house. 

And  his  advice  ap¬ 
plies  to  a  great  num¬ 
ber  of  newspaper  business  offices. 

The  newspaper  that  gets  country  cir¬ 
culation,  not  on  some  poor  make-shift 
edition,  but  with  the  best  paper  of  the 
day,  and  then  proceeds  to  sell  that  cir¬ 
culation  to  merchants  who  want  the 
farmers’  good  dollar,  is  right  in  line 
with  this  advice. 


Woodin  of  the  Ameri-  the  ballot  will  solve  your  problem  of  classified  according  to  building  under  the  school  to  be  planted  with  ceremony 

Car  &  Foundry  which  fiction  to  print,  your  readers  will  two  headings  “Moved  from  Flatiron  the  school  grounds  bv  some  eminent 

counselled  adver-  he  better  satisfied  and  your  circulation  Building,”  and  “Moved  to  Flatiron  f,cial  with  the  school  children  for 

;  men  of  New  will  benefit.  F.  T.  H.  Building.  H.  J.  Ashe,  Long  Beach,  Cal.  audience.  Have  your  photographerj 


can  t.ar  &  roundry  i/mii, 

Co^  counselled  adver-  fj 

rising  men  of  New  will  benefit.  F.  T.  H 


Building.” — H.  J.  Ashe,  Long  Beach,  Cal. 


the  job  for  each  event. — F.  I).  H. 


HUNCHES 


ONE  DOLLAR 
WILL  BE  PAID 
FOR  EACH 
"HUNCH” 
PUBLISHED 


Ik/fOST  newspapers  have  run  spas-  the  housewives  of  Milwaukee  to  aid 
-I-'-*,  tnodic  or  regular  yarns  on  local  them  in  their  house  cleaning.  All  the 


‘XJOW  Well  Do  You  Know  Kings-  history  that  have  appealed  tremendously  old  junk  that  litters  attics— dusty  news- 
ton?  Its  Business  Men  and  Mer-  ,q  readers.  This  idea  can  be  expanded  papers  and  books,  discarded  furniture. 


chants?”  was  the  title  of  a  double-page  jjy  one  of  the  older  members  of  automobile  tires,  old  stoves,  aged  Prince 

spread  containing  21  individual  adver-  ,he  staff  and  considerable  interesting  Albert  coats,  anything  of  that  type— is 
tisements  run  in  the  Kingston  (Ont.)  material  collected  for  a  series  of  articles  being  called  for  by  Journal  trucks  and 
Standard  recently.  The  spee  was  sold  hy  getting  in  touch  with  the  state  his-  hauled  to  the  Goodwill  Industries,  where 
in  connection  with  a  moving  picture  of  torical  society,  a  huge  storehouse  of  stuff  >1  's  refitted  and  reconditioned  for  fur- 
Kingston  business  houses  presented  at  a  q{  incalculable  value  to  any  paper  in  the  tber  use  by  the  poorer  families  of  the 
local  theater.  Prizes  were  offered  to  state.  Research  in  the  society’s  files  will  city.  Good  fellowship  and  kind  deeds 


theater  patrons  for  most  complete  identi-  uncover  a  lot  of  “scoops”  and  there  are  are  emphasized  in  the  cleanup. — A.  C. 


fication  of  the  firms. — W.  L.  B. 


generally  pictures  galore  that  will  bear  Rcgli. 


One  St.  Louis  newspaper  reprints 
three  or  four  advertisements  from  its 


reproduction. — F.D.H.  Coach  Stagg  of  Michigan  says  Ameri- 

-  cans  are  getting  to  be  a  “race  of 

It  is  good  business  for  a  newspaper  to  softies.”  Chance  for  Sunday  feature 


classified  page  on  page  1  each  day  with  enlist  the  interest  of  boys  and  girls,  based  on  interviews  with  local  school 
a  snappy  editorial  sermon  in  a  little  box  The  Brownstoum  (Ind.)  Banner  gives  coaches,  gy-m  instructors,  physicians. — 
on  the  efficacy  of  that  particular  kind  all  amateur  basketball  and  baseball  R-  R- 

of  classified  advertising. — David  Res-  teams  a  scorebook  on  condition  that  they  ...  —  .  —  ,  . 

nick,  St.  Louis  Times.  will  send  scores  of  all  games  to  the 

-  newspaper.  This  plan  has  been  in  sue-  BY  UNITED  PRESS 

In  line  with  the  general  overhauling  cessful  operation  for  three  years  and 

and  repairing  that  comes  into  each  as  a  result  the  Banner  runs  a  live  sports 


household  in  the  Springtime,  why  not  get  page.  And  it  is  a  weekly. — Norman  J. 
up  a  page  or  a  large  group  of  display  Radder. 


ads  from  watchmakers  and  repairers  of 
watches  and  clocks,  calling  attention  to 
the  necessity  for  giving  a  Spring  clean- 


For  the  benefit  of  readers  who  miss 
the  Sunday  issue,  the  Cleveland  Plain- 


ing  to  the  old  clock,  and  regulating  the  Dealer  prints  a  summary  of  Sunday’s 
inaccuracies  of  the  recalcitrant  wrist  news  each  Monday  under  a  box  head. 


watch. — C.  M.  L.  .  “Here’s  Another  Chance  to  See  Sun- 

-  day’s  News,”  and  with  the  following 

“You  get  a  lot  of  enjoyment  out  of  the  explanation:  "The  following  leading 
Star.  Why  not  share  that  pleasure  with  news  items  from  the  Sunday  Plain- 


a  neighbor  and  at  the  same  time  get  a  Dealer  are  summarized  for  readers 
copy  of  the  latest  motion  picture  fiction?  wbo  did  not  see  the  _  Sunday  edition.” 


if  your  neighbor  is  not  a  subscriber  to  "Tbe  summary  is  classified  under  “Gen- 
the  Star  and  will  agree  to  take  it  for  ten  eral,”  "Washington,”  and  "Cleveland.” 


weeks,  we  will  present  you  with  any 
book  of  your  choice  from  a  wide  selec¬ 
tion.”  This  plan  has  brought  the  paper 
a  considerable  number  of  permanent  sub¬ 
scriptions,  the  kind  the  advertiser  likes. 
— B.  A.  T. 


-George  Lemon  Sugg. 


Considerable  public  as  well  as  private 
service  is  being  done  by  the  Milwaukee 
Journal  this  spring  through  its  offer  to 


UNITED  PRESS  ASSOCIATIONS 
World  Building  New  York 


Are  you  one  of  that  numerous  coterie 
of  newspapers  that  have  found  that  your 
readers  relish  fiction?  Here’s  a  plan 
that  may  increa.se  the  interest  still  fur¬ 
ther  and  increase  circulation.  At  some 
regular  period,  preferably  during  De- 


The  Worlds  Greatest 
Newspaper  Feature 
Service 


fatarnatnial  New*  Service 

n  Spraca  tL,  N«v  T«ffc 


Supplying  a  complete  and 
exclusive  daily  illustrated 
feature  service  to  news- 
pa  p  e  r  s  throughout  the 
United  States  and  in  for¬ 
eign  countries. 


4  page  ready-print  color  comics. 

Magazine  Featnre  Pages. 

Write  for  samples  and  rates 


ilXlLSV/iioow.3Bi)isnuxT.\vXlLfii\^ 


Prunes  ail  Prisr^ 

Percival  Prim,^ 

The  Perfect  Speaker: 


A  Dally  Lesson 


GRA\/1MAR 

Written  in 

Llltlnp  Verse 

for 

Old  and  Young 

Write  for  Option 

The  McClure  Newspaper  Syndicate 

373  Fourth  Avaaue,  Now  Yorh  CMy 


The  pull  of  Mctropolitai 
weekly  short  stories  is  as  steady 
and  dependable  as  that  of  tix 
locomotives  of  the  aoth  Century, 
the  Broadway,  the  Overland  or 
the  Sunset  Limiteds. 


Selected,  sure-fire  fiction. 
Big  names. 

Illustrations  that  catch  the  eyt 


Metropolitan  Newspaper 
Service 


^a.rimtVian  Elstr,  Jr.,  Gent.  Up. 
150  Nassau  Street,  New  York  City 


GUSandGUSSU 

By  JACK  LAIT 


Great  new  daily  comic  strip  will 
amuse  millions.  Don’t  wajtch it 
grow — grow  with  it  I  ’ 


KING  FEATURES 
SYNDICATE,  Inc. 

241  W.  48di  Si.  N.W  York  Otr 


I 


Mr.  Publisher 


Business  Manager 


The  International 
Circulation  Managers’ 
Association  can  supply 
you  with  a  competent 
circulation  manager. 
Write 


CLARENCE  EYSTER 
Sec’y-Treaa.,  I.  C.  M.  A. 


Peoria  Star  Co. 

Peoria,  III. 


I 


Editor  &  Publisher  for  April  4 ,  192  5 


An  army— lOOO  strong! 


C[  Ninety-two  square  miles  there  are  in  Greater  Baltimore. 

((  One  hundred  and  sixteen  Sun  Carrier  Routes  reach  every 
block  of  those  ninety-two  square  miles  every  weekday — and  on 
Sundays,  seven  days  a  week  the  year  around. 

((  It  takes  an  army  of  a  thousand  to  cover  these  routes  as  they 
should  be  covered  and  as  they  are  covered !  No  carrier  has  more 
territory  than  he  can  attend  to  personally.  No  carrier  is  per¬ 
mitted  to  bite  off  more  then  he  can  chew. 

((  This  insures  regular,  reliable,  efficient  delivery  of  the  Sun- 
papers — Morning,  Evening  and  Sunday — into  the  homes  of 
Baltimore. 

(i[  The  army  of  delivery  is  one  thousand  strong  —  and  the 
papers  they  deliver  are  strongly  entrenched  in  the  esteem 
and  the  affection  of  all  Baltimore,  as  the  circulation  figures 
show  beyond  a  question  of  doubt. 


Average  Net  Paid  Circulation  for  March,  1925 

Daily  (M.  &  E.)  .  .  24«,663 

Sunday  ....  183,957 


JOHN  B.  WOODWARD 
Bower\’  Bank  Bld((.,  New  York 

GUY  S.  OSBORN 
360  N,  Michigan  Ave.,  Chicago 


Everything  in  Baltimore  Revolves  Around 


MORNING  EVENING  SUNDAY 


Baltimoreans  Dont  Say  ''Newspaper;'*  They  Say  "SUNpaper" 


Editor  &  Publisher  for  April  4 ,  1925 


1 


48,346  Philadelphi 


^TATURALLY,  Philadelphia’s  favorite  paper 
is  the  paper  trusted  and  believed  in  by  the 
43.339  retailers  and  5,007  wholesalers  who  must 
be  sold  before  Philadelphia  can  buy.  A  vast  turn¬ 
over  has  accrued  to  the  advertisers  who  have 
recognized  this  fact  and  dominated  both  sides 
of  the  Philadelphia  market  in  the  paper  nearly 
every  Philadelphian  reads. 

The  reader  confidence  enjoyed  by  The 
Evening  Bulletin  is  attested  by  the  fact  that  The 
Bulletin’s  circulation  is  the  largest  in  Philadelphia 
and  one  of  the  largest  in  the  United  States. 

The  Bulletin  goes  into  practically  every  home 
in  and  around  the  great  city  of  Philadelphia  and 
makes  it  possible  to  reach  this  huge  market  of 
nearly  three  million  people  —  third  largest  in 
America — through  one  newspaper  at  one  cost. 

With  a  circulation  of  over  half  a  million 
copies  daily  The  Bulletin  dominates  Philadelphia, 


neail/  everybody  reads 

JlieBulle&Ci 


PHILADELPHIA’S  NEWSPAPER 

518,357 


Average  Daily  Net  Circulation  for  Year  Ending  Dec.  31,  1924 


m 


(Cuwri  Igfat  U2S,  tfailhitin  Cempuay) 


ir-n 


